


Elementis is a global
specialty chemicals
company. We deliver
Enhanced Performance
Through Applied
Innovation; our products
make our customers’
formulations look, feel
and perform at their best.

Sustainability -
integrated into all that we do

Innovation, Growth & Efficiency -
our strategic progress

Global supply
chain challenges -
our response
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Resilience, recovery, progress

Elementis is a global specialty chemical company, delivering Enhanced Performance Through Applied
Innovation. Our solutions make our customers' products easier to manufacture and perform better,
with enhanced sustainability credentials.

Operational highlights Strategic highlights

Following the significantimpact of COVID-19 in 2020, The implementation of our Innovation, Growth and Efficiency
strong demand recovery in 2021 triggered ongoing supply strategy continued at pace in 2021 with the launch of 21

chain challenges and cost inflation across the globe. In response, new products, generation of $50m of new business opportunities,
we focused on maintaining reliable supply to our customers and delivery of $10m of cost savings and the start-up of our new
the execution of our self-help agenda via proactive cost and anti-perspirant actives plant in India. The Group is well positioned
pricing actions. to grow and deliver our medium term financial objectives.

Our year in numbers

Revenue Adjusted operating profit’ Adjusted operating margin’
Operating profit/(loss) Profit/(loss) before tax Net debt?

Diluted earnings per share Adjusted diluted earnings per share' Ordinary dividend per share
Total recordable incident rate (TRIR) Lost time accidents (LTA) Environmental incidents

1 After adjusting items — see Note 5
2 Please see the Alternative Performance Measures section on page 193

Cautionary statement

The Annual Report and Accounts for the financial year ended 31 December 2021, as contained in this document (Annual Report’), contains information
which viewers or readers might consider to be forward looking statements relating to or in respect of the financial condition, results, operations or
businesses of Elementis plc. Any such statements involve risk and uncertainty because they relate to future events and circumstances. There are many
factors that could cause actual results or developments to differ materially from those expressed or implied by any such forward looking statements.
Nothing in this Annual Report should be construed as a profit forecast.
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Our business at a glance

Working with our customers across the
world to solve their product performance
and sustainability challenges

Who we are

Elementis is a specialty chemicals
company with around 1,400
employees, operating at 22
manufacturing sites across

the globe.

Founded in 1844, we are listed on the
London Stock Exchange and are a
constituent of the FTSE 250 index.

What we do

We create specialty chemicals that
deliver crucial end product attributes
across a range of industries including
cosmetics, coatings and long life
plastics. Innovation is at the heart of
what we do; our focus is on creating
solutions that deliver performance
improvements and enhanced
sustainability credentials.

How we do it

Combining our leading positions in
rheology*, surface modification and
formulation, access to unique natural
materials and global footprint, we
deliver Enhanced Performance
Through Applied Innovation to

our customers around the world.

Personal Care
Overview

We are a leading global supplier

of rheology* modifiers and anti-
perspirant actives to personal care
product manufacturers. Our products
help make skin creams smooth, nail

polish glow and anti-perspirants work.

Sales

$1/5m

Adjusted operating profit

$37m

<& Read more on page 60

Coatings
Overview

We supply rheology* modifiers and
other complementary specialty
additives to manufacturers of
industrial coatings and decorative
paints. Our products help make
industrial coatings last longer,
decorative paints more stain
resistant and sealants apply evenly.

Sales

$384m

Adjusted operating profit

$62m

<> Read more on page 61

* Learn more about rheology and our technical expertise on page 12.

Talc
Overview

We are the second largest global
supplier of talc based additives to
industrial end markets including long
life plastics, technical ceramics and
packaging manufacturers. Talc helps
to make long life plastics stronger
and lighter, gasoline particulate filters
work and food packaging recyclable.

Sales

$150m

Adjusted operating profit

$14m

<& Read more on page 62



Where we operate
Total number of sites

Americag

12

7 Personal Care and Coatings
5 Chromium

Chromium
Overview

We are the only producer of
chromium chemicals in North America
and supply our products to a broad
range of industrial applications
including metal plating, wood
treatment and leather tanning.
Chromium chemicals are essential
to extending the life and improving
the performance of many industrial
components such as wind turbines,
telegraph poles and jet engines.

Sales

$1/1m

Adjusted operating profit

$14m

<& Read more on page 63

Elementis plc

Europe

2 Personal Care and Coatings
4 Talc

44%

Coatings

Adjusted operating profit

29%

Personal Care

49%

Coatings

4 Personal Care and Coatings

17%

Talc

11%

Talc

19%

Chromium

11%

Chromium
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Chairman'’s statement

A resilient business recovering strongly

John O'Higgins
Chairman

Business performance

In 2021, our financial performance was much
improved compared to the prior year. Sales increased
17% to $880m, driven by strong new business
momentum, targeted pricing actions to offset
inflationary cost increases and volume recovery
across most of our end markets.

While this demand recovery is welcome, it has triggered
well documented supply chain challenges and
accelerating cost inflation across the globe. In response,
the Group has demonstrated the resilience and agility of
its business model, the strength of its global supply chain
and the importance of its efficiency improvement
projects. In such an environment, | am encouraged by
the Group's performance and look forward to further
improvement as end markets continue to recover and
we make further strategic and operational progress.

Strategic priorities

The Group's strategic priorities are clear and
consistent. Innovation, Growth and Efficiency are
the pillars of our strategic agenda. Execution of our
priorities in these areas will drive the delivery of our
medium term financial ambitions, namely a 17%
adjusted operating profit margin, 90% operating cash
conversion and net debt/EBITDA of under 1.5x.

This year our strategic progress has been encouraging.
We launched 21 new products, all of which deliver
enhanced product performance, manufacturing
efficiency and sustainability credentials to our
customers. The start-up of our new anti-perspirant
actives plant in India and the delivery of $10m of cost
savings were key efficiency milestones, and the
achievement of $50m of new business opportunities

is a clear sign that our growth platforms are well
positioned for future success.

It is a great honour to be serving as Elementis’
new Chair and to be working with a strong
Board, an impressive team of leaders, and
many hugely dedicated and talented people

all around the world. Since joining the Board in
2020, I have found a group with a clear strategy
built on Innovation, Growth and Efficiency:.

[t is well managed and run by people who

are hardworking, engaged and enthusiastic.
Elementis has significant potential and, having
witnessed the resilience of the business model
over the last two years, | am encouraged about
its prospects.

Althqugh TaIcF recogr}ised. a$53m nqn—cash goodwill E|ementis’
impairment, linked primarily to delays in the recovery

of automotive markets, your Board believe the core asset
fund?rﬂeptils ofttr:je bILJsinehs§ remain sttrgr:ag, bu.ilt iS itS people

on a fully integrated value chain supported by unique

processing and formulation capabilities. There are and 202’I has
attractive long-term opportunities to grow in Asia and Showcased

the Americas, increase market share in high value .

industrial applications and deliver $20-25m of revenue the |mp0rtance
synergies by 2023. Of thIS

Balance sheet and shareholder returns

Net debt of $401m was broadly unchanged on the prior
year ($408m). Net cash flow from operating activities
reduced from $107m in the prior year to $67min 2021,
primarily due to $32m working capital outflow to
support growth and a $20m one off EU state aid tax
payment. The recovery in earnings resulted in the
reduction of our financial leverage ratio from 3.2x net
debt to EBITDA (31 December 2020) to 2.6x. The Board
and management remain focused on reducing leverage
as quickly as possible towards the medium term target
of 1.5x net debt to EBITDA.

In 2020, at the height of COVID-19 related uncertainty,
the Group took several steps to provide additional
financial headroom and preserve cash, one of which was
the suspension of the dividend. The Board recognises
the value of dividends to shareholders and will look to
reinstate the dividend in the medium term, conditional
upon further financial deleveraging progress.

Governance and Board

During 2021 Andrew Duff stepped down as Chairman
and as a Director. | would like to thank Andrew for
his strong leadership and guidance of the Board
throughout his tenure. He left a Group with high quality
businesses, good market positions, and a strong
Board and Company leadership.



This year we completed an externally facilitated Board
evaluation. The overall result was positive, concluding
that the Board continues to perform effectively with
good leadership, competent and engaged members,
and with the appropriate focus on both in-year
performance and strategy for the future.

Board succession planning is critical to ensure

we have the right skills and capabilities to support
strategic delivery. In the coming year, given the current
Board size, we will look to appoint two additional
members to the Board who can help us achieve

our strategy and growth ambitions.

Our people

Elementis' core asset is its people and 2021 has
once again showcased the importance of this.

Our colleagues around the world have gone above
and beyond to support our customers and provide
reliable supply. We value our people and have sought
to recognise their dedication throughout the year.

Employee engagement activities are crucial to
understand what we are doing well and where we can
improve. | am pleased to report positive trendlines, with
our key engagement score rising from 55% in 2020 to
63% in 2021. This is reflective of recent improvements
to digital communications, flexible working and an
enhanced overall engagement agenda, which included
our inaugural Women in Leadership forum led by
Christine Soden, our Designated Non-Executive
Director for workforce engagement.

Talent is a key focus for the Board and during 2021

we continued to monitor and track our talent
development programmes, focusing on ensuring

that we have the right capabilities for the future and

a strong succession pipeline across leadership
positions. The Group is further developing its diversity
programmes with unconscious bias training initiatives
launched across the globe. Whilst gender is not the
only focus for diversity, encouragingly the number of
women in the senior leadership team has increased
from 24% in 2018 to 31% this year, and women
currently represent over 40% of the Board. We are
committed to further developing programmes to
support a diverse workforce.

Our People in Action in 2021

AT

Elementis plc

Sustainability

For consumers the COVID-19 pandemic has brought
the environmental footprint of products and services
into sharp focus. With 53% of our revenue generated
from naturally derived products that are also closely
aligned to megatrends such as the switch to natural
personal care ingredients, water based industrial
coatings and vehicle weight reduction, we are
strategically aligned for the future and our innovation
pipeline is positioned to further increase this number.

We also recognise the importance of reducing the
impact of our global supply chain on the environment.
This year we have made good progress towards our
2030 targets thanks to multiple efficiency initiatives
throughout our operations. You can read more about
our sustainability agenda on page 30.

Stakeholder engagement

As a new Chair, | have sought to meet and get the
views of our shareholders and other stakeholders.
This engagement is a valuable way of assessing the
success of our strategic delivery and where we can
improve. During the year we received another unsolicited
takeover offer, which we concluded significantly
undervalued Elementis and its prospects, and therefore
rejected. The Board appreciates the support of our
shareholders and accepts the continued performance
expectations that come with that support.

Looking to the future

Elementis is well positioned; we have differentiated
assets, market leading positions and clear strategic
priorities for growth. We remain mindful of the
continued uncertain external environment and the
ongoing challenges that the COVID-19 pandemic
brings, but we know that Elementis is heading in the
right direction and well positioned to take advantage
of the opportunities we see.

The Board and | are thankful to all our people for their
hard work, commitment and passion in driving our
business recovery and positioning Elementis for
future progress.

John O'Higgins
Chairman

Colleagues

Elementis' people have been on

the front line during the COVID-19
pandemic, ensuring crucial supply
chains continue to operate. The
Group has taken appropriate
measures to keep colleagues safe
and ensure their outstanding efforts
are rewarded.

Customers

Elementis’ colleagues have gone above
and beyond to support our customers
during the pandemic and associated
supply chain challenges. They have
worked tirelessly to source and qualify
alternative raw material suppliers, book
alternative transportation modes, and
support our customers’ product
innovation efforts around the world.

Communities

Elementis’ businesses support the local
communities in which they operate in
various ways. Examples include financial
donations in Brazil and India to support
the local response to COVID-19,
volunteering days in Cologne, London,
New Jersey and Shanghai, and the
sponsorship of local amateur sports
teams in Finland and the UK.
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Chief Executive Officer's review

Progress in a challenging environment

Paul Waterman
CEO

Performance

2021 saw an improved financial performance due
to good new business success and end market
recovery from the weak demand levels of the prior
year, resulting in 17% sales growth. Coatings, our
biggest business, benefitted from strong new
business activity, continued growth in decorative
paint and a recovery in industrial coatings demand.
In Personal Care, we saw a modest increase in
performance as improved demand for lipsticks,
mascaras and anti-perspirants was somewhat
constrained by continued restrictions on travel and
social interaction. In Talc, sales grew 14%, reflective
of good strategic progress and a well positioned
business, but adjusted operating profit declined
16% due to weak automotive production and
accelerating second half cost inflation ahead of
pricing actions taken towards the end of the year.
While these near term headwinds resulted in a
$53m non-cash Talc goodwill impairment, the
strong fundamentals of the business are unchanged
and there is scope for material performance
improvement from price actions, continued
strategic momentum and market share gains,
along with the latent demand recovery in
automotive markets. Finally in Chromium,

the business benefitted from stronger volumes
linked to the rebound in industrial activity.

While this demand recovery is welcome, it has created
supply challenges including raw material availability,
logistical disruptions and accelerating inflation. In
response, we qualified alternative suppliers, extended
production runs and pursued alternative
transportation options. In addition we were able to put
through price increases to fully offset material cost
inflation. These actions, combined with our ongoing

While the impact of COVID-19 has started to

recede, 2021 was, in many ways, as challenging as
2020. Strong and sharp demand recovery across
multiple end markets triggered significant global
supply chain challenges and material cost inflation.

In such an environment, the delivery of results

modestly ahead of expectations is testament to the
resilience of our business model, the commitment
of our people and the importance of our self-help

agenda. This performance, combined with our

continued strategic progress, gives me confidence
in our prospects and the delivery of our medium

term financial objectives.

self-help agenda on costs and cash management,
resulted in an adjusted operating profit of $107m,
modestly ahead of expectations. You can read more
about our financial performance in the CFO review
on pages 54 to 59.

Safety

Safety is the foundation of our business and at

the heart of our culture. This year we continued the
TogetherSAFE safety campaign roll out and held
our inaugural global safety week, including webinars
from external speakers and multiple activities at
our sites around the world. Although our safety
performance has been somewhat disappointing
with 12 recordable injuries, | am confident that the
steps we have taken mean we are positioned for
future improvement.

Many sites achieved notable milestones during

the year, and while | cannot mention them all, let
me highlight a few. In Mumbai, our team working

on the new anti-perspirant actives plant reached
over one million hours of safe working, overcoming
multiple obstacles including COVID-19 lockdowns
and monsoons. Congratulations also to our Corpus
Christi and Milwaukee teams for 18 and nine years
of safe working respectively — | am sure there are
many more to come.

Our people

Key to the strength of Elementis is the quality and
commitment of our people. Ongoing engagement
surveys and outreach programmes reflect a motivated
and loyal workforce with improving engagement
metrics. During the COVID-19 pandemic, given the
increased prevalence of home working, one key

TOGETHERSAFE

Our team in Mumbai, India
recorded over one million
hours of safe working in
2021

INNOVATION

In 2021 our R&D and
commercial teams
launched 21 new products



area of focus has been global communications. We
have invested in digital capabilities, improved our
engagement activities, and increased our employee
recognition and reward schemes.

Elementis aims to be an open and inclusive
workplace. This year our Diversity and Inclusion
Council continued to move forward in shaping our
culture for success through Women in Leadership
events, unconscious bias training and expert
speakers addressing inclusive leadership and
active cultural advocacy skills.

I am incredibly proud of how strong our team is,
both in the care our people have shown each other,
our customers, suppliers and communities, and
how they have responded so positively in such

a difficult environment.

Sustainability

Sustainability is a key focus at Elementis and | am
pleased to report further progress. This year we
launched 21 new products, all of which have clear
sustainability credentials, including hectorite clay
based additives that are 100% natural and castor
wax derived rheology modifiers for marine and
protective coatings that are 75% bio based. In
addition, we have made good progress towards
our 2030 environmental targets including significant
reductions in GHG (-25%) and water withdrawal
(-26%) intensity versus the prior year.

This progress has been recognised by external
agencies. MSCI, Sustainalytics, CDP and EcoVadis
all raised their ESG ratings of Elementis this year.

I am also pleased we have been recognised with
the Responsible Chromium label, awarded by the
International Chromium Development Association
(ICDA). As the only chromium chemicals holder

of this award, it highlights the market leading
standards of our operations in areas such as
safety and safeguarding of the environment.

While this progress and recognition are
encouraging, it is only the start of our journey.

To accelerate our future progress, | am pleased

to welcome Phil Blakeman to Elementis as our first
Global Head of Sustainability. You can read more
about our sustainability activities on pages 30 to 40.

Innovation, Growth & Efficiency

In the last few years, we have made significant
progress positioning Elementis as a premium
performance additives company, based on
unique assets and value chains, and with clear
opportunities for growth. Innovation, Growth
and Efficiency represent our strategic pillars,
and the delivery of our priorities in each of these
areas will ensure we create significant value for
all our stakeholders.

At Elementis, everything starts with innovation.

We create distinctive solutions that increase the
performance of our customers' products, improve
their manufacturing efficiency, and deliver enhanced
sustainability credentials. While the spread of

Elementis plc
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Sustainability progress at a glance

Why sustainability matters

Making profit and generating shareholder returns is only the beginning.

We recognise the importance of making a positive impact in the world and
are committed to creating a sustainable future through innovative products
that enhance the health and wellbeing of society and promote efficient use
of resources. We are also focused on reducing the impact of our operations
and are working towards the delivery of our sustainability targets.

Progress made in the year

In 2020, we set specific environmental targets for delivery by 2030, and this
year we have made good progress towards these goals, thanks to multiple
efficiency initiatives throughout our supply chain. For example, three
manufacturing sites switched to 100% green electricity, Newberry Springs
lowered the energy intensity of its clay purification processes and our Talc
operations in Finland materially reduced their water usage thanks to
increased water recycling.

We have also put in place additional projects to help us move faster towards

the targets and address our slower progress on waste reduction. You can
read more about our performance on pages 30 and 31.

©© 00

Energy Water W
emissions efficiency usage I
Target Target Target Target
25% 20% 10% 10%
reduction reduction reduction reduction
Progress Progress Progress Progress

Key — progress towards 2030 targets
. On track . Atrisk . Behind

Note: 2030 Targets are volume based intensity metrics (e.g. joules/tonnes of
production vs 2019 baseline.

Priorities for 2022 and beyond

We are conscious that there is a lot more we need to do. In 2022 and beyond
our focus will be on expanding our climate risk management efforts by
continuing to embed the Task Force for Climate Related Financial Disclosures
(TCFD) framework across the organisation and fully quantifying our Scope 3
emissions. These steps will help us to develop our pathway to carbon
neutrality and support the development of a Net Zero transition plan.

In addition, we plan to introduce a new target for water usage reduction,
having already achieved our initial goal, and to conduct a materiality
assessment of non-financial topics throughout the organisation.
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Chief Executive Officer's review continued

COVID-19 limited the time spent in laboratories with
our customers, we have continued to support their
innovation needs. In 2021 we opened two new
Personal Care laboratories in Brazil and China,
launched 21 new products and doubled our number
of open innovation partnerships. Innovation
excellence is critical for any specialty chemicals
company, and targeted innovation optimises our
growth and efficiency. To read more about our
innovation efforts, please see pages 22 and 23.

Today, around 90% of Group earnings are
generated by Personal Care, Coatings and Talc.
These segments are innovation led, competitively
advantaged and with clear opportunities for growth
as a result of structural megatrends. Across our
growth platforms we see approximately $100m of
incremental revenue opportunities in areas such

as natural skin care, waterborne industrial additives
and talc barrier coatings. The delivery of $50m of
new business opportunities this year demonstrates
that our products are well positioned and have
encouraging momentum.

Improving efficiency is an ongoing focus at
Elementis. In 2021 we delivered $10m of supply
chain savings as part of our medium term efficiency
programme, driven largely by the closure of our
Charleston, West Virginia, production plant and
consolidation of capacity at our St Louis, Missouri,
site. This has offset $10m of temporary COVID-19
related cost savings made in 2020 which have, as
expected, returned to the business in 2021 as the
impact of COVID-19 has receded. An additional
milestone was the start-up of our new anti-perspirant
actives plant in India, which will create an advantaged
global supply chain that is well positioned to support
our growth ambitions and drive a material AP Actives
performance improvement.

In response
to global
supply chain
challenges,
we have
demonstrated
the resilience
of our
business

and the
commitment
of our people

<& Read moreon
pages 14 and 15

You can read more about our efficiency gains and
examples of operational flexibility in my interview
opposite and on pages 26 to 27.

The Group has demonstrated its resilience during
the demand downturn in 2020 and subsequent
supply chain and inflation challenges of 2021.
We have a strong base from which to progress
and deliver our medium term financial objectives
of a 17% adjusted operating profit margin; 90%
plus operating cash conversion; and a reduction
in leverage to 1.5x net debt/EBITDA.

Outlook

While the last 12 months have been extremely
challenging, the Group has again demonstrated its
resilience and responded with speed and agility. The
fundamentals of the business remain strong, with high
quality assets, differentiated technologies and a clear
strategy. We will continue to maintain our focus on
Innovation, Growth and Efficiency and in 2022 expect
to deliver $50m of new business opportunities, over
20 new products and progress towards $10m of
additional efficiency savings by 2023.

We have made an encouraging start to the

year, although the external environment remains
challenging due to global supply constraints and
the impact of accelerating cost inflation. For the
year ahead, we are confident that with further
steady demand improvement, supported by

our self-help actions, we will deliver an improved
financial performance and a reduction in leverage.

Of manufacturing sites
with no recordable
employee injuries in
Paul Waterman 2021 (74% in 2020)

CEO

Employee engagement
score (55% in 2020)



An interview with our CEO

Q

A

How has the Company responded to the global
supply chain challenges?

Strong demand recovery in 2021 required fast action and
flexibility to increase production at a number of our sites.
We hired extra workers, increased batch sizes and increased
production runs. Like many industries, we experienced raw
material shortages and cost inflation, which required rapid
qualification of alternative suppliers and price increases.
And we faced various logistics challenges due to limited
container availability, congestion at key ports and driver
shortages. We responded by using air freight, booking
shipping far in advance and implementing surcharges.

The Elementis global supply chain responded well, and
the resilience is clear in our performance. However, with
the path of COVID-19 remaining somewhat uncertain, we
expect these supply chain challenges to continue for the
foreseeable future.

Does the Company invest enough resources
on innovation?

This year we spent $15m on global innovation and technical
support, which, excluding Chromium (a cash focused business)
represents approximately 2% of Group revenue. If attractive
opportunities arise that require more resources, we will, of
course, carefully consider pursuing them. However, our
immediate focus is not on how much we spend, but rather how
we spend it; that is why our innovation culture and focus is so
important. We are focused on solving our customers' biggest
problems, with clear sustainability credentials and doing so
at speed. With 14% of our revenue today coming from new
products vs 10% in 2017, we are well on our way to delivering
our target of 17% by 2025.

Disciplined capital allocation

Capital investments
- Medium term ambition

Invest for growth

\

below 1.5x
~6% of sales

Typical returns 20%+ IRR on
growth & productivity capex

Strong cash flow

Debt reduction

Elementis plc

Q How is sustainability linked to your innovation efforts?

A This year, to optimise our innovation efforts, we launched

a sustainability scorecard based on defined factors. All new
product launches and innovation pipeline projects must
have clear sustainability credentials; this ensures we deliver
innovation that benefits our customers and the wider society.
For example, we recently launched Thixatrol® AS 8053,

a rheology modifier for high performance adhesives and
sealants. In addition to fantastic performance credentials,
this product has clear sustainability benefits. It is derived from
castor wax, resulting in a product that is over 75% bio based.
It also requires minimal heat activation, saving our customers
energy and, being a 100% active ingredient with no water
content, it reduces transportation emissions.

How will the Company reach its medium term target
of a 17% adjusted operating profit margin?

Broadly, we see two legs to reach our 17% margin target.
First, e see approximately $100m of incremental revenue
opportunities across our growth platforms such as natural
skin care and premium decorative paints. Second, we are
targeting a further $10m of savings for delivery by 2023
driven by the start up of our new plant in India, procurement
excellence and manufacturing process improvements. We are
confident that this focus on growth and efficiency, combined
with continued recovery in certain end markets and targeted
pricing actions, will allow us to deliver our ambition.

What are your capital allocation priorities and when
will dividends return?

Elementis has a strong track record of cash generation and
our immediate focus is to use this capital to fund organic
growth and reduce our financial leverage. The Board also
recognises the value of dividends to shareholders and,
dependent on further balance sheet deleveraging, will
look to reinstate the dividend in the medium term.

Shareholder returns

\2

- Reinstate once further progress
made on reducing financial
leverage
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Our investment case

Reasons to invest

Elementis is a global specialty chemicals business
providing innovative solutions for some of the biggest
challenges facing industries and companies today.
Our business model is built on differentiated premium
assets, an innovation focus, clear growth opportunities

and strong cash generation.

Differentiated premium assets

The fundamentals of our business are strong,

focused on high quality, high margin activities in
Personal Care, Coatings and Talc. These premium
performance additives businesses are centred on
long duration and differentiated resources, including
the only hectorite clay mine in the world in California,
and high quality talc deposits in Finland. Combined

with unique technology and market leading
formulation capabilities these businesses have
enduring competitive advantages.

<O Read more about our business model
on pages 18 and 19

Innovation focus

Innovation is at the heart of what we do. Leveraging
our capabilities in rheology, surface chemistry and
formulation, we help our customers respond to their
biggest challenges through deep partnerships,
ongoing technical support and consistent quality,
service and delivery. We are customer driven,
solutions focused and fast moving. This focus
drives our growth and returns.

<O Read more about our innovation focus
on pages 22 and 23

The world'’s largest known source of high quality hectorite
clay in California, with over 50 years estimated resource life

Growth opportunities supported by structural
growth trends

Across our premium performance additive businesses, we see over $100m of
revenue growth opportunities supported by structural megatrends. In Personal Care,
we are well positioned to serve the growth of premium cosmetics in Asia and
demand for natural skin care ingredients. In Coatings, our technologies enable the
creation of more environmentally friendly industrial coatings and higher performance
decorative paints. In addition, the need to reduce vehicle emissions and single
use plastic consumption will drive strong demand for our Talc based additives.

Read more about our growth opportunities
on pages 24 and 25
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Strong cash generation

Strong cash generation is a hallmark of Elementis. Looking
forward, we target operating cash conversion of at least 90%,
and supported by our Innovation, Growth and Efficiency priorities,
this will facilitate sustained reinvestment for organic growth,
financial deleveraging and, in due course, the reinstatement of
dividend payments to shareholders. Our medium term financial
leverage target is under 1.5x net debt/EBITDA, compared with
2.6x today, and delivery of this target is anticipated to drive
significant shareholder returns.

@ Read more on pages 54-59

How we engage with investors

We run a dedicated investor relations programme to promote
proactive communications with existing and potential investors
around the world. This engagement involves a calendar of events
for both institutional and retail investors including results
presentations, roadshows, investor conferences and seminars

on specific business topics. In addition, the Board, senior
management and Director of Investor Relations are available

to shareholders to discuss governance, strategy and performance
as appropriate.

<® Read more on page 87

Investor meetings during 2021 In November, Joe Lupia (SVP Technology) held an innovation
webinar showcasing our innovation strategy, and recent and future
product launches
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Innovation at Elementis

Global reach, local presence

There are three pillars to our innovation strategy.
First, we want to create technologies that align

New products as % of sales

with our growth platforms and deliver sustainability (2017 10 |
benefits to the biggest challenges our customers |2018 11 |
face. Second, our innovation culture is about being [2019 12]
customer driven, solutions focused and fast moving. % 7]
And finally, we have a clear understanding of what Base business rebound
success looks like — our target is for 17% of our [2021 14] post 2020 COVID-19
demand trough
revenue to come from new products by 2025. B
Global technology sites
Americag Europe
East windsor, Amsterdam,
USA Netherlands
Songjiang,
Cologne, China
Germany
. Hsinchu,
Palmital, Taiwan

Brazil

S&o Paulo,
Brazil

~$15m

Technology centres Annual R&D and technical spend

Complementary capabilities

O

Rheology

20

Surface chemistry

Rheology is the science behind the flow
of materials. For instance, how a paint is
applied to a wall or a cream spreads when
applied to skin.

Surface chemistry is the ability to modify
a surface's properties to change the way
it reacts to external stimuli. For instance,
modifying hectorite clay to work in both
solvent and waterborne systems.

100

Scientists

i

Formulation

Formulation is about how different
additives and chemistries interact. In

a formulation, every chemical is added,
in measured amounts, to interact

and achieve a specific purpose.
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The employee voice: Research & Development 3
>
Q
Q What do you enjoy most about the working ®
in innovation at Elementis?
u
3
A I've worked at Elementis for nearly ten years, helping %
to develop new products for the Personal Care market. o
We've got a fantastic group of highly qualified scientists &
around the world, advanced technologies and, of course, g
access to unique raw materials, so we're in a good position @
to help solve our customers’ problems. | enjoy the partnerships )
we have with our customers and the sheer variety of work.
In the morning, | could be testing an anti-ageing skin cream for (<)
the North American market, and in the afternoon developing %
a halal colour cosmetic product for the Indonesian market. 3
; ; . . =
Kim Burch It really is a dynamic place to work, with a lot of potential. ]
Global Technical Applications Director — Personal Care %
3
=
-
35

Barrier coatings

Regulation and consumer behaviour are driving demand away
from single use oil based plastics in areas such as food packaging
and coffee cups.

To help solve this problem, we developed Finntalc C15B2,

a talc based additive that provides effective barrier properties.
Within food packaging, talc prevents gases entering and liquids
escaping. And being a natural material, it is fully compostable
and recyclable.

With an estimated addressable market of $50m, growing
10% a year, barrier coatings offer attractive potential to our
talc business.

Bentone Hydroclay™ 2100

The market need for natural Personal Care ingredients is
well understood — customers prefer natural ingredients to
synthetics and they are cleaner and better for the environment.

This year we launched Bentone Hydroclay™ 2100 to develop
our presence in the large and growing rheology market for
skin care. Based on our hectorite clay, it delivers multiple

%_  benefits to customers.

It has great touch and feel, and its rheology profile means it

is easily spreadable. It is cold processable, so it doesn't require
heat activation, thereby delivering energy and emission savings
to customers. And it is 100% natural, microplastic free and
certified by key eco labelling standards such as COSMOS.
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Supply chain in action

Responding to global supply chain challenges

In 2021, global supply chains were tested to their limit,
hit by problems including the Suez Canal blockage
and associated port congestion, Hurricane Ida and
HGV driver shortages. These events, combined with
the rebound in demand following a heavily COVID-19
impacted 2020, tested the resilience of our global
operations and supply chain.

Demand

The surge in demand across industrial end markets required
fast action to increase production at several of our most
important sites. We hired extra workers, increased batch sizes
and extended production runs. We also needed to be flexible,
prioritising orders and providing clear and consistent
communication to our customers.

Raw materials

Surging demand combined with supply curtailments due to events
such as the Texas winter storm, Hurricane Ida and ongoing COVID-19
outbreaks, resulted in raw material shortages and significant cost
inflation during the year. In response, we rapidly qualified alternative
suppliers, increased our strategic global purchasing and, where
necessary, implemented price increases.

Record monthly production at Livingston, Scotland

Our manufacturing facility in Livingston, Scotland produces
multiple additives for the Coatings market. In 2021, robust
demand for decorative paint, as consumers undertook
DIY projects during social and travel restrictions, was
complemented by a sharp recovery in industrial coatings
demand. In response, our Livingston team hired additional
staff, implemented 24-hour production schedules and
swiftly reallocated engineers to critical pinch points, while
also juggling COVID-19 related staff shortages. The team's
prompt actions delivered record monthly production
volumes, 30% above the previous record for some product
categories, while maintaining safe working practices.

Manufacturing flexibility at New Martinsville, US

In New Martinsville, US we manufacture specialty rheology
additives, wetting agents and dispersants for water based
coatings. Molten bulk polyethylene glycol is an important
raw material for our chemical processes. In 2021, several
suppliers experienced production outages, resulting

in market shortages. In response, within one month

the New Martinsville team safely adapted their systems
and operating procedures to switch from liquid to solid
polyethylene glycol, reducing our bulk transportation
needs and ensuring continuity of supply to customers

in the North American coatings market.



Logistics

We faced a range of logistical challenges during the year,
including limited container availability, congestion at key
ports and driver shortages. As a result, transportation
options narrowed, and associated costs increased significantly.
In response, we installed dedicated overland transportation
capacity where possible, used air freight where needed, booked
shipping far in advance and implemented surcharges.

Elementis plc

Energy

Surging industrial demand, rebounding consumer activity and
supply constraints resulted in rising energy prices around the
globe. For instance, in 2021 European natural gas prices reached
arecord peak at €180/MWh (Dutch TTF) on 21 December, 1877%
above the average price in 2020. While effective hedging policies
limited the immediate business impact, the efforts of our global
process improvement teams to reduce our energy intensity have
also helped greatly.

Dedicated logistics in North America

During the year logistical challenges in North America
included the limited availability of bulk trailers and a shortage
of truck drivers. These issues, combined with strong demand
for our Rheolate® HX rheology additives for premium
decorative paints, little on site storage at key customers
and high cleaning requirements for transportation equipment
(to avoid cross contamination), resulted in potential delays
to customer deliveries. To overcome these issues, our supply
chain team, working with our logistics provider, established
a dedicated pool of drivers and truck trailers. As a result,
we maintained customer service and secured additional
volumes for 2022.

Reducing energy needs at Newberry Springs, US

At our Newberry Springs site in California, our team operates
a hectorite beneficiation process whereby hectorite clay

is passed through a centrifuge process, leaving a purified
wet clay slurry that is then dried. During the year our team
implemented several mechanical improvements, increasing
the solid clay content in the slurry entering the drying
process without sacrificing product quality. As a result,

our production yields increased, with a 10% reduction

in the plant’s natural gas requirements.
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Our market environment

A sustainable future

Demographics

Trend

The UN expects the world's population to increase by 2 billion
in the next 30 years, to 9.7 billion people.

Most of this increase will be in the developing world, driving
further urbanisation and investment in infrastructure.

Economic development, an expanding middle class and
growing levels of western style consumerism will generate
demand for products that improve living standards in
these markets.

What this means for our industry

Increasing demand for construction and infrastructure
related solutions

Rising demand for personal care products such as
colour cosmetics and skin creams

Increased demand for longer lasting and more
technologically advanced products

Our opportunities

— New geographic markets for consumer and industrial
products that require premium performance additives

— Opportunities to innovate and serve local market needs

Our response

v Capital investment in manufacturing assets in India
to enhance our efficiency and bring our products closer
to our customers in high growth geographies

Investment in new technical service centres in Brazil and
China to enhance our regional technical support and help
to capture new business opportunities

Increased sales and marketing resources in Asia
to support growth in the region

Premiumisation

Trend

Premiumisation is bridging the gap between luxury and mass
market — offering all consumers access to unique or innovative
products that promise more.

Consumers are willing to pay premium prices on value added
products with real benefits.

Premium is not just about price. It is the promise of exceptional
quality and experience, fuelling the growth of unique, value
added products.

As aresult, the premium segment is experiencing strong
growth, outpacing total category sales in many markets.

What this means for our industry

Demand for products that make consumers'

lives easier

5 Demand for products with feel good and
premium characteristics

38 Demand for natural or naturally derived products

Our opportunities

— Higher demand for additives that deliver premium product
performance characteristics

— Opportunities for natural or naturally derived ingredients
(e.g. hectorite, talc or castor wax based additives) which
represent 53% of our total sales

Our response

v/ Focused innovation targeting technologies that deliver
improved product performance, lower operational costs
and enhanced sustainability claims

The launch of 21 new products in areas such as premium
decorative paints, natural skin care ingredients and
high efficacy anti-perspirant actives




Sustainability

¥
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Trend

The most often quoted definition of sustainability comes from
the UN World Commission on Environment and Development:
"sustainable development is development that meets the
needs of the present without compromising the ability of
future generations to meet their own needs.”

Sustainability presumes that resources are finite and should
be used conservatively and wisely, with a view to long term
priorities and consequences in the ways in which resources
are used. Simply put, sustainability is about our children and
our grandchildren, and the world we will leave them.

What this means for our industry

Increased desire for solutions that contribute positively
to the health and wellbeing of society

Demand for solutions that increase production yields
and contribute towards the circular economy

Pressure to minimise social and environmental impact
of production throughout supply chains

Our opportunities

— Increase the penetration of our naturally derived
chemistries and materials for pollution control systems

— Demand for our technology solutions that lower our
customers' environmental footprint

Our response

v/ Introduction of a sustainability scorecard for all new
product launches and innovation pipeline projects

v The launch of dry powder additives that reduce

transportation emissions, additives that lower customers’

energy requirements and enable food packaging recycling

Progress towards our 2030 environmental targets

Elementis plc

Transparency

Trend

In an ever more connected world, customers and employees
want more transparency from the organisations that serve and
employ them.

Consumers and stakeholders want to know how goods
and services are delivered to their door, how items are
manufactured and what happens to their personal data.

A word on Twitter, right or wrong, and the world will
know. Instantly.

Organisations of all kinds must establish and maintain trust,
as the basis for successful collaboration and innovation.

What this means for our industry

o Consistent and transparent communication of activities
throughout the value chain

5 Clear evidence of ethical and social considerations in
decision making

3 Open and frequent consultation with all stakeholders

Our opportunities

— Help customers make informed purchasing decisions
through clear scientific evidence

- Improved reporting and disclosure of corporate activities

Our response

v/ Further investment in digital capabilities including online
customer ordering, tracking and fulfilment, along with
access to product safety data

Implementation of TCFD and increased sustainability

resources including the hiring of a Global Sustainability Director

Verification against demanding labelling standards such
as ISO, COSMOS and Ecolabel to highlight the credentials
of our products
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Qur business model
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Creating long term value

We have the resources...

People

Our engaged and skilled workforce is focused
on innovation, customer service and delivering
our strategy.

~1,400

skilled employees located around the world

4,500+

employee training hours delivered in 2021

Relationships

We have close long term relationships with
customers, suppliers and other stakeholders,
centred on trust and collaboration.

47

joint product development projects with
customers in 2021

146

online technical support seminars delivered to
customers in 2021

Expertise

Our technical experts deliver unique and superior
additives to a wide range of end markets.

100

scientists working across 7 innovation and technical
support centres

$15m

spend on R&D and technical supportin 2021

Assets

We combine competitively advantaged positions
in hectorite, talc and chromium, with our
distinctive technologies, to create value

added customer solutions.

50

years of estimated resource life at our hectorite
mine in California; the worlds largest known source
of high quality rheology grade hectorite clay

1

we are the only domestic producer of chromium
chemicals in North America, supported by a
proprietary delivery system that reduces customer
handling risks

Supply chain

Our global manufacturing footprint allows us
to be flexible and resilient, and deliver high value
innovation solutions to customers in all geographies

22

manufacturing sites in 7 countries around the world

950

employees working in manufacturing roles across
the globe

Capital

A highly cash generative business model and
disciplined capital allocation framework that
enables us to invest in growth, deliver our
strategy, and repay debt.

111%

average three year operating cash conversion

$53m

capital expenditure in 2021, of which 51% was
directed to growth and productivity investments

..to create market leading
innovative solutions...

We collaborate with
our customers

1

We develop innovative solutions

1

We manufacture safely,
responsibly and effectively

o

We deliver to our
customers globally
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..which, combined with our strategy... ...benefits all of our stakeholders

Shareholders

Elementis seeks to generate appreciable returns for shareholders over time
through sustained earnings growth and, subject to capital constraints,
progressive dividend payments.

<O See pages 54-59

dividend payments debt reduction since 2018
since 2016

Employees

Elementis promotes equality and diversity throughout the organisation and has policies
and procedures that allow our employees to meet their training needs and maximise
their potential.

<> See pages 38-40

employee wages and salaries employee engagement score
in 2021

Customers

Providing value enhancing products and building relationships with our customers
ensure we are better placed to solve their biggest challenges.

< See pages 22-24

new products launched new business opportunities
in 2021 capturedin 2021
Suppliers

We value our supplier relationships and take a long term strategic approach
to ensure a mutually beneficial and supportive relationship.

<> See page 40

raw material suppliersused  raw materials are sourced
in 2021 from more than one supplier

Environment

Through product innovation and operational improvements, we are reducing
the environmental impact of both our activities and our customers’ products.

< See pages 34 - 37

reduction in our scope 1 upgrades from ESG ratings
and 2 (market-based) GHG agencies in 2021
Eff|C|enCy emissions intensity in 2021
Ambition — passion Respect -we do Team - the power
for excellence the right things of collaboration
We are innovative, courageous We care for our colleagues, customers, We work, grow and succeed together

and driven in everything we do communities and environment
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Clear strategic priorities and progress

Our strategy

With strong positions in attractive markets, we see clear growth and margin improvement opportunities and expect to
deliver strong, sustainable returns. The execution of our Innovation, Growth and Efficiency strategy will address our
customers' most challenging problems whilst driving sustained value creation.

Our purpose

To achieve sustainable
progress across the world
through innovative specialty
chemicals products that deliver
cleaner, better and more
sustainable performance.

Iy fl
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Innovation

We are a global leader in performance-
driven additives that help create
innovative solutions for our customers.
Leveraging our capabilities in rheology,
surface chemistry and formulation,

we help our customers create

better products.

<©> Read more on pages 22 and 23

Our sustainable approach

All new product launches and

pipeline projects must have clear
sustainability credentials, whether

it is a natural skin care ingredient,

bio based coating additive or talc for
recyclable food packaging. We also
bring our innovative approach to our
own operations, for example recycling
key raw materials and finding value
adding outlets for waste products.

Our vision

We aim to be a growing
specialty chemicals business
that creates sustainable value
for all our stakeholders.

Our values

Safety, Solutions, Ambition, Respect
and Team are core to our high
performance culture and reflected
in everything that we do.

Growth

Around 90% of our earnings are
generated from Personal Care, Talc
and Coatings - businesses with
enduring competitive advantages
and clear growth opportunities —
supported by market megatrends,
such as demand for natural
ingredients in skin care or more
environmentally friendly coatings.

<©> Read more on pages 24 and 25

Our sustainable approach

As the world looks to sustainably use
materials, we help our customers to
maximise yields from materials such
as wood and animal hide. We add to
the health and well being of society
with natural personal care products,
non-hazardous coatings additives
and materials for pollution control
systems. We also contribute to our
customers sustainability goals via the
delivery of additives that can lower
processing energy requirements,
reduce transportation emissions

and improve safety handling.

Efficiency

We constantly seek to be a fit for
purpose and more efficient business,
agile and growing, with our impact on
the environment and the communities
in which we operate at the forefront
of our minds.

<©> Read more on pages 26 and 27

Our sustainable approach

Our products help to make
infrastructure, buildings and
consumer products more durable,
thereby extending their lifetimes.
We also strive to make our own
operations more efficient and
reduce their environmental impact
by increasing our use of renewable
energy, recycling water and
reducing waste.



Innovation

Overview

— Launched 21 new products

— Opened new Personal Care labs
in China and Brazil

- New and protected products
14% of sales vs 10% in 2017

- 53% of revenue from natural or
naturally derived products

— Launched new products with
open innovation partners
AQDOT and NXTLEVVEL

Priorities

— Launch of 20 new products

— Increase new and protected
products to 17% of sales by 2025

— Drive strategic joint customer
development projects for each
global key account

— Continue to roll out digital pipeline
management tools throughout
the innovation organisation

Link to KPIs
<O Please refer to pages 28 - 29
Link to risks

< Please refer to pages 64 — 72

Growth

Overview

- Captured $50m of new
business opportunities

- 37% growth in Coatings
technology platforms

— Personal Care: successful roll
out of new skin care ingredients
(sales up 41%) and Asia growth
(sales up 44%)

— Expansion of Talc in Asia
(sales up 24%) and the
Americas (sales up 62%)

- Delivery of $16m of Talc
revenue synergies partially offset
by weak long life plastics and
paper markets

Priorities
— Investment to support cosmetics

growth in Asia

— Drive further penetration of new
hectorite based skin care
products

— Ramp up of anti-perspirant
actives plant in India

— Drive market share gains for
Coatings and Talc

- Delivery of $20-25m of Talc
revenue synergies by 2023

Link to KPIs
< Please refer to pages 28 - 29
Link to risks

<O Please refer to pages 64 - 72
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Efficiency

Overview

— Delivered $10m of cost savings

— Started up new anti-perspirant
actives plantin Q3 2021

— Closed Charleston, West Virginia
plant and transferred capacity
to St Louis site

- New enterprise resource planning
(ERP) tool installed in Asia

— Progress towards 2030
environmental targets and
recruitment of our first Global
Sustainability Director

Priorities
— Ramp up new India anti-perspirant
actives plant

- Delivery of $10m of global supply
chain savings by 2023

- Progress towards $10m of
working capital savings by 2023

- Implement over 60 operational
improvement projects in the
supply chain to drive lower cost to
serve and reduced environmental
impact

Link to KPIs
@ Please refer to pages 28 - 29
Link to risks

<O Please refer to pages 64 - 72
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Case Study - Thixatrol® PM 8058 for protective coatings

The protective coatings market is focused on enhancing the durability and
product lifetime of structures and equipment, such as bridges, ships and
machinery. Given environmental considerations, the coatings industry is
looking to replace existing technologies with materials that are better for
the environment, safer to handle and easier to apply. With the protective
coatings market worth $7bn and growing at approximately 5% per annum,
there is significant market opportunity.

Inresponse, in 2021, we launched Thixatrol® PM 8058, offering multiple
customer benefits. On performance, it delivers enhanced ‘sag resistance’
—meaning it does not drip down a surface resulting in uneven coverage.

On efficiency, it can be incorporated into a range of high solid systems and
has a much lower temperature activation, meaning customers can save time
and energy, and reduce emissions. And finally, being naturally derived from
castor wayx, it is over 75% bio based and with clear sustainability credentials.



$150m

Target protective coatings
rheology market for Thixatrol®
PM 8058

7 5 %

Renewable/Bio Based content
of Thixatrol® PM 8058
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“Innovation at the heart of
value creation”

We are a global leader in performance driven additives and are
focused on creating solutions for our customers that deliver
product performance improvements, efficiency gains and
enhanced sustainability credentials. While customers have
returned to their laboratories, conditions are far from normalised,
and so we continued to leverage our relationships and digital
capabilities to drive the launch of 21 new products in 2021.

Our innovation focus is clear. We want to create solutions for

the biggest challenges that our customers face; and, in turn,
these are reflected in our growth platform focus. In Personal
Care, consumers want natural ingredients that deliver superior
performance to synthetic alternatives. In response, in 2021 we
launched Bentone Hydroclay™ 2100, a hectorite based rheology
modifier that is 100% natural, delivers improved touch and feel,
and simplifies customer processing requirements. Likewise, the
Coatings industry wants additives that deliver enhanced one coat
hide and stain resistance for decorative paints. Our Rheolate HX®
series, which we expanded this year, delivers up to 50% better
hide than competitors, has helped our customers win awards
and is now the industry gold standard.

Innovation is interwoven with sustainability; all our new product
launches and pipeline projects must have clear sustainability
credentials. At present 53% of our revenue (up from 45% last year)
is from natural or naturally derived chemistries — for example,
castor wax based organic thixotropes. In addition, we are
conscious of the need for our products to contribute to the overall
wellbeing of society, whether it is through dry powder additives
that reduce transportation emissions or barrier coatings that
enable 100% recyclable food packaging.

We are also focused on the speed of innovation. The integration of
our R&D and technical support teams, along with fast prototyping
and technology transfers across segments, means we are
increasing our speed of innovation. In 2021, our average time
from concept to launch was 1.8 years — 30% faster than in 2016.

And finally, we value the role of open innovation in providing
differentiation and increased speed to market. During the year
we developed our partnerships with AQDOT and NXTLEVVEL
Biochem, rolling out novel odour capture technologies and
biomass based solvents for coatings. In addition, we have
established cooperation arrangements with Evolved by Nature,
working on activated silk technology to replace potentially toxic
chemicals, and Allied Microbiota, to enable advanced microbes
to clean up environmental contamination.

As result of this progress, our revenue from new products was
14% in 2021, up from 10% in 2017, and in line with 2020 as our
base business rebounded from the initial impact of COVID-19.
Our innovation pipeline is well positioned, with 60 projects in the
pipeline, of which approximately 20 are scheduled to launch in the
next 12 months, and this will support reaching our Group adjusted
operating profit margin target of 17%.
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Strategy in action

“Solutions for market needs and trends”

Around 90% of Elementis’ earnings are generated by Personal
Care, Coatings and Talc. The value chains across these markets
are similar, transforming natural resources into high value
additives through distinctive science. Across these businesses
we see clear medium term structural growth opportunities,
representing in total over $100m of incremental

revenue opportunities.

In Coatings, opportunities exist where our additives solve specific
market needs with clear sustainability credentials, for instance
waterborne industrial additives and premium decorative paints.
Such growth areas represent roughly one third of our Coatings
sales, and in 2021 they grew 37%, driven by $23m of new
business wins. Products such as our castor wax based organic
thixotropes for adhesives and sealants and non-ionic associative
thickeners (NiSATs) for premium decorative paints saw notable

Growth &




growth and market share gains. Geographic expansion is an
important growth pillar in Coatings, and following recent sales and
marketing hires in South East Asia, we grew 30% compared to the
prior year.

In Personal Care, there are significant high margin growth
opportunities. While Asia represents 40% of the personal care
market, it represents under 20% of our sales, and our medium
term aim is to double our cosmetics sales in the region. In 2021,
we grew sales 44% in Asia versus the prior year, and to help drive
future growth we made several targeted investments. We opened
our first Personal Care technical service centre in Asia, located in
Shanghai, and more than doubled our local sales and marketing
team. Our new AP Actives plant in India will create a highly
advantaged global supply chain, help us grow in the region and
drive a material performance improvement in the business.

The plant started up in the third quarter and will ramp up
production over the next 12 months. In skin care, a new
application for our hectorite clay, we aim to deliver $10m of
incremental sales over the medium term. In 2021, we launched

These products deliver compelling customer

Case Study - skin care

Historically, the focus of our Personal Care business
has been oilbased colour cosmetics, such as
lipsticks, mascaras and foundations. However,
our key natural resource, hectorite clay, is perfectly
suited to waterbased applications such as skin
creams and lotions. To develop our presence in

this sector of the $500m skin care rheology market,
we recently launched a range of new products,
including Bentone Hydroclay™ 2100 and Bentone
Luxe® WN.

Elementis plc Annual Report and Accounts 2021 25

three products building out our product portfolio and helping
deliver 41% skin care revenue growth.

In Talc, we are the second largest global producer, serving high
value industrial applications. Our growth strategy is based on
leveraging our global scope and scale, synergistically expanding
into new geographies and market sectors. In 2021, we grew 24%
in Asia and 62% in the Americas versus the prior year, driven by
$13m of new business wins across long life plastics, technical
ceramics and coatings applications. Despite this success, we
remain materially underweight in these regions, with considerable
runway for long term growth. We are on track for our goal of
$20-25m of revenue synergies by 2023, with $16m realised to
date. Sales of talc to coatings customers rose 8% in 2021,
leveraging Elementis’ global key account network and strong
presence in the coatings market. We have also continued to
develop new products and applications. For example, barrier
coating solutions for recyclable food packaging is showing
encouraging early progress, with 27 production and pilot scale
trials and a $5m new business pipeline.

3

New skin care product
launches in 2021

$14m

Skin care new business
pipeline

benefits. They provide great touch and feel, are cold
processable so don't require heat activation, saving
customers energy and emissions and, being 100%
natural, are microplastic free and certified by key

eco labelling standards.

Initial customer reaction has been strong and we

have good growth momentum. In 2021, we grew
our skin care sales 41% and with a new business
pipeline of $14m we are well on the way to our

medium term target of $10m incremental sales.
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Case Study - India AP Actives plant

In Q3 2021 our team in India overcame several
obstacles, including COVID-19 lockdowns and
monsoons, to commence production at our new
manufacturing facility in Mumbai. This $20m
investment is focused on the production of
anti-perspirant actives; the ingredients that help to

reduce sweat production and provide odour control.

The site is now undergoing a 12 month production
ramp up and customer qualification period, and
when complete will deliver multiple benefits. Firstly,
it will create a cost advantaged and resilient global
supply network, contributing significantly to our
$10m of cost savings targeted for 2023. Secondly,
it will position our business to serve the fast-
growing markets in West Asia. And finally, as

a closed water production system, it will create

an environmentally friendly production site.

~$20m

Capital investment in new India plant

Q3 2021

India plant start-up
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“Improving our cost to serve and
reducing our environmental impact”

We are always seeking to improve our organisation, drive ongoing
efficiency gains and become more resilient. The 2021 demand
rebound unleashed significant global supply chain challenges
resulting in material cost inflation. We do not expect these
pressures to abate in 2022 but, through a mixture of price
actions, agile supply chain management and continued
efficiency focus, we are confident of protecting and

improving margins moving forward.

In 2021, as part of our medium term efficiency programme,

we delivered $10m of supply chain savings, offsetting $10m of
temporary cost savings made last year which have, as expected,
returned to the business as the impact of COVID-19 has receded.
A significant driver of our $10m savings was the closure of our
Charleston, West Virginia, production plant and consolidation of
capacity at our St Louis, Missouri site. This improved efficiency
and utilisation levels across our North American organoclay
operations. Another notable milestone this year was the start-up
of our anti-perspirant actives plant in India, which will be a
significant enabler of an additional $10m of savings by 2023.
Following completion of the approximate 12 month production
ramp up and customer qualification period, this will create a cost
advantaged and resilient global supply position.

Sustainability and the reduction of our environmental footprint
are at the forefront of all operations decisions, and this year
we made considerable progress across our supply chain.
Enhanced temperature controls in our talc operations reduced
our energy consumption. Automatic sensors at our Newberry
Spring processing plant increased production yields and
reduced waste, while switching to water based quaternary amines
(from solvent based) at our Anji site reduced both our costs and
environmental impact. Throughout our operations, our global
process excellence teams have identified over 60 projects
that are beneficial from both an efficiency and environmental
perspective. Their implementation will drive delivery of both
our cost saving ambitions and our 2030 sustainability targets.

Another key enabler of our efficiency and simplification drive

is our digital implementation programme. In 2021, our global
standard business management software went live in Asia,
bringing the region in line with Europe and the Americas and
improving the flow of data across the organisation. We also
started the roll out of fully online lead-to-order fulfilment cycles
for customers. The onboarding of customers to digital ordering
systems will continue in 2022 and it is already resulting in an
improved customer experience, enhanced new business success
and more efficient resource management.
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Key performance indicators

Measuring our progress

Adjusted operating cash flow ($m)

2021 76.0

[2020 109.8]
[2019 154.8|

Definition

Adjusted operating cash flow is defined as the
net cash flow from adjusted EBITDA plus changes
in working capital, provisions and share based
payments, less net capital expenditure.

Performance

Further information can be found on page 58.

Remuneration linkage

No direct linkage with remuneration.

Link to Strategy

Adjusted Group profit before tax ($m)

2021 77.0
2020 527

[2019 93.5]

[2018 112.5]

Definition

Adjusted Group profit before tax is defined as
the Group profit before tax on total operations
(continuing and discontinued) after adjusting
items, excluding adjusting items relating to tax.

Performance

Further information can be found on pages 153-156.

Remuneration linkage

Adjusted Group profit before tax is a key element
of the bonus plan for the Executive Directors.
Further information can be found within the
Directors' Remuneration report on page 119.

Link to Strategy

P®

Contribution margin (%)

[2020 45]
[2019 46|
[2018 46|

Definition

Contribution margin is defined as total revenue
less all variable costs, divided by total revenue
and expressed as a percentage.

Performance

Further information can be found on page 193.

Remuneration linkage

No direct linkage with remuneration.

Link to Strategy

Adjusted operating profit/adjusted
operating margin ($m)

P 106.6

2020 81.6
[2019 123.0]
[2018 132.6]

Definition

Adjusted operating profit is the profit derived from
the continuing operations of the business after
adjusting items. Adjusted operating margin is the
ratio of adjusted operating profit to total revenue.

Performance

Further information can be found on page 194.

Remuneration linkage

No direct linkage with remuneration.

Link to Strategy

Average trade working capital to
sales ratio (%)

[2020 24|
[2019 22|
[2018 21]

Definition

The trade working capital to total revenue ratio is
defined as the 12 month average trade working
capital divided by total revenue, expressed as

a percentage. Trade working capital comprises
inventories, trade receivables and trade payables.
It specifically excludes prepayments, capital or
interest related receivables or payables, changes
due to currency movements and items classified
as other receivables and other payables.

Performance

Further information can be found on page 194.

Remuneration linkage

Average trade working capital is a key element
of the bonus plan for the Executive Directors.
Further information can be found within the
Directors' Remuneration report on page 119.

Link to Strategy

Yo®
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Adjusted return on operating capital

employed (ROCE) (%)

2020 10

[2019 15|
[2018 15|

Definition

ROCE is defined as operating profit after adjusting
items divided by operating capital employed,
expressed as a percentage. Operating capital
employed comprises fixed assets (excluding
goodwill), working capital and operating provisions.
Operating provisions include self-insurance and
environmental provisions but exclude retirement
benefit obligations.

Performance

Further information can be found on page 194.

Remuneration linkage
ROCE is an underpin for the long term

incentive plan. ROCE including goodwill
was 7.4% (2020: 5%).

Link to Strategy

Total recordable incident rate (TRIR)

2021 0.90

[2020 0.68 |

2019 0.48

Definition

We use the US Occupational Safety and Health
Administration (OSHA) definition for recordable
injuries and illnesses. TRIR is the total number of
recordable incidents multiplied by 200,000 divided
by total hours worked by all employees during

the year.

Performance

Further information can be found on page 32.

Remuneration linkage

Non-financial targets within the Executive
Directors' annual bonus structure typically include
a component of individual objectives relating to
safety performance. Refer to page 120.

Link to Strategy

Ve®

Total Lost time accidents (LTA)

[2020 3|

Definition

An LTAis an injury or illness that requires time away
from work not including the day of incident.*

*We have tightened this indicator. In prior years we reported only LTAs
with three days or greater lost time.

Performance

Further information can be found on page 32.

Remuneration linkage

Non-financial targets within the Executive
Directors' annual bonus structure typically include
a component of individual objectives relating to
safety performance. Refer to page 120.

Link to Strategy

YVe®

Environmental incidents

|2021" 0
[2020 ©
[2019 ©

[2018 ©

Definition

We record and categorise environmental incidents
into tiers based on the severity or actions taken by
regulatory authorities. Tier 3 incidents are those that
have a significant impact on the environment and
require reporting to an external authority and where
enforcement action is likely. Tier 2 incidents have

a minor impact and require notification but are likely
to result in minimal action by the authorities.

Performance

Further information can be found on page 34.

Remuneration linkage

Non-financial targets within the Executive
Directors' annual bonus structure include
a component of individual objectives relating
to safety performance. Refer to page 120.

Link to Strategy

1 There were no Tier 3 or Tier 2 environmental incidents in 2021.
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Sustainable business

At Elementis, we recognise the importance

of creating value for all our stakeholders. Our
contribution to a more sustainable society is also
crucial for the resilience of our business. We are
committed to actively addressing the negative
impacts created by our operations and activities.

Globally, events in 2021 continued to highlight the importance of
progressing the United Nations Sustainable Development Goals
(UN SDGs) to address global challenges, including those related
to inequality, climate change and responsible consumption

and production. We continue to support the UN SDGs and are
committed to maintaining responsible business operations
which underpin these principles.

We also have opportunities to help our customers reduce their
negative impacts through the products that we manufacture

and sell to our customers. Many of our chemical products and
performance additives extend the lifetime and durability of end-use

products, minimising material and energy demands (see side panel).

Linking our strategy to the SDGs

ol Health & Safety, g e DE&l, page 38
A /\ page 32 . g‘
Product stewardship,
page 33
¥l Water, page 36 el Growth, page 24
E Responsible ,/" Financial performance,
Mining, page 37 (1] pages 54-59
Employee wages,
page 158
Innovation, page 23  FrEza@ CGHG. page 34
Efficiency, page 26 Energy, page 36
& Product benefits, @

page 23

2021 Progress

In 2021 we have made good progress towards our 2030
environmental targets, as described in the following pages.
We implemented the Task-Force for Climate-Related Financial
Disclosure Framework (TCFD, page 42) to better understand
our climate risks and opportunities. We strengthened our
commitment to water stewardship, issuing a public statement
outlining our plans. Our leadership team was strengthened by
appointing our first Global Head of Sustainability tasked with
taking forward our sustainable business agenda. We also
launched new products with enhanced sustainability features
(page 13). Our efforts have also resulted in improved third-party

Long-lasting products

Our Chromium chemical ingredients help
extend durability of materials, for example
high-performance metal products and
construction wood.

Product efficiency

Our Coatings additives enable high
performance paints to protect using one
layer of paint instead of multiple layers.

Resource efficiency

Our talc additives strengthen the plastics
used to light-weight vehicles, helping to
increase vehicle range per charge or tank.
Talc additives also help lower plastic
content in packaging for liquid products.

Healthy society

Our natural additives ingredients enhance
the function of personal care products and
pharmaceutical applications.

2021 Sustainable business recognition

SNCDP

DISCLOSURE INSIGHT ACTION

2021: Gold 2021: B-
2020: Silver 2020:C
SUSTAINALYTICS e
a Morningstas company FTSEdGOOd
2021: Medium 2021: Constituent
2020: High 2020: Constituent

sustainability assessments, including gaining EcoVadis gold (up
from silver in 2020), putting us in the top 5% of EcoVadis company
ratings and helping our diverse customer base understand our
impacts and activities. We also remained a constituent of the
FTSE4Good index.



Focus for 2022

We will conduct a materiality assessment of non-financial topics.
This will ensure we focus resources on topics of importance to
our stakeholders and where our capabilities can deliver the most
impact. Relating to climate change, in 2022 we will quantify the
greenhouse gas emissions across our value chain (Scope 3
emissions). This will enable us to define additional KPIls and
actions that decrease climate risks and identify opportunities
within our value chains. This is a critical understanding that will
help us define our pathway to carbon neutrality and supports
the development of a Net Zero transition plan.

Human rights

As part of our ongoing commitment to support the United Nations
Global Compact (UNGC), we update our communication on progress
every August. Our latest UNGC communication detailing the steps
we have taken relating to human rights, labour, environment and
anti-bribery and corruption is available on our website. Our Board

of Directors annually approves our Modern Slavery transparency
statement. This is available on our website and describes the steps
that we have taken to prevent modern slavery and human trafficking
in our business and supply chain.

Q&A with Phil Blakeman,

Elementis plc

2030 Targets*

Reduction in GHG
Scope 1 + Scope 2
(market-based) emissions

-25%
2021 change vs 2020

Reduction in energy
from fuels

-2%
2021 change vs 2020

Reduction in water
withdrawn

-26%
2021 change vs 2020

Reduction in waste sent
for third party treatment

+13%
2021 change vs 2020

* All targets are per tonne produced and use a 2019 baseline

Global Sustainability Director

You joined just a few months ago.
What attracted you to Elementis?

A Initially it was the people | met. | found a passionate,
knowledgeable and supportive group of people keen to
contribute to an enhanced sustainability agenda. As | look
deeper into the company, the opportunities to accelerate
progress are becoming clearer and | remain excited about
the company’s sustainability focus.

Q Where are your initial focus areas?

A ltisimportant to the Board and management that our
sustainability agenda reflects a broad range of perspectives
and is authentic to Elementis. That helps gain commitment
and helps inspire people to be creative. To that end, | am
leading the materiality assessment process, as this helps
provide the foundation for choices we make and the
rationale for specific actions. Of course, a robust climate
change response is necessary, as we define our path
to carbon neutrality. Finally, in my role as Chair of the
Environmental Sustainability Council, | help ensure the
Company delivers cross-functional projects and embeds
sustainability ever more strongly into our

business processes.

How do you feel about the future of
sustainability in Elementis?

A I'm excited — there are many initiatives in place in the
company, from new operational projects to reduce our
greenhouse gas emissions, a strong diversity focus, and
the development of new, more sustainable products.

I'm looking forward to contributing to these activities
and providing the approaches to help unlock even
more of our sustainable business potential.
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Health and Safety

Safety is a core value at Elementis and our focus is
on keeping our employees safe, protecting people,
and operating responsibly. We believe no one should
go home injured, hurt or sick from working at any of
our locations.

Accountability for health and safety is held by our Chief Executive
Officer, supported by the SVP Global Supply Chain and
Manufacturing and the Global Director for HSE. Our Board
receive a detailed update on our health and safety performance
at each meeting and the ELT receive updates monthly as part
of the review of overall Group performance. Providing a safe
working environment from which our employees return home
safely is a key priority for the Board and the Group as a whole.

Our Health and Safety (H&S) programme reflects how we turn that
focus into action. Our objective is to maintain a world class H&S
programme that delivers excellence in performance and drives
continuous improvement. A copy of our Health, Safety and
Environmental (HSE) policy is available on our website.

Our TogetherSAFE commitment promotes our safety culture to all
employees. TogetherSAFE means considering how every decision
and action may affect others. It guides our behaviours; it follows
our products into the marketplace; and it protects our facilities,
the environment and nearby communities. TogetherSAFE is
helping us advance our ambition of safety excellence and zero
injuries across every corner of our organisation.

We operate a comprehensive management system that supports
our values and the delivery of TogetherSAFE. We continuously
develop key parts of the management system — this year we have
introduced a safety leadership program for 20 plant managers and
senior leaders, which will complete in 2022. Another focus has been
communication and engagement, with regular safety webinars
covering a range of topics, a monthly newsletter, information on our
dedicated H&S intranet site and video messages from leadership
and employees. At our first safety week in April, we encouraged
employees to engage their families in TogetherSAFE with a
children’s drawing contest which had over 40 entries.

Performance
Total lost time accidents (LTA)

2019 p

Total recordable incident rate (TRIR)

2021 0.90
2020 0.68
2019 0.48

Process safety incidents

2021 2020

1 3

TogetherSAFE.

ELEMENTIS

Each manufacturing site has developed safety improvement
action plans. These have helped identify hazard recognition as

a group-wide focus area for next year. Each manufacturing site
also operates a safety committee where concerns can be raised.
Our corporate HSE team conduct regular audits against to
determine compliance with our policies, completing 12 audits
(48%) of our manufacturing sites despite COVID-19 disruptions.

Employees and contractors are given training to understand their
roles and responsibilities to ensure compliance with our safe work
procedures. Employee training is tailored to the specific job
requirements and consists of both in-person and on-line

training, with each site maintaining a training plan. Each site

also has context-specific contractor training, covering hazard
communications, work permit processes, site rules and

incident reporting.

Our site at Castle Hayne, USA has our largest number of
employees in a single location and provides an on-site nurse
to support occupational health. Our other sites ensure local
clinic supportis available. The Group also retains the services
of a medical consultant for remote support as required.

Health and Safety performance

Our total recordable injury & iliness rate (TRIR) was 0.90,
compared to 0.68 in 2020. There were 12 employee recordable
injuries (nine in 2020). Most of our employee injuries were
lacerations (33%) and sprains (25%). There were four lost-time
accidents (LTAs), including a fractured finger and wrist strain
(three LTAs in 2020). We had seven contractor recordable injuries
in 2021 (one in 2020). Key improvement opportunities identified
from these incidents are better hazard recognition, greater use
of the stop work authority given to all employees, and improved
management of change. There were zero fatalities in the Group
in 2021 (zero in 2020).

Last year, we started to track process safety events and this year
we established metrics based on that tracking. We also defined
corporate standards for process safety and have a plan to
complete process hazard analyses (PHAs) for all our processes
by 2025. We had one process safety eventin 2021 (three in 2020).
This incident involved damage to a finished package drum, which
caused an oxidising chemical to contact with lubricant on the
packing line rollers and resulted in a small fire. There was no
damage to people or equipment. Corrective actions implemented
include improvements to the drum handler equipment

and operating procedures.

Good management of process and equipment changes are key to
minimising safety risk, and this was a key learning from incidents
during 2021.1n 2021, we introduced a new digital platform to help
our management of change (MOC) processes. The new tool will
help us conduct such changes in a more controlled way.



In 2022, we will continue our TogetherSAFE commitment

and address 2021 incident learnings by implementing hazard
recognition plus (HRP) training for all employees, including
implementing HRP into our work planning processes in order
to minimise human error, and with training to reinforce our
stop work authority.

Product stewardship

Our products are fundamental components of society, and we are
committed to making sure any hazards inherent in our products
are minimised by design wherever possible, and remaining
hazards are fully understood by our customers. This helps ensure
no harm comes to people or the environment during manufacture,
use and disposal.

We monitor evolving ingredient safety or product safety concerns
and work with customers, industry associations and other
stakeholders to understand if and how they might impact our
products and their use. We have comprehensive product safety
and product stewardship processes in place to ensure that any
hazards relating to our products are fully understood and
communicated to our customers, supporting the highest levels
of product safety and regulatory compliance. Potential new
products are risk assessed by our in-house product stewardship
team at every stage of their development through to launch.
This assessment is incorporated as a key requirement in

our recently upgraded R&D project management system.
Product changes post-launch are also reviewed by

product stewardship.

We work actively with our customers to help them manage and
minimise risks. For example, we have developed a unique delivery
system for our chromium compounds that minimises handling
and exposure risks at our customers' facilities. This system is also
scaled, from rail car tanker size down to small containers, making
it a solution for a wide range of end customers who need safe
access to chromium compounds to make their products.

We provide safety data sheets and labels in multiple local
languages for our customers so they can safely use and dispose
of our products. Our goal is to ensure that anyone handling our
products can do so with full knowledge of potential hazards and
safe handling requirements regardless of country or language.
Safety data sheets for our products are also available on our
website. We align with the Globally Harmonized System of
Classification and Labelling of Chemicals (GHS).

Elementis seeks to avoid animal testing whenever possible.

If we are required by regulation to do so (for example, under EU
REACH requirements) we engage third parties to conduct the
tests in the least impactful way possible. Our animal testing policy
is available on our website.

We obtain various certifications for certain products, and these
are listed on our website.

Elementis plc
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Together Safe

In 2021, several our sites celebrated extended periods of
safe operation.

Corpus Christi achieved 18 years without a recordable
employee injury, showing strong employee engagement in
driving continuous improvements in safety culture and taking
responsibility for their own and others safety, even through
various organisational changes in that time period.

Other sites also celebrated significant milestones without a
recordable injury: Amarillo and Katwijk (10 years); Milwaukee
Specialities (9 years); Newberry mine (6 years); Middletown,
Dakota City, and New Martinsville (5 years); Ludwigshafen
and Livingston (4 years); our new Taloja site (one million

safe hours).

The dedication and commitment of all our employees and
contractors to looking after both themselves and each other
is a strong reflection of our culture and values in practice.

Staying safe in the ongoing COVID-19 pandemic

We have continued to work hard to ensure our employees
remain safe during 2021 through the different COVID-19
waves. Our global COVID-19 Task force has met weekly,
ensuring consistency of policy and actions in response

to the local conditions at our sites. Wherever possible, we
have supported flexible working from home and minimised
unnecessary travel. Our site leadership teams ensure a safe
working environment in line with the local conditions, including
social distancing, mask-wearing and ventilation for those
employees whose role requires them to be on site. Our teams
have worked hard to successfully minimise the health risks
and manage the business disruption.

Safety metric methodology

We use the US Occupational Safety and Health Administration
(OSHA) Regulation definition for a recordable injury:

— awork-related accident or illness that results in one or
more of: death; loss of consciousness; absence of more
than one day; medical treatment beyond first aid;
restricted work or transfer to another job

Total recordable and injury and iliness rate (TRIR) is the
number of recordable cases multiplied by 200,000 divided
by total hours worked by all employees over a calendar year.
We exclude contractors from the TRIR calculation, separately
tracking the number of contractor recordable injuries. A Lost
Time Accident (LTA) is a work-related injury or iliness that
requires time away from work (excluding the day of the
incident). A tier 1 or tier 2 process safety event involved loss
of primary containment with consequence. It is an unplanned
or uncontrolled release of any material from a process. Tier 1
has a higher magnitude of consequence than tier 2, as defined
in the American Petroleum Institute (API) Recommended
Practice (RP) 754.
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Managing our Environmental Impact

Through our purpose of delivering cleaner and
better performance solutions, we strive to minimise
our environmental impact and help our customers
to solve their sustainability challenges. In 2020, we
set ourselves specific targets to help us in this aim,
using 2019 as a baseline year. During 2021, we have
put in place additional projects to help us move
faster towards those targets and ensure a lower
environmental impact across our operations.

As a result, we have developed multi-year plans for improvement
projects to reduce our energy use, greenhouse gas emissions,
water consumption and waste generated. Progress against this
plan is overseen by our Environmental Sustainability Council
(ESC). For further information on the ESC please refer to page 43.

During 2021, we had zero Tier 2 or Tier 3 environmental incidents
(2020: zero).

Environmental performance

Number of sites 3
operating on 100% 2021
renewable electricity 2020:0

Scope 1+2 (market) - tonnes CO, eq emissions

2021 278,362

2020 329,88

‘m

2019 349,889

Energy (from fuels) - GJ

2021 3,544,125

2020 3,225,298

2019 3,514,565

Water withdrawal — m®

2021 3,076,738

2020 3,707,947

2019 3,767,854

Waste sent to third party treatment - tonnes

2021 43,274

2020 34,190

)
)
©
©
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Greenhouse Gas Emissions

Mitigating our greenhouse gas (GHG) emissions is a cornerstone
of our approach to acting as a responsible business. While our
products help our customers to address the needs of modern
society, our innovations continue to help lower the impact of
answering those needs. For example, we have developed naturally
derived coatings additives that activate at lower processing
temperatures, thereby lowering the energy requirements of

our customers (page 22).

We continue to improve how we address the impacts of our own
activities. This year, we have extended our approach to climate
change during 2021, and report for the first time against the
Task-Force for Climate-Related Financial Disclosure Framework
(TCFD, see page 42). We also report our climate related risk and
opportunities via CDP, gaining a B- rating for CDP Climate (up from
a C rating in 2020). We will continue to extend our work on climate
impacts, risks, and opportunities through 2022 by further embedding
the TCFD framework, completing our value-chain (Scope 3) emissions
inventory and developing a corporate Net Zero Transition Plan.

Our Scope 1 GHG emissions include emissions from combustion
of fuels for energy, heat and transport, emissions from our
chemical processes and refrigerants. Our Scope 2 emissions
include emissions caused by creating the electricity and steam we
purchase. Our 2030 target is to reduce our Scope 1 plus Scope 2
(market-based) emissions by 25% per tonne of product made
from a 2019 baseline.

We have made good progress against this target in 2021.

Our absolute Scope 1+2 (market-based) emissions have dropped
by 16% vs 2020. We have increased the number of sites who
purchase renewable electricity during 2021 and this has helped
lower our Scope 2 market-based emissions by 51%. Scope 2
location-based emissions showed an 8% improvement, reflecting
a combination of efficiency gains and grid greening (location
based). Scope 1 emissions increased 9%, as higher natural gas
use and higher process emissions at our largest site (Castle
Hayne, USA) more than offset efficiency gains made elsewhere.

Our GHG intensity reduced 25% vs 2020, a good step towards
our 2030 target, through a combination of renewable electricity
purchases and energy efficiency projects. Through 2022, we
plan to continue to explore options to extend our purchases of
renewable electricity, to continue delivering efficiency projects,
and to consider the options for greater reduction of Scope 1
emissions. We will also develop our first Scope 3 GHG footprint.

Third-party verification

Elementis commissioned Avieco, an experienced and
independent sustainability consultancy, to verify our 2021 Scope
1+2 GHG emissions, energy consumption, water withdrawal and
waste data. Scope 1+2 GHG emissions were verified to the ISO
14064-3: 2019 Greenhouse gases (GHG) standard using a
reasonable level of verification. Restated 2019 and 2020 values
were also verified. Avieco's verification opinion statement is
available on our website.
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Global GHG emissions 2030 Target 2021 2020* 2019*
Scope 1 (tonne CO; eq) - 211,619 193,826 205,314

Market - 66,743 136,063 143,974
Scope 2 (tonne CO; eq) Location - 93,768 102,232 108,474

Market - 278362 329,889 349,288
Total 1+2 (tonne CO: eq) Location - 305,387 296,058 313,788
Production (tonne) - 833,100 742,720 831,418
GHG intensity (Total tonne CO; eq/ Market 0.315 0.334 0.444 0.420
tonne production) Location = 0.367 0.399 0.377
GHG from biomass (tonne CO, eq) - 5,189 5,758 6,325
UK GHG emissions 2021 % of global 2021 2020* 2019*
Scope 1 (tonne CO; eq) 3.7 7,740 5,866 7,735

Market 4.1 2,712 2,686 3,026
Scope 2 (tonne CO: eq) Location 2.2 2,062 1,986 2,031

Market 3.8 10,452 8,552 10,761
Total 1+2 (tonne CO, eq) Location 3.2 9,802 7,852 9,766
Production (tonne) 24 19,926 16,282 19,233
GHG intensity (Total tonne CO, eq/ LT - fLeln 0.525 0.559
tonne production) Location - 0.491 0.482 0.508

* Restated figures, see methodologies box for more information.

Methodologies

Our GHG emissions are calculated with reference to the

GHG Protocol Corporate Standard (2015 revision). We take

an operational control approach to defining our GHG and energy
organisational boundary, meaning our 25% equity ownership

of Alembic Manufacturing Ltd is excluded from our Scope 1+2
footprint. This approach is consistent with our financial
statements. Non-financial data from new facilities are

included from the date we take control and the facility

becomes operational.

Scope 1+2 emissions are reported in tonnes of CO, equivalent
(CO, eq) and include all gases in the GHG Protocol. We use DEFRA
factors for Scope 1 fuels globally. We use IEA emissions factors
for location-based Scope 2 emissions, except in the UK where
we use DEFRA factors. Market-based emissions include power
purchases associated with a Renewable Energy Certificate (REC)
or Guarantee of Origin (GO), use residual mix factors from the
Association of Issuing Bodies (AIB) for European sites without an
REC or GO, and use location-based factors for remaining sites.
GHG from biomass data includes energy and chemical process
related emissions and excludes biomass in vehicle fuels.

We measure gross global scope 1 and 2 emissions in tonnes

of CO, eq per tonne of production output as this is a common
intensity metric for our industry sector. Our disclosures meet the
UK Streamlined Energy and Carbon Reporting (SECR) requirements.

2019 Baseline corrections: During a review in 2021, we
recognised some Scope 1 GHG sources (certain processes and
vehicles) had been overlooked in our 2019 and 2020 figures.
Together, these have a material impact (13%) on our baseline
Scope 1 GHG emissions. We have also implemented corrections
and reconciliations in our Scope 2 GHG, energy, water and waste
2019 and 2020 figures. Values are restated in this report.

We record and categorise environmental incidents into tiers
based on the severity or actions taken by regulatory authorities.
Tier 3 incidents are those that have a significant impact on the
environment and require reporting to an external authority and
where enforcement action is likely. Tier 2 incidents have a minor
impact and require notification but are likely to result in minimal
action by the authorities.
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Energy

We recognise that responsible usage of energy, whatever the source
of energy, reduces demands on resources and infrastructure and
helps lower our costs. Our 2030 target aims to reduce our energy
use from fuels per tonne of production by 20%. In 2021, 73.1% of our
energy came from direct combustion of fossil fuels (2020: 71.7%).

Our sites at Amsterdam, Netherlands, Sotkamo, Finland and
Vuonos, Finland began new electricity supply agreements in
2021, which have increased the amount of our purchased energy
with a renewable energy certificate (REC) or guarantee of origin
(GO) to 50% (0% in 2020). We continue to assess opportunities
to increase our purchase of clean energy.

In 2021, sites continued to improve energy efficiency, for example:

- Newberry Springs, USA implemented several mechanical
improvements to the ore beneficiation process, meaning the slurry
requires less energy to dry and resulting in an estimated reduction
in the plant's annual natural gas requirements of 26,000 GJ.

— Sotkamo, Finland upgraded a boiler to a more efficient one,
saving an estimated 1,600 GJ per year.

- Songjiang, China increased the efficiency of their gas burners,
saving an estimated 400 GJ per year.

- Livingston, UK introduced energy management software
throughout the facility, saving an estimated 884 GJ per year.

In total in 2021, we spent $298,000 on energy efficiency projects
(2020: $233,000) to save an estimated 35,000 GJ of annual
energy demand (2020: 42,000 GJ).

Our total energy usage was 7.6% higher in 2021 compared to
2020, mostly due to increased gas consumption as activity levels
increased — energy from fuels increased by over 300,000 GJ.

Our energy use from fuels per tonne production is 2% better
than 2020 reflecting benefits of our energy efficiency projects.

2030

Global Target 2021 2020 2019
Total energy (GWh) = 1.356.41 1,260.39 1,377.24
Total energy (GJ) - 4,844,343 4,501,375 4,918,727
Purchased
energy (GJ) - 1,300,218 1,276,079 1,404,161
- ofwhichis

certified

renewable (%) - 50 0 0
Energy directly
from fuels (GJ) - 3544125 3,225298 3,514,565
Production (tonne) - 833,100 742,720 831,418
Energy intensity
(GJ from fuels /
tonne produced) 3.381 4.254 4.343 4.227

2021 %

UK of global 2021 2020 2019
Total energy (GWh) 38 51.35 40.30 50.40
Total energy (GJ) 38 183,384 143,926 180,004
Production (tonne) 24 19,926 16,282 19,233

Energy intensity - 9.20 8.84 9.36

To drive towards our 2030 target, we have identified potential for
upgrades of our high energy demand gas kilns including an upgrade
to the kiln liners and addition of extra air to increase efficiency. These
projects are part of a global portfolio of identified energy efficiency
projects that are currently estimated to save 1 million GJ of energy
for an investment of $5 million over the next 5 years.

Water

We see water as a precious resource that is not to be wasted

and we continue to work to mitigate our water risks and impacts.
In 2021, we adopted a water stewardship policy which is available
on our website. As part of our TCFD work (page 42), we have
considered climate-driven water risks at our sites. We have also
publicly reported our water performance through CDP for the
first time in 2021, achieving a B- rating. We aim to reduce

water withdrawal per tonne of production by 10% by 2030.

Overall, our water withdrawal is lower by almost 700,000 m?
compared to 2019 baseline, meaning we have already met our
2030 target. In 2021, we saw the fruits of our investments in
enhanced water recycling at our mine in Vuonos, Finland and
New Martinsville, USA. Our new Taloja, India site entered
commissioning phase and is designed to recycle all water

used in the manufacturing process, in a similar way to that already
done at our Huguenot, USA site. We have also worked to increase
efficiency of water use across our whole portfolio. For example,
after investigating unexpectedly elevated water withdrawal
amounts, our site in Songjiang, China detected underground
leaks due to corroded water pipes. Upgraded pipes and
additional water meters were installed, helping to prevent

and detect future leakages.

In 2022 we plan to review our water target and ensure water
management improvement plans continue. Tighter effluent quality
discharge limits will be introduced in 2022 at some sites which
may result in higher water withdrawal compared to 2021.

2030

Target 2021 2020 2019
Total water
withdrawal (m?3) - 3,076,738 3,707,947 3,767,854
Production
(tonnes) - 833100 742720 831,418
Water withdrawal
intensity (m3/
tonne produced) 4.08 3.69 4.99 4.53




Waste

We recognise how valuable resources are and we aim to use them
as efficiently as possible. To this end, we are working to reduce
the waste (including hazardous waste) we send for third party
treatment per tonne of production by 10% by 2030. For example,
our site in Livingston is working to qualify waste clay materials

as a by-product for use in agriculture. If successful, this could
prevent up to 3,000 tonnes of waste generation. Our site in
Hsinchu has improved process efficiencies to minimise waste
generation by recycling filter waste and solvent, which are
expected to prevent over 10,000 kg of waste generation annually.

2030

Target 2021 2020 2019
Total Waste
(tonnes) - 43,274 34,190 29,850
Production
(tonnes) - 833,100 742,720 831,418
Waste intensity
(tonnes waste /
tonne produced) 0.032 0.052 0.046 0.036

Our waste sent for third party treatment increased substantially
in 2021 because of temporary supply chain disruptions to our
sales of a by-product, resulting in us needing to dispose of large
quantities of this material as waste. Our waste per tonne of
production therefore also increased. Without this disruption,
underlying reductions of our other waste streams made good
progress towards our 2030 target.

Some of our sites generate large quantities of mineral wastes
(overburden, tailings, ore beneficiation residues etc) that remain
in tailing storage facilities on our sites. There is potential for these
materials to be valorised in the future.

Air quality

We control the emission of dust and gaseous pollutants - VOC's
(volatile organic compounds), nitrogen oxides and sulfur oxides —
in compliance with our local operating permits, using scrubbers
where necessary. These emissions can be generated from our
mining activities, our high-temperature processes and our
handling of organic chemicals. Our facilities are checked for
compliance by regulatory authorities. In 2021, our Hsinchu site
invested in increased capacity of their air pollution control system,
increasing flexibility in production.

Responsible Mining

We operate mines in Finland and California, USA that give us direct
access to critical and unique mineral resources incorporated into
our products. We engage openly and constructively with local
communities, seek continuous improvements in our practices

and work to minimise negative impacts of our operations. We work
to protect the environment and nature, reducing or avoiding our
impact on sensitive species, habitats and ecosystems.

We also actively manage environmental monitoring (including
water quality) and remediation activities at legacy locations,
including our facility in Corpus Christi, US and at Eaglescliffe, UK.
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Finland

We operate four active open cast mines for high purity talc
minerals. Our talc mines are members of the Finnish Network for
Sustainable Mining, which aims to advance responsible mining
practices and we are committed to the Finnish Towards
Sustainable Mining (TSM) Standard.

We operate an environmental management system and are certified
to0 1ISO14001. We continuously monitor environmental impacts with
our own laboratories or qualified third parties, including the quality of
groundwater and surface water. We also reuse the water the from our
tailings storage facility in our ore processing, minimising our need for
freshwater withdrawal - resulting in over 95% water recycling rate.

As we mine, we pump out accumulating groundwater and rainwater,
treating it before discharge.

As we process the talc ore, we produce nickel concentrate
and magnesite sand as by-products, which is utilised in on-site
infrastructure or sold externally. We also use rocks in road
construction on site.

The land area actively mined at these sites is 1,792 hectares.
Our land management and remediation plans include consideration
of landscape value when designing landfill areas.

The impact of our mining activities on biodiversity is monitored in
compliance with local operating permits and regulations. There are
no endangered species identified in our Finnish mining areas. We are
currently in the assessment phase for an expansion of our mining
area and are ensuring we minimise impacts on the local ecosystem.

California, USA

We operate one open cast mine in California for our unique
hectorite clay mineral. We can mine 220 hectares of land and have
additional claims (mineral rights) on U.S. federal land surrounding
the current operation. The ore screening system is included in our
ISO9001 quality management system and we are working towards
1ISO14001 certification in 2022.

By design and geologic location, no stormwater leaves the site.
Occasionally, rainwater in the active mining areas is pumped to
other parts of the property to evaporate while allowing mining to
continue. Water from an on-site and owned well is used for dust
control to remain in compliance with the reclamation plan and
regional California Air Quality Management District requirements.

All mined material is segregated such that further uses can be
found for it in future (e.g. in agriculture, highway construction or
landfill liners, etc.). To date, we have sold a small amount of rock
as storm erosion protection and clay for agriculture amendments
and residential pond liners. In 2022, we plan to re-use crushed
waste rock from the mine overburden as a road surface on

site to reduce the water amounts needed for dust control

(and improve mine vehicle tyre wear).

Our mine is within the habitat range of the Mojave Desert tortoise,
which is on the International Union for Conservation of Nature
(IUCN) red list as critically endangered. We have an approved
tortoise barrier surrounding the site to prevent tortoises entering
the site. Should a tortoise be found inside the fence, we work with
a trained biologist to return the animal safely to its natural habitat.
Our biodiversity statement is available on our website.
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Our employees

Our working culture is driven by our values.
Collaboration and teamwaork shape our culture and
help build strong bonds with diverse colleagues around
the world. Together, we work to drive growth for our
company, create a safe environment for each other and
deliver innovation and value to our customers and other
stakeholders. We aim to ensure everyone is valued and
given the chance to fully contribute, to recognise and
appreciate diversity of views and include employees
across the organisation in providing input into initiatives
that advance our strategy.

Employee Engagement and Wellbeing

Elementis is committed to employee engagement throughout the
business. Employees are kept informed of the performance and
strategy of the Group, HSE matters and other initiatives through
regular email bulletins and meetings. The Board receive bi-annual
updates on our workforce engagement and we have a Designated
Non-Executive Director for Employee Engagement, who is
supported by our Chief Human Resources Officer.

All employees can participate in an employee engagement survey
once per year. In 2021, response rates were 68% (up from 60%

in 2020) and ahead of the 55-60% benchmark range across

all companies (based on data from our survey partner Gartner).
The surveys show an increase in positive responses to the survey
questions in our primary Engagement Capital Index (up from 55%
in 2020 to 63% in 2021). Secondary indices such as Manager,
Values and Diversity, Equity & Inclusion (DE&I) also improved.

This correlates with actions we have taken to improve manager
communications, including providing managers with workshops
and toolkits.

Highlights and progress against targets

@) (G

(4]

% senior female
employees*

Employee engagement
capital index %

63

2021

31

2021

2020: 30
2019: 25
2018: 24

2020: 55

* ELT and direct reports, excluding administration

We continue to develop our engagement strategy and in 2022
we will launch a new initiative regarding our Employee Value
Proposition (EVP) and employer branding.

The Company continues to highlight the importance of mental
health. We support flexible working, provide employee assistance
helplines; and have regular informal check-ins with employees.
We have continued global employee townhalls and other
engagement efforts in a virtual setting. The CEO has informal
sessions such as 'Coffee with the CEQO' to further connect with
employees. Our health and wellness initiatives include free webinars
for employees on mental and physical wellbeing. As employees
continue to work through the challenges associated with
COVID-19, ongoing focus and support will remain a key priority.

Global 2021 2020 2019
Total 1,413 #3858 1,342
Americas 589 582 609
Europe 446 433 418
Asia 378 338 Bill5

Diversity, Equity and Inclusion

Elementis strives to create a culture where all employees feel
safe, respected, valued and empowered to contribute ideas and
perspectives. We recognise that the diversity of our people and
the inclusive nature of our culture are intrinsic to better business
decisions and fundamental to the success of our strategy.

During the year, the Board has received updates on DE&I matters
and has performed in line with the Board diversity policy and
objectives. We have a Board composition with 43% female
Board members. Further information on the Board can be
found on pages 76-77.

Our DE&I Leadership Council is co-chaired by the CEO and CHRO
and is represented by senior leaders who have a passion for DE&I.
During 2021, the council has continued to deliver against their
road map with initiatives centred around knowledge and culture,
process and policy, and communications and reporting.

This year, education for DE&I topics has been accelerated.
Unconscious bias and inclusive conversations e-learnings were
delivered. Expert speakers addressed inclusive leadership and
active cultural advocacy. In total 644 hours of DE& training has
been delivered. Workshops and an accompanying toolkit have
been provided to 60 senior people managers to encourage
ongoing dialogue and communication on DE&I topics, with

the toolkits available for over 270 managers globally.

Our employee resource groups (ERGs) are becoming more
established and are helping raise awareness of various topics
and perspectives. Our global Women in Leadership forum has
organised external speakers for a range of topics and established
an Asia Women In Leadership group in 2021. In the US, a People
of Colour ERG has been established this year.

The Group is an equal opportunities employer and considers
applications for employment from all backgrounds. We provide
facilities, equipment and training to assist all employees.
Should an employee become differently abled during their



employment, efforts would be made to retain them in their current
role or to explore opportunities for redeployment in the Group.
In 2022, we plan a physical accessibility review of our facilities.

Our strategy to increase gender diversity continues to resultin

a greater proportion of females in senior positions, up to 31% in
2021 (from 30% in 2020). We align with the FTSE Women Leaders
definition of senior positions, that is our ELT and direct reports
excluding administrative roles. Across the whole employee
population, gender diversity has remained flat at 24% in 2021.
This compares with 37% women in manufacturing roles
(International Labour Organisation data).

% Female 2021 2020 2019
Senior leaders* 31 30 25
Total 24 24 23

* ELT and direct reports, excluding administrative personnel

Employment

Our HR policies demonstrate how our Values are put into practice.
They underscore our commitment to providing equal opportunities
in employment, striving to ensure that the work environment is free
of harassment and bullying and that everyone is treated with dignity
and respect. Our policies are available to all employees via the
company intranet and local HR. Mandatory training is provided

to employees.

We conduct a biennial review of our gender pay globally, the
outcome of which is reviewed by the Board, although we are

not required to report under the UK gender pay gap regulations.
The next review is due in 2022. We are accredited by the UK Living
Wage Foundation in respect of our pay commitment to direct and
third-party employees at all UK locations.

6.3% of our employees are union members (data excludes
Ludwigshafen, Germany where we have no right to this information).
22.6% are subject to collective bargaining agreements. The total
voluntary attrition rate in 2021 was 5.9% (2020: 7.8%).

Training and Development

We are committed to inspiring and investing in the skills of our
people. In 2021 we launched LinkedIn Learning as the virtual
learning platform for all employees, providing them with access
to trainings covering professional and personal skills. Over 4,500
learning hours were logged on this platform during this first year
of provision. In addition, all people managers have access to
Gartner for People Managers, which provides them with targeted
courses and materials on leadership and managerial skills.

Assessment of individual training and development needs is an
important feature of the annual performance process. All our
employees have a mid-year and annual performance review,
where employees and their managers agree on a learning and
development goal, as well as agreeing on current performance
and next year objectives. We recognise the importance of
developing talent internally, as well as attracting talent from
outside the organisation, to provide our employees with the skills
they need to succeed in the future. This year, we strengthened
our organisation with 281 new hires, the majority of whom were
in manufacturing and supply chain.
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Communities and volunteering

We offer our employees paid time off to spend volunteering and
encourage them to participate in volunteering activity as teams.
This initiative started in 2021, although many teams around the
world postponed their volunteering activity until 2022 due to
COVID-19 restrictions. Examples of team volunteering that did
proceed include: employees in Cologne, Germany who conducted
a litter-pick in a city park, collecting 16 bags of rubbish; employees
in Songjiang, China who visited a local nursing home, cheering the
residents and helping with paintwork repairs; employees in the US
who spent a day cleaning a New Jersey beach.

Ethics and
compliance

We are committed to conducting business with
integrity around the world and to fair and ethical
behaviour throughout our organisation.

Our Code of Conduct and Ethics is the cornerstone of our ethics and
compliance programme. It helps us communicate our commitment

to responsible business and promotes a culture of complying with
the law and doing business ethically. It provides the framework for:

- making a culture of ethics and compliance apparent and
accessible to all employees and third parties doing business
with Elementis

- providing training and guidance on key compliance areas
— guaranteeing that all concerns are investigated appropriately

- ensuring ethical and compliance matters are considered and
weighted appropriately in all Elementis business decisions

In 2021, we created a cross-functional project to refresh our Code
to make it accessible in a variety of formats and resonant with all
our business segments and stakeholders. We are looking forward
to launching the new Code in early 2022, accompanied by a
variety of awareness-raising initiatives.

Ethics and Compliance Council

In 2021, we set up a new Ethics and Compliance Council (ECC).
The ECC is comprised of the Group General Counsel & Chief
Compliance Officer (Chair), the executive leaders from each
business segment and function and Internal Audit. The ECC meets
quarterly and reports to the CEO after each meeting and to our
Board of Directors twice a year. Its purpose is to uphold and
oversee an ethics and compliance culture at Elementis and to
ensure the Code, and related Elementis policies and standards,
are effectively communicated and implemented. In 2022, we will
focus on expanding our network of Ethics and Compliance
Champions to ensure representation from every site.
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Creating a culture of transparency and non-retaliation

We value open and honest communication and encourage
employees and third parties to speak up about any concern

as it arises, to their manager, HR, other Elementis function (such
as HSE or Finance), or Legal and Compliance. Where an individual
does not feel able to raise the matter with anyone at Elementis,

it can be raised confidentially and anonymously (where local law
permits) to a reporting service hosted independently of Elementis.
All reports are investigated at the direction of the Group General
Counsel & Chief Compliance Officer. We promptly take all required
steps based on the outcome of the investigation, including
provision of regular updates to the reporter. We are committed

to protecting any employee who reports a violation in good

faith from retaliation, even if the report does not hold up

in an investigation.

In 2021, we appointed a new provider for our independent
reporting service, IntegrityCounts. Posters publicising the
different reporting channels that are available 24 hours a

day, 7 days a week in multiple languages, were issued to each
Elementis site, along with a global email awareness campaign.

We received four reports via the independent reporting service
during 2021 (2020: six), further details of which are set out below:

Report Type Date of Report (2021)  Outcome of investigation

Harassment and / April No findings of the

or Discrimination issues alleged

Violence and / October Substantiated -

or Abuse employee received
behavioural coaching

Harassment and / November Substantiated -

or Discrimination contractor agreed to
terminate its employee

Harassment and / December Substantiated -

or Discrimination employee disciplined

Compliance Training

As a result of the ongoing pandemic, during 2021 we

delivered our compliance learning programme predominantly
via e-learning (with classroom facilities provided for employees
at manufacturing facilities) and smaller group videoconferences.
Training is tailored to the role and location of our employees,
based on an understanding of the nature of the ethical and
compliance risks to which each employee may be exposed.

In 2021, employees were offered a range of courses, including
Modern Slavery, Anti-bribery and Data Protection. Over 1,100
hours of learning were completed in the year. The average
completion rate for the eight principal courses was 95.5%.

Data Privacy

We remain committed to ensuring the security and confidentiality
of our data. The Data Protection Steering Committee (DPSC)
continues to meet regularly, overseeing the Group's compliance
with the ever-changing landscape of privacy and data protection
regulation. In 2021, this notably included China's new laws on data
security and personal information protection.

In 2021, as some of our workforce maintained home or flexible
working, we delivered a series of live online privacy and information
security sessions and introduced guidance on working from home
and safe disposal of confidential waste, to support our existing
policies and procedures. We remain committed to the security of
our network and systems. In 2021, the DPSC introduced a schedule
of simulated phishing campaigns to raise employee awareness of
cyber security threats. The overall simulated compromise rate
remained considerably below the average predicted rate.

We continue to encourage the timely, open, and transparent
reporting of actual and potential incidents concerning personal
data, and have dealt with the following reports during 2021:

Cause of report* Number of reports

Loss or theft of data / hardware

Disclosed in error

Technical / procedural error

Cyber incident
Third Party

* Elementis did not experience any notifiable personal data breaches in 2021

= |hlO|D

Supply Chain Transparency

We operate a complex, international supply chain of approximately
5,000 suppliers for our raw material feedstocks and indirect
procurement, and we are committed to driving transparency
throughout these value chains and partnering with suppliers who
share our commitment to supply chain transparency and responsible
business. In 2021, the Compliance, Sustainability and Procurement
teams collaborated on a tender to identify an appropriate externally
hosted solution to bring increased standardisation and efficiency to
our third-party integrity risk-screening processes. We will go live with
this new platform in 2022, which will further enhance our established
zero-tolerance approach to corruption and modern slavery in our
supply chain and position us well for compliance with the anticipated
European Directive on corporate accountability and due diligence.

We support the use of certified sustainable palm oil and
derivatives. Our Livingston, UK site purchases palm oil derivatives
for use in our organoclay and gel products. The site is third-party
certified to the Roundtable on Sustainable Palm Oil (RSPO) Mass
Balance Supply Chain Model.

Our standard payment terms for suppliers are net 60 days from
receipt of goods and services. In the UK, we report our UK
payment performance to the UK Government's reporting portal
twice a year. In January — June 2021, 94% of invoices were paid
within 60 days, with an average payment time of 25 days. In July
—December 2021, 97% of invoices were paid within 60 days, with
an average payment time of 21 days. These data represent faster
payments to suppliers than in 2020 (average payment times 26
days and 30 days).

Tax Transparency

On an annual basis, we develop and publish our tax transparency
statement. This statement is approved by the Board and is
available on the Company's website. We aim for a proactive and
transparent relationship with all relevant tax authorities to facilitate
meeting our statutory and legislative obligations.
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Section 414CA and 414CB of the Companies Act 2006 requires the Company
to provide information to help stakeholders understand our position on non-financial

matters. The table below sets out where you can find this information:

Reporting requirement

Policies and standards which govern our approach

Further information

Anti-corruption and

— Code of Conduct

Sustainable business - Ethics and
Compliance, pages 39-40

anti-bribery - Anti-corruption policy
- Anti-trust policy (global competition) - www.elementis.com
— Purchasing Code of Practice
Employees - Health, Safety and Environmental policy - Sustainable business — Our employees,

— Code of Conduct

- Life saving rules

— Data protection and privacy policies
- Equality and diversity policies

- Whistleblowing policies

pages 38-40
Diversity Policy and initiatives, page 94
Whistleblowing, page 100

Environmental matters

— Code of Conduct

— Health, Safety and Environmental policy
- Water Stewardship statement and policy
— Biodiversity statement

Sustainable business - Health and Safety,
pages 32-33

Sustainable business — Our employees,
pages 38-40

www.elementis.com

Respect for human
rights

— Code of Conduct

— Equality and diversity policies

— Data protection and privacy policies
— Purchasing Code of Practice

- Modern slavery statement

Sustainable business — Our employees,
pages 38-40

Diversity Policy and initiatives, page 94
www.elementis.com

Social matters

— Code of Conduct
- Volunteering policy

- Whilst we do not have specific policy
on social/lcommunity matters, we engage
directly with our communities wherever
we operate

Sustainable business — Our employees,
page 39

Stakeholder engagement - Communities
and the environment, page 51

Stakeholders

- Section 172

Section 172, pages 52-53

Description of the
Business model

Business Model, pages 18-19

Description of Principal

Risks and impact on
business activity

Risk management, pages 64-67

Principal risks and uncertainties, pages
68-72

Audit Committee report, page 99

Innovation

Innovation at Elementis, pages 12-13

Non-financial key

performance indicators

Key Performance Indicators, pages 28-29
Sustainable business, pages 30-40

Taskforce for Climate-related Financial
Disclosures, pages 42-47

Reference to our policies, due diligence processes and information on how we are performing in these areas are contained throughout
the Strategic report. Information on our principal risks can be found on pages 68 to 72, information on our non-financial key
performance indicators can be found on page 29 and a description of our business model can be found on pages 18-19. Certain Group
policies and internal standards and guidelines are not published externally.
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Taskforce for Climate-related Financial Disclosures (TCFD)

Climate Change Impacts

Listing Rule 9.8.6R statement

Elementis plc has complied with the requirements of LR
9.8.6R by including climate-related financial disclosures
consistent with the TCFD recommendations and
recommended disclosures except for Scope 3 GHG
emissions due to the complexity of our diverse value
chains. We recognise the importance to our business

of understanding Scope 3 emissions and are committed
to assessing our Scope 3 footprint in 2022, with the aim
to be fully compliant for the year ending 31st December
2022. We plan to identify and quantify the relevant Scope

We support the recommendations of the TCFD
framework and are aligning our reporting with the
TCFD disclosure recommendations for the first

time this year. This is in line with the FCA's (Financial
Conduct Authority) confirmation that premium-listed
companies in the UK are required to disclose how
climate change will impact their business. The TCFD
proposed a global framework for disclosing climate
related risks and opportunities that will aid us in
improving our resilience to climate change.

3 categories for our business with the help of external
specialists and this will help us to prioritise GHG
reductions and climate risk mitigation actions within
our value chains.

This year, we have conducted, with specialist support, a

gap analysis on our current level of alignment to the eleven
recommendations of TCFD. This process identified opportunities
to strengthen linkages to climate related risks and opportunities,
and new organisational processes, particularly in the TCFD
Strategy and Metrics & Targets categories.

TCFD recommends that all companies should conduct a climate
scenario analysis (CSA) to assess the potential climate related
risks and opportunities that may impact them. In 2021 we
completed our own CSA and assessed the resilience of our
business to certain climate-related risks.

Our work against the TCFD disclosure recommendations is
summarised below. We plan to continuously improve our use of
TCFD in the coming years, for example by increasing our ability
to financially quantify the risks and opportunities in different
climate scenarios.

Recommended disclosures Further information

Governance - Describe the Board's oversight of climate related risks and opportunities
— Describe management's role in assessing and managing climate related risks and opportunities
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— Describe the climate related risks and opportunities the organisation has identified over the
short, medium and long term

- Describe the impact of climate related risks and opportunities on the organisation’s business
strategy and financial planning

— Describe the resilience of the organisation's strategy, taking into account difference climate
related scenarios, including a 2°C or lower scenario

Risk management - Describe the organisation's processes for identifying and assessing climate related risks
Describe the organisation’s process for managing climate related risks

Describe how the organisation’s processes for identifying, assessing and managing climate
related risks are integrated into the organisations overall risk management

©

Describe the metrics used by the organisation to assess climate related risks and opportunities

Metrics and targets
in line with its strategy and risk management process

Disclose Scope 1, Scope 2 and, if appropriate, Scope 3 GHG emissions, and the related risks.

©

Describe the targets used by the organisation to manage climate related risks and opportunities
and performance against targets




Governance

The governance of climate related risks and opportunities is
integrated into our overall risk management framework. At Board
level, the CEQ's report highlights ESG progress including climate
related risks and opportunities, with further detailed management
updates provided on a bi-annual basis. This year these included,
for example, our strategic approach to TCFD (see also page 52 for
further information on s.172 duties). In 2021, the Audit Committee
was given oversight of our progress to align with TCFD disclosure
recommendations through management-prepared materials.

Our CEO has ultimate accountability for our strategic response to
climate related risks and opportunities. The Executive Leadership
Team (ELT) members are responsible for effectively managing
climate related risks and opportunities (as part of our wider

risk management process). In 2021 we appointed a Director of
Sustainability, who is responsible for overseeing our Sustainability
strategy and chairs our Environmental Sustainability Council
(ESC). The ESC meets monthly and oversees project managers,
assesses risks and identifies necessary actions on climate related
topics. The ESC provides updates after every meeting to the CEO
and ELT with written materials.

Board Audit

ESG., principal risks &
uncertainties including
climate related risks and
opportunities

Oversight of risk management
and internal controls including
climate related risk
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Strategy

As a speciality additives business, the market segments in which
our businesses operate are highly diverse and our products are
fundamental to a wide range of economic activity within society.
Our strategy of Innovation, Growth, and Efficiency incorporates
climate and sustainability related drivers, for example:

—  Our product innovations are helping our customers to deliver
efficiency advantages in energy, durability and material usage
that support a low carbon transition across society (see
examples on page 23).

- We identify growth opportunities in market segments (such as
premium decorative coatings or natural skin care ingredients that
allow the performance and sustainability benefits of our products
to generate value for multiple stakeholders (see page 24-25).

— Our environmental targets (see page 31) and risk
management (see page 64) help us to deliver increased
efficiency, reliability and sustainability, while lowering our
exposure to the operational risks of climate change and
the transition to a low carbon society.

Overview of the selected NGFS climate scenarios

NetZero2050 ~ DNVEreNtNEt  cypent poicies

ero
Summary Orderly transition Net Zero by 2050 Current Policies
across the world met, but with a continue with no

and industry
sectors to meet
Net Zero by 2050

delayed start and
inconsistent
policies that are
focussed more
on transport,
construction,
and consumers

significant extra
push to align with
IPCC

Policy ambition

1.5°C

1.5°C

3°C+

Policy reaction

Immediate and

Immediate but

Negligible/none

smooth divergent
Type of change  Orderly Disorderly Hothouse world
Technology Fast change Fast change Slow change
Cost of carbon  High Very high Very low
LGN 6 Medium Medium Low

variation
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Strategic report

Taskforce for Climate-related Financial Disclosures (TCFD)

Climate Change Impacts

To help us with our medium and long-term climate planning and

in alignment with the recommendations of TCFD, this year we
conducted a climate scenario analysis (CSA). We used climate
scenarios defined by the Network for Greening the Financial
Systems (NGFS). NGFS is internationally recognised for its work

to advance climate science and contributes to the International
Panel on Climate Change's (IPCC) work. NGFS has defined six
climate scenarios that are used by central banks to explore possible
economic and financial impacts of climate change. These scenarios
are often taken as the starting point for organisations to build their
own assumptions and cover a range of physical and transitional
risks, each with varying economic, policy and population trends.
We selected three of these scenarios for analysis — Net Zero 2050;
Divergent Net Zero and Current Policies. These are summarised

in the table page 43.

We then held virtual workshops with functional leaders to

help assess how these scenarios might impact our business.
Over multiple workshops, we built up a comprehensive picture of
potential climate related risks and opportunities in each scenario,
and the dynamics in short/medium (2025), long (2030) and
extended (2040 and beyond) timeframes. Using the workshop
outputs, we focused our initial long list of 32 potential risks down
to nine risks (two physical risks and seven transition risks) that we
consider most likely to be material to our business.

In terms of the climate related dynamics of the markets we
operate in, we identified opportunities, especially in the Net Zero
2050 and Divergent Net Zero scenarios. In these scenarios,
changing demands of industry customers and end-consumers
were thought likely to increase our opportunities for our innovative
products in all three timeframes. For example, we would likely see
more demand for our natural and naturally derived additives for
personal care products, and for our talc additives used in plastics
for vehicle light-weighting that help increase the distance travelled
for a given amount of electricity or fuel used.

We identified fewer market-based risks. One of these was that

in the extended (2040 and beyond) timeframe, demand for our
talc additives used in pollution control catalyst ceramics for
combustion engines would drop in the Net Zero 2050 and
Divergent Net Zero scenarios, as new vehicle fleets become
increasingly electrified. Nevertheless, in the short/medium (2025)
and long (2030) timeframe, this remains an opportunity under
every scenario because pollution control regulations continue

to tighten, driving more demand for these products. The business-
as-usual nature of the Current Policies scenario translates simply
as potential lost market opportunity.

Overall, we consider that in the short, medium, and long-term,

the market opportunities we could access with our portfolio would
more than compensate for the market risks we identified during a
low carbon transition. Thus, the diversity of the market sectors we
serve, and the desirable performance and sustainability features
of our products, provide increased revenue opportunities driven
by climate change and the low carbon transition.

Nine most material climate-related risks to our operations.

0@@

Extreme weather
events

Water scarcity Carbon pricing

Customer demands Consumer trends

Investor pressure

Access to renewable
electricity

Raw material
supplies / prices

Energy prices

Ensuring we can take advantage of such opportunities and
help our customers and end-users respond is a key part of

our strategy to manage climate related risks and opportunities.
Reflecting this, two of nine risks are related to our ability to
anticipate and deliver upon changing market expectations
(specifically, customer demands and consumer trends risks).

To deliver to the market, we need a climate resilient operation.
The CSA was also helpful to identify the most significant climate
related risks for our operational delivery. These risks include
carbon pricing, investor pressures, supply chain resilience,
energy markets and extreme weather events.

We held further discussions with functional leaders to assess

the potential impact of these nine climate related physical and
transition risks. Using our corporate risk assessment framework,
we scored the impact and likelihood of these nine risks over short/
medium (2025), long (2030), and extended (2040 and beyond)
timeframes in each of the three climate scenarios.
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Detailed review of the top two most significant risks in each NGFS climate scenario
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Customer demands

Carbon pricing

Consumer trends

Raw material supplies/
prices

Extreme weather events

Risk type Transition Transition Transition Transition & Physical Physical
NGFS scenario Net Zero 2050 Net Zero 2050 & Divergent Net Zero Current Policies Current Policies
in which itis Divergent Net Zero
high risk
Why therisk  Our customers A high carbon price Consumers change Key raw materials Our sites and / or
is important preferentially source  causes significant buying habits to lower have lower availability, delivery routes are
tous* products with lower increase in operating  consumption or to damaging our ability shut down due to
climate impactsthan  costs. lower climate-impact  to fulfil orders, damage, delaying
we offer, resulting in products than we potentially lowering order fulfilment and
lower revenues. Our cost base may offer, resulting in lower revenues AND/OR potentially lowering
become revenues. higher raw material revenues and
uncompetitive. prices mean our cost  increases our cost
base may become base for repairs /
uncompetitive. prevention.
Our Review direct Carbon prices as Public informationon  Key supply chain Site climate trends
assessment  feedback from key defined in NGFS consumer trends in exposure to extreme  assessed using NGFS
approach customers and their ~ scenarios were used  sentiment and weather disruption, scenario assumptions
own public climate along with our Scope  behaviours. including impacts on  for financial impact.
targets. 1 &2 GHG reduction bio-derived material
plans to calculate Feedback from our production and Impact is assumed
Review competitor potential impact. direct customers. petrochemicals higher for our critical
public climate targets availability. sites with large
against our own. volumes and unique
processes.
Strategic Climate and Continue Scope 1 &2 Innovate to ensure we Qualify multiple Continue to assess
mitigations sustainability benefits emissions reduction.  are well positioned for suppliers. need for investment
described our product new market trends. in extreme weather
marketing. Continue energy Encourage adaptations at

New product
innovation.

Deliver on GHG
reduction plans and
review targets.

Develop Scope 3
footprint.

efficiency
improvements.

Develop Scope 3
footprint.

Continually review
emission reduction
targets.

Product price
adjustments.

Ensure sustainable
practices though

the supply chain.
Maintain our portfolio
diversity.

sustainable climate
adaptation actions at
key suppliers.

Inventory
management.

critical sites.

* The quantification of potential financial impacts was assessed for some risks, however, further work is necessary to ensure this assessment is
appropriate for disclosure purposes.
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Strategic report

Taskforce for Climate-related Financial Disclosures (TCFD)

Climate Change Impacts

In the short/medium (2025) timeframe, all nine risks scored lower
than in longer timeframes. All risks were scored to be increasing or
flat through to 2040 and beyond in all scenarios, except for the raw
materials risk which has a score peak in 2030 in the Net Zero 2050
scenario. This reflects our view that under this scenario, disruptions
as supply chains transition in the long term (2030) will be substantially
resolved in the extended timeframe (2040 and beyond).

The two top-scoring risks identified for each climate scenario
were the same for the long (2030) and extended (2040 and
beyond) timeframes in all scenarios. These risks, why they
are important to us, how we assessed the risk and our strategy
to mitigate them are described in the table on page 45.

Action plans already exist for our strategic mitigations to the nine
risks, and further detail on our progress can be found throughout
this report.

Overall, our short/medium term (2025) strategy and business
planning includes actions to ensure we take climate related
opportunities and manage risks, including in:

- marketing, to allow early identification of trends and
opportunities

— ourinnovation pipeline to deliver new products that improve
performance and sustainability

— operational activities, such as energy efficiency projects and
sourcing renewable power

For example, we have identified energy efficiency projects that
require $5M of investment in the next 5 years (with $531,000
spent on energy efficiency projects in 2020 and 2021). Our long
term (2030) and extended timeframe (2040 and beyond) planning
involves assessment of regulatory and market trends. In the
climate-related area, this additionally means developing a clear
definition of and pathways to deliver on our commitment of
becoming carbon neutral.

Therefore, based on this assessment we believe our strategy is
fundamentally resilient to market dynamics in different climate
scenarios (including a 1.5°C Net Zero scenario) over short/
medium, long and extended timeframes, and provides a strong
foundation to capitalise on climate related opportunities and
further increase resilience against climate related risks.

Risk management

Our climate risk management approach is incorporated at an
enterprise level into our overall risk management framework
(detailed on page 67) and all nine climate-related risks identified
through the CSA analysis (described above) are visible in our
Group risk register. Some of these risks (for example extreme
weather disruption) have long been identified as elements of

our principal risks (see page 68), and we will continue assessing the
climate-related component of such risks to ensure we have
appropriate mitigation and response plans.

The Audit Committee and Board have oversight of our risk
management function and internal controls as noted on pages
99-100. Risk mitigations are monitored by the ELT and delivered
by the ESC-coordinated working teams (such as Scope 1 and 2
reduction) or by functional teams (such as new product innovation
and product marketing).

Metrics & Targets

We have a range of metrics and targets that we use to address
our climate related risks and opportunities in line with our strategy
and risk management process. The table on page 47 shows which
of these metrics and targets are relevant mitigations for which of
our climate related risks. The table also shows which risk, target
and metric are most strongly related with our Scope 1,2 and 3
GHG emissions, and where in this report to find more information
about our actions and progress.

We continue to review our metrics and targets in line with
developing practices and regulatory requirements. We recognise
the importance of understanding Scope 3 GHG emissions for
our business and are committed to assessing our Scope 3 GHG
footprint in 2022. This will help us prioritise GHG reduction and
climate risk mitigation actions throughout our value chains.
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Current climate related targets & metrics, the climate risk areas that they help to mitigate and the related
GHG emission scope

Target Customer Carbon Consumer Raw Extreme  Water Investor Energy Accessto Related Additional
Demands Pricing Demands material Weather  scarcity pressure  Prices renewable Emission information
supply / events electricity Scope
prices

GHG e(mssmn v v v v v v v 1.2 Page 35
reduction

Energy

(from fuels) v v v 1.2 Page 36
efficiency

Reduced v v v v v 3 Page 36
water use

Waste

reduction v v v v ’ Pace st
Metric

Renewable v v v v v 1.2 Page 34
electricity ' °
Natural content v v v 1.2 Page 21
of products

New products v v v v 3 Page 23

launched
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Strategic report
Stakeholder engagement

Listening and responding to our stakeholders

We are committed to listening to, engaging with and
reflecting our stakeholders' needs and priorities in
our business plans and operations. Our engagement
approach is based on trust and transparency, which
reflects our strategy and purpose.

Customers

-~

Why we value them

Our customers rely on us to deliver high quality products with
superior performance, efficiency and sustainability features.
We deliver a range of products to customers around the world,
and by providing expertise and innovation, we keep our
customers at the forefront of their industries.

How the Board engages

The CEO and the Business Unit leaders are in regular contact
with our customers and regularly update the Board on the
strength and quality of our customer relationships including
innovation projects, challenges and opportunities, trends,
competitive landscape, performance in year and longer

term strategy.

As a mechanism to increase the voice of the customer in

the Board environment and deepen knowledge of customer
relationships, customer testimonies (video format) have featured
in Board presentations during the year.

Suppliers

Why we value them

A resilient and ethical supply chain is critical to our business.
We rely on our suppliers to be able to meet the needs of our
customers so that we can meet our growth opportunities and
portfolio potential.

How the Board engages

- Review and approval of significant contracts by the Board

- Compliance, ethics and litigation reports from the General
Counsel and Chief Compliance Officer

— Procurement strategies

- Modern Slavery Transparency Statement

Key
Innovation @ Growth Efficiency

How the business engages

— Customer dialogue and being able to demonstrate
operational resilience have been significant priorities in the
year as a result of a highly dynamic supply chain environment

— We have continued to work in partnership with our customers
to develop innovative products that align with market trends

— We provide technical support services to our customers and
have an established global key account programme which
enables us to focus on deepening our customer relationships

— Sustainability is a key focus for customers and several
large customers have engaged with us directly on innovation
and sustainability projects and performance, which has
strengthened the innovation pipeline and led to new
innovation partnerships and collaboration

- We participate in conferences, trade shows and industry
associations, although throughout the pandemic most
engagement was carried out via virtual meeting formats

2021 highlights
— Launched 21 new products

— 60 innovation projects in development

- $50m new business

- $15m spend on R&D

— 2 new R&D labs (Brazil and China)

— 146 online customer technical support seminars

<©> Read more on pages 60-63

How the business engages

— Onboarding process provides two-way communication
to build relationships with our suppliers

— Due diligence and supplier surveys

— Supplier training and adherence

— Direct engagement with suppliers by senior management
and regular contact with procurement team to address
any issues or potential issues

— Corporate responsibility and ethics reporting

2021 highlights

During 2021 the Company secured alternate sources of supply
to alleviate raw material supply issues and has worked with
suppliers to ensure continuity of supply and quality.

<©> Read more on pages 14-15



Employees

Why we value them

Our employees are crucial to the success of our business and
many of our decisions have an impact on them. Our employees
want to feel valued and empowered to make a difference. A safe,
ethical and sustainable workplace with rewarding careers and
investment in training and development remain important
hallmarks of employee satisfaction.

How the Board engages

- Organisational culture, strategy, engagement and talent
and succession matters form part of the standing CEO
report to the Board

— Adetailed session on people strategy, culture,
employee engagement, talent and succession is led by
the Chief HR Officer

- Christine Soden (DNED) has engaged with focus groups,
received engagement updates throughout the year and
circulated a note to all employees on how the Board has
listened to and used the feedback as part of the employee
voice in the Boardroom

- Through commercial and function presentations to the
Board throughout the year

— Director induction programme - townhalls, site visits and
Board dinners, although most engagement has been virtual
during the year

Elementis plc

How the business engages

- We continually engage and communicate with our people on
their health, safety and wellbeing, our organisational culture,
promoting diversity and inclusion, and training and development

— We use our annual engagement survey as a mechanism
to measure progress, obtain feedback and develop action plans

- Active engagement activities are facilitated through global
and local townhall meetings, quarterly business briefings,
Coffee with the CEO, works councils, and business, site and
functional meetings

— We launched our Inside Elementis news and information
platform to keep employees up to date with latest news,
recognition, diversity and inclusion events and Company
performance

— Performance reviews and appraisals provide feedback on
agreed objectives and career development discussions

— Diversity, equity and inclusion — employee resource groups
have been established to facilitate local and regional
diversity and inclusion activities

- Arange of online training and support and a confidential
employee assistance and wellbeing programme

2021 highlights
— 74% of sites without a recordable injury in 2021

- 63% response rate of employees (engagement score)
— 4 global Women in Leadership events
— Over 4,500 hours of employee training

— Over 644 hours of Diversity, equity and inclusion
training delivered

— 3 global townhall meetings and 11 informal ‘Coffee with
the CEQ' sessions

<©> Read more on pages 38-40
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Strategic report
Stakeholder engagement continued

Key
Innovation @ Growth Efficiency

Investors

Why we value them

As owners of the Company; it is important to understand their
perspectives on sustainable growth, capital efficiency and how
the Company is run.

How the Board engages

— Chairman and SID governance meetings

— Executive remuneration policy proposals and
implementation

— Annual shareholder meetings

— Corporate brokers interactions with the Board

— Investor relations Board report

— Feedback from investors following results presentations

— Full year and half year results presentations, trading
statements and press releases provide meaningful
information on which investors can make informed
investment decisions

Regulatory authorities

Why we value them

Engagement with governments and local regulatory
authorities helps to ensure we understand changing
regulatory requirements and can maintain a constructive
dialogue to meet these requirements.

How the Board engages
The Board is kept informed of relevant governance, legal,
regulatory and compliance matters, including data privacy.

How the business engages

- We engage with our shareholders regularly and consult with
our major shareholders on specific issues to understand their
views. The CEO, CFO and Director of Investor Relations are
the principal contacts for shareholder engagement

— ESG performance, supply chain, innovation, governance
and financial related matters have been common themes
in investor dialogue during the year which has been shared
with the Board

— Virtual innovation seminar held for investors helps grow
awareness and understanding of innovation capabilities

2021 highlights
— Over 150 investor meetings

— Attended 5 investor conferences

— Virtual innovation seminar for investors led by SVP
Global Technology

— Virtual presentation for retail shareholders in partnership
with ShareSoc

— First hybrid AGM delivered

<©> Read more on page 87

How the business engages

- Direct engagement with regulatory authorities, including
permit compliance, reporting breaches, annual technical
submissions and regulatory guidance

- Establishing and maintaining key contact relationships
with the Company's main regulators

- Active engagement with industry bodies

2021 highlights
— Company submission in response to UK Government
consultation —‘Restoring trust in audit and corporate governance'

- Dialogue with Financial Reporting Council in response to a
Thematic Review of IAS 37 Provisions, Contingent Liabilities
and Contingent Assets — further information on page 100

— Zero notifiable data breaches
— FTSE Women Leaders Review on Boards submission



Elementis plc

(]
P=3
=
Q
-+
@
=
(7]
=
(]
°
=]
=
-

Communities and the environment

How the business engages

— Environmental and social reporting on our website,
including corporate responsibility, modern slavery,
gender pay, water stewardship and carbon emissions

— Philanthropy and employee-matched funding for
charity policy

— Local volunteering activities

— Carbon Disclosure Project (CDP), UN Global Compact
communication on progress and EcoVadis submissions

— Local biodiversity initiatives such as recycling rainwater
for banana plantations in Brazil

Why we value them

Engagement helps us to understand our impact on the wider
society and the ways in which we can work together to make 2021 highlights
a valuable difference. a

Water stewardship policy

How the Board engages — Volunteering and fundraising activities

Oversight by the Board of corporate responsibility plans - Gold rating from EcoVadis and B- rating from CDP
and reporting, including the review and approval of key - Responsible Chromium award — only chrome producer in the
corporate statements. world to receive this award

<©> Read more on pages 34-37
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Section 172 statement

Promoting the success of the Company

Our Directors have a duty under Section 172 of the Companies Act
2006 (s.172) to promote the success of the Company for the benefit
of its members. In doing so, they must have regard to the interests
of our employees, the business relationships with our suppliers and
customers, the impact of our operations on the community and
the environment, and the desirability of the Company maintaining
a reputation for high standards of business conduct.

To be able to fulfil their duties when making decisions, it is
essential that our Directors understand what matters to our
stakeholders and, equally, that it is not always possible to provide
positive outcomes for all stakeholders when considering the long
term success of the Company.

Details of our stakeholder groups and how the business and the
Board have engaged with them during the year are set out on
pages 48-51.

The Board receives information on stakeholder engagement
matters through regular reports and presentations from senior
management throughout the year. All Board papers for principal
Board decisions include a specific section on s.172 and
stakeholder interests. In addition to s.172 duties, there are also
other factors that are taken into account or may be considered
relevant in the context of decision making, for example, pension
scheme members or engagement with regulatory authorities.
Directors bring additional value by sharing knowledge or insight
gained from previous or current roles which enable a more holistic
approach to the decision making environment.

Christine Soden, our designated Non-Executive Director for
workforce engagement, ensures that the views and concerns
of the workforce are brought to the Board and are taken into
account. Further information on our approach to workforce
engagement can be found on pages 85-86.

In the ordinary course of business, site visits and Board dinners
also provide opportunities for direct engagement with employees,
however, this has not been possible as a result of continued
COVID-19 related travel restrictions. In addition, the Directors also
engage directly with our investors (see page 87 for more detail)
and our employees.

How the Board fulfils its s.172 duties

Board training

Each of the Directors is aware of their duties and has received
training ons.172

Board information

Board papers include specific
reference to s.172 and
stakeholder interests

Board directly and indirectly
engages with stakeholders

Board strategic discussion

Chair facilitates board discussion
ahead of formal debate

Board considers quality of
information and seeks assurance
where necessary

Board decision

Board decisions are cascaded
for implementation

Company Secretary records all
Board decisions

S.172 duties Read more Pages
(a) Consequences of decisions Our business model 18-19
in the long term Our strategic priorities 20-27
Principal risks and uncertainties 68-72
Viability statement and going concern 73
TCFD disclosures 42-47
Board activities 83
(b) Interests of employees Non-financial information statement 41
Sustainable business — Our employees 38-40
Culture and values 84
(c) Fostering business Sustainable business 30-40
relationships with suppliers, Operating review 60-63
customers and others Our strategic priorities 20-27
(d) Impact of operations on the Sustainable business — Managing our environmental impact 34-37
community and the environment TCFD disclosures 42-47
(e) Maintaining high standards Sustainable business 30-40
of business conduct
(f) Acting fairly between Shareholder engagement 87
members Voting rights 129
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. Employees . Customers . Suppliers . Government and regulators

‘ Environment and communities ‘ Investors Creditors

Matters considered by the Board

The following are some of the decisions made by the Board this year which demonstrate how colleague interests, the need to foster
business relationship with other key stakeholders and other section 172 matters have been taken into account in discussions and

decision-making:

Decision

Renewable electricity
procurement strategy
(including a framework
for delegation of
authority)

The key stakeholders
identified:

Suspension of
dividends

The key stakeholders
identified:

Supply chain resilience
throughout 2021

The key stakeholders
identified:

s.172 considerations

The ability to secure renewable
energy for our key sites is a strategic
focus for the company and is
considered by the Board to be vital
for the long term success of

the Company.

The Board recognises the value of
dividends to shareholders and made
a difficult decision to continue the
suspension of dividends during 2021.

The ability to operate resiliently
throughout 2021 continues to be
a key priority for the Board as part
of the ongoing long-term success
of the Company.

The Board's role

The Board's decision-making process was based on a longer term
purpose driven objective to ensure that the business can deliver
sustainable growth through innovative products that offer cleaner,
better and sustainable performance. The reduction of energy
used in the production or manufacture of products (i.e GHG Scope
3 emissions) will enable the Company to reduce supply chain
emissions in the long-term as well as enabling the Company

to achieve its sustainability targets. Sustainability features in

our products and our operations are key topics of dialogue and
engagement with investors, customers and employees. The Board
considered management's proposal and used insight from
stakeholder dialogue to conclude that there were no negative
impacts for any one group of stakeholders. The agility to contract
in a timely manner, cost and demand for renewable assets remain
important factors for success.

In 2020 at the height of COVID-19 related uncertainty, the Board
decided to take several steps to provide additional financial
headroom and preserve cash, one of which was the suspension
of the dividend and relaxation of banking covenants as announced
in 2020. In 2021, as a result of continued COVID-19 related
macroeconomic uncertainty, the Board contemplated the longer
terms interests of shareholders and creditors in the context of the
Group's capital allocation priorities and it was deemed appropriate
to focus on continued debt reduction versus a resumption of
dividend. The Board carefully considered the short term negative
impact on our shareholders, including employee shareholders but
determined that these interests would be better served through
prioritising the Group's capital allocation focus on investments to
drive organic growth, further debt reduction and when appropriate
the resumption of dividends to shareholders.

The Board have continued to play a holistic role in oversight of

the many supply chain issues that have dominated the macro

and micro environments where the Group operates recognising
managements’ role in navigating the dynamic supply chain
environment. The Board considered the interests and expectations
of stakeholders in the regular reports received by management to
address the dynamic supply chain landscape with a particular focus
on cost management, inflationary environment, raw material
availability, operational capability and ability to serve customers
whilst continuing to demonstrate ongoing focus on innovation,
strategic focus and financial profitability. The Board have received
and discussed a range of information including; the balance of
supply chain resilience and risk, employee safety and well-being
and continued backdrop of global and local COVID-19 guidance.
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Strategic report
Finance report

Good performance improvement

and leverage reduction

Group results

In 2021, revenue increased 17% from $751m to $880m due

to strong new business success, targeted pricing actions and
demand recovery across most of our end markets following a
COVID-19 impacted prior year. Excluding the impact of currency
translation, underlying revenue increased 14%. Revenue in
Personal Care rose 9% on a reported basis and 6% on an
underlying basis* as demand showed steady recovery due to
the gradual easing of social interaction and travel restrictions.

In Coatings, revenue increased 20% on a reported basis and 17%
on an underlying basis*, driven by strong new business success
and pricing actions in response to accelerating cost inflation.

In Talc, revenue increased 14% on a reported basis and 9% on
an underlying basis* as geographic expansion outside of Europe
and delivery of revenue synergies more than offset weakness

in both long life plastics for automotive applications and paper
markets. Revenue in Chromium increased 16% due to strong
volume growth as demand increased across a range of industrial
end markets.

Reported operating profit increased from a loss of $28mto a
profit of $26m with a strong performance improvement partially
offset by $80m of adjusting items, the largest of which was a
$53m non-cash Talc goodwill impairment (2020: Talc $33.4m
and Energy $26.9m) due to the continuing impact of COVID-19
on industrial activity and global supply chains. Adjusted operating
profit increased 28% on an underlying basis* from $82m to
$107m with the aforementioned higher revenue and associated
earnings more than offsetting cost inflation primarily associated
with global supply chain challenges. The statutory result for the
year was a profit of $3m compared with a loss of $67m in 2020.
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In addition to the statutory results, the Group uses alternative performance measures, such as adjusted operating profit and adjusted
diluted earnings per share, to provide additional useful analysis of the performance of the business. The Board considers these
non-GAAP measures as an alternative way to measure the Group's performance. Adjusting items in 2021 resulted in a charge of $71.2m
before tax, a decrease of $50.3m against last year. The key categories of adjusting items are summarised below. For more information
on adjusting items and the Group's policy for adjusting items, please see Note 5 and Note 1 to the financial statements respectively.

Personal Central

Care Coatings Talc  Chromium costs Total
Credit/(charge) $m $m $m $m $m $m
Business transformation (0.1) (4.2) - (0.3) - (4.6)
Environmental provisions - - - (8.3) - (8.3)
Impairment of goodwill - - (52.3) - - (52.3)
Amortisation of intangibles arising on acquisitions (8.7) (1.1) (6.0) (0.2) - (16.0)
Sale of Montreal land - - - 1.0 - 1.0
Total charge to operating profit (8.8) (5.3) (58.3) (7.8) - (80.2)
Sale of businesses (1.7) - - - - (1.7)
Mark to market of derivatives - - - - 10.7 10.7
Total (10.5) (5.3) (58.3) (7.8) 10.7 (71.2)

Business transformation

In November 2020, the closure of the Charleston plant was
announced. Costs of $4.2min 2021 (including $0.4m of
depreciation) associated with preparing the site for sale are
classified as an adjusting item and the site is planned to be
disposed of in the future. Further charges of $0.4m relate to the
optimisation of the supply chain footprint across our Personal
Care and Chromium businesses.

Environmental provisions

The Group's environmental provision is calculated on a discounted
cash flow basis, reflecting the time period over which spending is
estimated to take place. The movement in provision relates to a
change in discount rates that has decreased the liability by $1.3min
the year, and extra remediation work identified in the year which has
resulted in a $9.6m increase to the liability. As these costs relate to
non-operational facilities they are classified as adjusting items.

Impairment of goodwill

In Talc, while the business fundamentals are unchanged, the
continuing impact of COVID-19 on wider industrial activity and
global supply chains, especially affecting the automotive sector,
and the near term forecast profitability of the business has
resulted in a goodwill impairment of $53.1m. This impairment

is reflected as a P&L charge of $52.3m and $0.8m movement in
exchange differences on translation of foreign operations in other
comprehensive income.

Amortisation of intangibles arising on acquisition s

Amortisation of $16.0m (2020: $15.5m) represents the charge in
respect of the Group's acquired intangible assets. As in previous
years, these are included in adjusting items as they are a non-cash
charge arising from historical investment activities.

Sale of Montreal land

In 2021 the Group disposed of a non-core parcel of land in Montreal,
Canada. The profit on disposal has been treated as an adjusting item.

Sale of businesses

The $1.7m loss on disposal of two non-core dental businesses,
Eisenbacher Dentalwaren ED GmbH and Adentatec GmbH, has
been treated as an adjusting item in 2021.

Mark to market of derivatives

The movements in the mark to market valuation of financial
instruments that are not in hedging relationships are treated as
adjusting items as they are non-cash fair value adjustments that
will not affect the cash flows of the Group.
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Revenue
2021 2020
$m $m Change
Personal Care 174.7 160.8 9%
Coatings 384.3 319.1 20%
Talc 150.4 132.5 14%
Chromium 170.7 146.9 16%
Inter-segment - (8.0) N/A
Revenue 880.1 751.3 17%
Adjusted operating profit
2021 2020
Adjusted Adjusted
Operating Adjusting operating Operating Adjusting operating
profit/(loss) items profit/(loss) profit/(loss) items  profit/(loss)
$m $m $m? $m $m $ms
Personal Care 27.9 8.8 36.7 20.0 13.6 33.6
Coatings 56.5 5.3 61.8 (4.9) 46.3 41.4
Talc (44.3) 58.3 14.0 (22.4) 39.0 16.6
Chromium 6.3 7.8 14.1 (3.6) 9.2 5.6
Central costs (20.0) - (20.0) (17.3) 1.7 (15.6)
Operating (loss)/profit 26.4 80.2 106.6 (28.2) 109.8 81.6
A After adjusting items — see Note 5 to the financial statements
Group performance —=revenue
Effect of
Revenue exchange Increase Revenue
2020 rates 2021 2021
$m $m $m $m
Personal Care 160.8 35 10.4 174.7
Coatings 319.1 9.3 55.9 384.3
Talc 132.5 6.1 11.8 150.4
Chromium 146.9 - 23.8 170.7
Inter-segment (8.0) - 8.0 -
Revenue 751.3 18.9 109.9 880.1
Group performance - adjusted operating profit
Operating Effect of Increase/  Operating
profit exchange  (decrease) profit
20202 rates 2021 20212
$m $m $m $m
Personal Care 33.6 1.0 2.1 36.7
Coatings 41.4 0.8 19.6 61.8
Talc 16.6 0.6 (3.2) 14.0
Chromium 5.6 - 8.5 14.1
Central costs (15.6) (0.8) (3.6) (20.0)
Adjusted operating profit 81.6 1.6 23.4 106.6

A After adjusting items — see Note 5 to the financial statements



Hedging

Cash flow hedges are used as part of a programme to manage our
exposure to interest rate risk and commodity price risk particularly
associated with USD and EUR interest payments and aluminium
pricing. In 2021, interest rate and commaodity price movements
were such that the net impact of these hedge transactions was
aloss of $0.4m (2020: $0.9m) recycled to the income statement.

Central costs

Central costs are those costs that are not identifiable as expenses
of a particular business and comprise expenditures of the Board
of Directors and corporate head office. In 2021, adjusted central
costs were $20.0m, up $4.4m on the previous year due to an
increase in variable remuneration and an investment in capability.

COVID-19 assistance

The Group has accessed various Government support schemes
aimed at mitigating the potential impact on individuals’ job losses
resulting from the impact of COVID-19. The most significant
amounts received by the Group include the following:

- $0.4min relation to Government support under temporary
wage support schemes available in the Netherlands.
The Group does not have any unfulfilled obligations relating
to these support programmes. This amount has been offset
against employee remuneration costs.

- Agreement of payment plans with tax authorities in China

to defer payments of income taxes and payroll taxes resulting
in $1.1m payment deferrals across the Group.

Other expenses

Other expenses are administration costs incurred and paid by
the Group's pension schemes, which relate primarily to former
employees of legacy businesses, and were $2.1m in 2021
compared with $1.6m in the previous year.

Net finance costs

2021 2020

$m $m

Finance income 0.3 0.3
Finance cost of borrowings (23.3) (22.6)
(23.0) (22.3)
Net pension finance costs (0.3) (0.6)
Discount unwind on provisions (2.6) (2.7)
Fair value movement on derivatives 10.7 (10.2)
Dividend currency hedge cancellation - (1.8)
Interest on lease liabilities (1.6) (1.7)
Net finance costs (16.8) (39.3)

Net finance costs for 2021 were $16.8m, a decrease of $22.5m on
last year. Finance costs comprise interest payable on borrowings
calculated using the effective interest rate method, facility
arrangement fees, the unwinding of discounts on the Group's
environmental provisions, fair value movement on derivatives

and interest charged on lease liabilities.

The decrease in net finance costs is primarily due to the fair value
movement on derivatives ($20.9m decrease) versus prior year and
the cancellation of the dividend currency hedge in 2020 following
the suspension of the 2019 final ordinary dividend ($1.8m decrease).
Finance cost of borrowings was broadly in line with the previous year.
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Both pension finance costs, which are a function of discount
rates under IAS 19 and the value of schemes’ deficit or surplus
positions, and the interest on lease liabilities, were broadly
consistentin 2021 compared with 2020.

The discount unwind on provisions relates to the annual time value
of the Group's environmental provisions which are calculated on
a discounted basis. The unwind of $2.6m in 2021 is in line with the
previous yeatr.

Taxation
Tax charge
2021 2020
Effective Effective
rate rate
$m % $m %
Reported tax charge/
(credit) 3.3 (57.0) (1.8) (2.6)
Adjusting items tax credit 11.3 - 16.0 -
Underlying tax charge 14.6 19.0 14.2 26.9

The Group incurred a tax charge of $14.6m (2020: $14.2m) on
adjusted profit before tax, resulting in an effective tax rate of
19.0% (2020: 26.9%). The Group's effective tax rate in 2021 is
slightly lower than its usual range due to beneficial adjustments
in respect of prior years and the one-off impact of the UK rate
change on its deferred tax assets.

Tax on adjusting items relates primarily to the reversal of an uncertain
tax provision in the US and the amortisation of intangible assets.

The expectation for the Group's effective P&L tax rate is around
22-23% until 2023, after which it is anticipated to rise to 25-26%
due to the previously announced increase in UK corporation tax
rates from April 2023. The enacted rate change increases the
Group's UK deferred tax assets by $1.2m, with the tax credit
reflected in the income statement. Furthermore, the enacted rate
change increases the Group's UK deferred tax liabilities by $2.5m,
with the tax charge reflected in other comprehensive income.

Following the European Commission’s State Aid investigation
into the UK Finance Company Exemption (FCE) regime, Elementis
received a charging notice in February 2021 for the maximum
exposure of $19m (excluding interest). Elementis paid the notice
amount to HMRC on 5 March 2021, as required, and has lodged
an appeal. A charging notice for associated interest of $1m was
received on 24 June 2021 and paid on 7 July 2021.

Whilst Elementis has lodged an appeal against the charging
notice, this does not defer the payment of the tax assessed.

As Elementis considers that the appeal will ultimately be
successful, at 31 December 2021 an asset has been recorded
within non-current assets in the accounts on the expectation

that the charge will be repaid in due course. The UK Government's
appeal against the European Commission's decision was heard
by the General Court of the European Union during October 2021
with a decision expected during 2022.

Earnings per share

Note 9 to the consolidated financial statements sets out a number
of calculations of earnings per share. To aid comparability of the
underlying performance of the Group, earnings per share reported
under IFRS is adjusted for items classified as adjusting.
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Adjusted diluted earnings per share was 10.6 cents® for 2021
compared with 6.5 cents” in the previous year, an increase of 63%
due to higher profit and a lower effective tax rate. Basic earnings
per share before adjusting items was a profit per share of 0.4
cents® compared with a loss per share of 11.5 cents” in 2020.

Note 9 to the Group consolidated financial statements provides

disclosure of earnings per share calculations both including and
excluding the effects of adjusting items and the potential dilutive
effects of outstanding and exercisable options.

Distributions to shareholders

Given the market and economic uncertainties, and the Board's
desire to provide additional financial headroom and preserve
cash, no dividend distributions to shareholders were made during
the year. The Board is also not recommending a final dividend
for 2021. The Board recognises the importance of dividends

to shareholders and will look to reinstate payments once further
progress is made on reducing financial leverage.

Cash flow

Net cash flow from operating activities decreased by $40.4m
to $66.7min 2021, due to an increase in cash tax of $23.1m,
the majority of which relates to the ongoing EU state aid case,
and working capital outflow as a result of increased revenues.

Net cash outflow in relation to investing activities increased by
$25.8m to $65.0m following the successful conclusion of an
historic, pre-acquisition interest deductibility case ($13.2m
outflow) and also due to increased capital expenditure primarily
linked to the new AP Actives plant in India.

Net cash outflow in relation to financing activities reduced by
$39.4m to $25.3min 2021 due to additional tax cash outflows
related to specific items as set out above limiting surplus cash
to pay down central borrowings.

The adjusted cash flow which excludes the effect of adjusting items
from operating cash flow is summarised below. A reconciliation

of statutory operating profit to EBITDA is shown in the alternative
performance measures section on page 193.

2021 2020

$m $m

EBITDA" 158.5 132.8
Change in working capital (31.6) 18.8
Capital expenditure (52.8) (40.0)

Other 1.9 (1.8)

Adjusted operating cash flow decreased by $33.8m to $76.0m
for 2021 as an increase of $25.7m in EBITDA was offset by $50.4m
movement in working capital and an increase in net capital
expenditure of $12.8m.

Free cash outflow of $5.3m in 2021 represents a reduction of
$64.2m on the prior year period. Cash tax outflows increased from
$8.5m to $30.9m, primarily due to the $19.5m charging notice
received for the ongoing EU state aid case. A further one-off cash
outflow of $13.2m associated with an historic, pre-acquisition
interest deductibility tax case increased adjusting items cash
outflow from $12.2min 2020 to $20.4min 2021.

Net debt decreased from $408.1m in 2020 to $401.0m in 2021,
areduction of $7.1m, and net debt to adjusted EBITDA decreased
from 3.2x**in 2020 to 2.6x**in 2021. The decrease in leverage is
due to the improvement in adjusted EBITDA, reflective

of the Group's higher earnings.

Balance sheet

2021 2020
$m $m
Intangible fixed assets 815.7 892.6
Tangible fixed assets 499.7 516.0
Working capital 164.0 141.4
Net tax liabilities (112.6) (132.2)
Provisions and retirement benefit
obligations (22.5) (79.0)
Financial assets and liabilities (5.2) (30.7)
Lease liabilities (40.2) (44.4)
Unamortised syndicate fees 3.1 4.8
Net debt (401.0) (408.1)
Total equity 901.0 860.4

Group equity increased by $40.6m in 2021 (2020: decrease of
$45.8m). Intangible fixed assets decreased by $76.9m due to an
impairment of $52.3m, $16.6m of amortisation of intangibles and
$8.2m of foreign exchange. Tangible fixed assets decreased by
$16.3m, with gross PPE additions of $51.5m, right-of-use asset
capitalisation of $2.0m more than offset by exchange differences
of $18.7m and depreciation of $51.7m.

Working capital comprises inventories, trade and other receivables
and trade and other payables. Working capital increased by $22.6m
in 2021, a result of higher underlying revenue.

Net tax liabilities of $112.6m decreased as a result of the EU state
aid payment which has been recognised as an asset based on the
expectation that the charge will be repaid in due course of the
broadly in line with the previous year.

Adjusted ROCE (excluding goodwill) increased to 13% from 10% in
2020, due to increased adjusted operating profit (see Alternative
Performance Measures on page 193).

The main dollar exchange rates relevant to the Group are set
out below.

2021 2020

Yearend Average Yearend Average

Pounds sterling 0.74 0.73 0.73 0.78
Euro 0.88 0.84 0.82 0.88

Adjusted operating cash flow 76.0 109.8
Pension payments (0.1) (0.1)
Interest (23.2) (23.4)
Tax (30.9) (8.5)
Adjusting items (20.4) (12.2)
Payment of lease liabilities (6.7) (6.7)
Free cash flow (5.3) 58.9
Issue of shares 0.1 0.1
Dividends paid - -
Acquisitions and disposals 0.3 0.5
Currency fluctuations 12.0 (13.4)
Movement in net debt 71 46.1
Net debt at start of year (408.1) (454.2)
Net debt at end of year (401.0) (408.1)

1 EBITDA - earnings before interest, tax, adjusting items, depreciation
and amortisation.



Provisions

The Group records a provision in the balance sheet when it has
a present obligation as a result of past events, which is expected
to result in an outflow of economic benefits in order to settle the
obligation and the amount can be reliably estimated. The Group
calculates provisions on a discounted basis. At the end of 2021,
the Group held provisions of $61.8m (2020: $58.8m) consisting
of environmental provisions of $58.7m (2020: $50.6m), self-
insurance provisions of $0.7m (2020: $1.5m) and restructuring
and other provisions of $2.4m (2020: $6.7m).

Environmental provisions have increased by $8.1min 2021,
with a net $8.3m taken through adjusting items, $9.6m expense
relates to extra remediation work for additional closure and
decommissioning activities offset by $1.3m relating to a change
in the discount rate applied to the liabilities. The remaining
movement relates to $2.6m of unwind of discount in the year
offset by $0.4m of currency translation and $3.1m of utilisation.
The self-insurance provision represents the Group's estimate
of its liability arising from retained liabilities under the Group's
insurance programme.

Within the restructuring and other provisions categories the
majority of the balance relates to payments to be made for right
of first refusal on a quarry, payments for which are linked to
the discharge of residue into another quarry owned by the
same counterparty.

Pensions and other post retirement benefits

2021 2020
$m $m
Net (surplus)/liability:
UK (56.6) (7.9)
us 8.3 18.3
Other 9.0 9.8
(39.3) 20.2

UK plan

The largest of the Group's retirement plans is the UK defined
benefit pension scheme (‘UK Scheme’), which at the end of 2021
had a surplus, under IAS 19, of $56.6m (2020: $7.9m). The UK
Scheme is relatively mature, with approximately two thirds of its
gross liabilities represented by pensions in payment, and is closed
to new members. Return on plan assets of $35.0m (2020: $75.2m)
and liability adjustments of $27.1m (2020: $59.5m) arising due
to higher discount rates based on real corporate bond yields
increased the surplus. Company contributions of $0.6m (2020: $nil)
reflect the funding agreement reached with the UK trustees
following the 2020 triennial valuation which concluded in 2021.

US plan

In the US, the Group reports two post retirement plans under IAS
19: a defined benefit pension plan with a deficit value at the end of
2021 of $1.7m (2020: $11.8m), and a post retirement medical plan
with a liability of $6.6m (2020: $6.5m). The US pension plans are
smaller than the UK plan and in 2021 the overall deficit value of
the US plans decreased by $10.0m due to actuarial decreases

in the liability of $6.3m (2020: $12.8m increase), return on plan
assets of $7.2m (2020: $15.8m) and employer contributions

of $0.5m (2020 $0.5m).
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Other plans

Other liabilities at 31 December 2021 amounted to $9.0m (2020:
$9.8m) and relate to pension arrangements for a relatively small
number of employees in Germany, certain UK legacy benefits and
one pension scheme acquired as part of the SummitReheis
transactionin 2017.

Financial assets and liabilities

Financial liabilities at 31 December 2020 include $nil of contingent
consideration in respect of Talc (2020: $13.4m). This balance was
settled in 2021 following the successful conclusion of an historic,
pre-acquisition interest deductibility tax case relating to Talc.

Also included are net derivative financial liabilities of $5.2m
(2020: $15.9m) relating to the valuation of various risk
management instruments.

The movements in the mark to market valuation of financial
instruments that are not in hedging relationships are treated as
adjusting items as they are non-cash fair value adjustments that
will not affect the cash flows of the Group.

Events after the balance sheet date

The ongoing EU state aid case is discussed in the taxation section
of this finance report.

There were no other significant events after the balance
sheet date.

Ralph Hewins
Chief Financial Officer

3 March 2022

A After adjusting items — see Note 5

*  Adjusted for FX (where constant currency reflects prior year results
translated at current year exchange rates).

** See calculation within the unaudited information on page 194
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Personal Care

Partial demand recovery
and improving momentum

Stijn Dejonckheere
SVP Global Personal Care

As social and travel restrictions started
to recede, demand for Personal Care
products improved. While demand

is yet to return to pre-COVID levels,
this improvement, combined with our
continued strategic progress, means
we are well positioned to improve our
financial performance.

Financial performance

Personal Care revenue in 2021 was $175m
compared with $161m in the prior year, a 9%
increase on a reported basis. Excluding currency
impacts, revenue rose by 6% on an underlying
basis*, driven by demand recovery in our two key
end markets, colour cosmetics and anti-perspirant
deodorants. While these markets have started

to recover as COVID-19 related social and travel
restrictions have eased, they remain approximately
3-5% below 2019 levels, thereby providing scope
for further recovery.

Adjusted operating profit was 9% ahead of the prior
year period at $37m, with margins of 21.0% stable
on the prior year (20.9%). Improved volumes

and product mix more than offset double running
costs associated with the ramp up of the new India
manufacturing plant, people investments in Asia to
drive future growth and increased raw material costs.

Strategy

Our medium term Personal Care growth strategy
is focused on two areas, Cosmetics and AP
actives. In both segments we have differentiated
technologies and strong competitive positions
with attractive opportunities to grow ahead

of the market.

In Cosmetics, consumers are increasingly looking for
products that contain clean and natural ingredients,
providing a clear structural growth driver for our
hectorite clay based Cosmetics additives. With 8%
average annual sales growth over the last decade,
we have a strong track record, and looking forward,
further targeted investment will drive our ability to
develop new customers and enter new geographies
and markets.

In Asia, our cosmetics business is underweight, with
the region representing under 20% of our sales
compared with 40% for the broader Personal Care
industry. In January, we opened a new technical
service centre in China, our first facility in the region
dedicated to serving Personal Care customers.

In addition, we have added eight heads in sales,
marketing and R&D, more than doubling our headcount
in the region. These steps, combined with innovative
new products tailored to local market trends and a
market recovery, helped deliver 44% year-on-year
sales growth in Asia during 2021, and will drive our
medium term aim of doubling sales in the region.

Skin care, is a large, resilient and growing part

of a market where we have historically had little
participation. This year, to develop our skin care
presence, we launched two exciting new products,
Bentone Hydroclay™ 2100 and Bentone® Luxe XO,
and expanded our marketing activities. Reflecting our
progress, skin care sales rose 41% versus the prior
year and with a new business pipeline of $14m we
are well positioned to deliver our medium term target
of $10m incremental sales.

In AP Actives, population growth and rising
disposable incomes are anticipated to drive strong
growth for anti-perspirants in markets such as
South America and Asia. In the third quarter, we
successfully started up a new $20m manufacturing
plantin India. This facility, which is now undergoing
a 12 month ramp up and qualification phase, will
ensure we are well positioned to serve these growth
markets and generate material cost savings.

Innovation is critical to our future success in both
Cosmetics and AP Actives. In 2021, we launched

14 new products, our highest level on record, all

of which provide premium product performance
attributes and enhanced sustainability claims.

In addition, we have deepened our partnership with
AQDOT, rolling out the AQFresh™ odour capture and
smart fragrance release solutions, strengthening our
marketing leading portfolio of actives and ingredients
for anti-perspirant and deodorant applications.

The Personal Care product portfolio and innovation
pipeline is well positioned to deliver organic revenue
growth above GDP growth, with high and stable
margins over the medium term.

*  Adjusted for currency impact. See page 56.
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Strong new business success
and margin progression

Luc van Ravenstein
SVP Global Coatings and Energy

While demand largely rebounded following
the impact of COVID-19, itis encouraging
to see the delivery of record new business
and strong margin improvementin a
challenging supply chain environment.

We have a business and product portfolio
that is well positioned for the future.

Financial performance

Coatings revenue in 2021 was $384m compared
with $319m in the prior year, a 20% increase on a
reported basis. Excluding the impact of currency,
revenue rose 17%, driven by new business success,
pricing actions and demand recovery from
COVID-19 lows in 2020. Revenue from the Energy
business, now reported as part of Coatings, rose
21% on the prior year supported by higher oil prices
and increased drilling activity.

Excluding Energy, Coatings sales rose 17% on an
underlying basis* with strong growth in all regions
as decorative activity remained buoyant and
industrial demand recovered. In EMEA, sales rose
27% on an underlying basis* with notable strength
in industrial coatings applications, reflective of new
business success, particularly for our Thixatrol®
products which are also used in high performance
adhesives and sealants. In Americas, sales rose
17%* driven by encouraging new business success
for our Rheolate® HX rheology series for premium
decorative paint. In Asia, where over 80% of our
sales come from industrial activity, underlying* sales
rose 9% as strong growth in South East Asia was
partially offset by slowing market activity in China
in the second half of the year.

Adjusted operating profit rose by 49% from $41m

to $62m, and 46% on an underlying basis*, with
volume growth, improved price/mix and cost savings
from the Charleston plant closure and St Louis

capacity consolidation more than offsetting raw
material cost inflation. As a result, adjusted operating
profit margins rose from 13.0% in 2020 to 16.1%

in 2021, a tremendous result in a challenging global
supply chain environment and reflective of a
business well positioned for future success.

Strategy

Today our Coatings business offers a simpler yet
more differentiated product portfolio, alongside a
more efficient operating model. This solid platform
helped us navigate the challenges of 2021 and
execute our growth strategies, resulting in 37%
sales growth across our technology growth
platforms that represent just over one third

of the total business; as detailed below.

In decorative paint, we have a strong value proposition
for the premium segment. Consumers want paints
that are easier to apply, with better stain resistance
and enhanced sustainability credentials.

Our Rheolate® HX series meets all of these
requirements and, with 47% growth in 2021, has
demonstrated encouraging new business success
and market share gains. We are now approximately
half way towards achieving our medium term aim
of doubling our share of this $400m market to
approximately 20%. To drive further progress, we
have continued to innovate, and will soon launch
Rheolate® PHX 7025, a powdered associative
thickener which delivers up to 75% reduction in
transportation emissions and expands our total
addressable market to $500m.

In industrial coatings, we have broad and
complementary solutions that enable the transition
from solvent to waterborne technologies, thus
delivering significant environmental benefits without
sacrificing performance. We saw strong customer
demand for our solutions in 2021, with 31% revenue
growth. To support this momentum, we have launched
several new products including Thixatrol® PM 8058 for
protective coatings. This castor wax based additive
is 75% bio based, delivers thicker application and
requires lower temperature activation, thereby
saving customers energy and emissions.

Adhesives and sealants are the third major growth
platform of our Coatings business. This market is
supported by megatrends such as the replacement
of mechanical fasteners with adhesives, and energy
efficiency regulations which require improved heat
retention properties. Our range of additives deliver
enhanced adhesion and durability, up to 30% lower
energy processing costs and genuine sustainability
benefits. Our revenue in this market grew double
digits in 2021, and with a $10m new business
pipeline we look forward to making further progress.

*  Adjusted for currency impact. See page 56.
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Talc

Good strategic delivery ina
mixed operating environment

Christian Kather
SVP Global Talc

This year witnessed a mixed operating
environment with stronger industrial
activity partially offset by weaker than
expected demand for high value long

life plastics. Nonetheless, we have made
good strategic progress, expanding

our presence in Asia and the Americas,
delivering $16m of revenue synergies
and developing new applications such as
barrier coatings for recyclable packaging.

Financial performance

Revenue in 2021 was $150m compared with $133m in
the prior year, a 14% increase on a reported basis.
Excluding the impact of currency movements,
revenue rose by 9%, with new business success
and pricing actions partially offset by weakness

in automotive and paper end markets.

Sales of industrial talc (representing over 85% of total
Talc revenue) rose 15% on an underlying basis*, driven
by $13m of new business, geographic expansion
and demand recovery in several end markets
following a COVID-19 impacted 2020. Sales to
coatings customers grew 8% on an underlying basis*,
reflective of market share gains as we gained new
customers and entered new geographies, taking our
revenue synergies since acquisition to $16m.

Sales to technical ceramics customers more than
doubled on the prior year due to market share gains,
predominantly in Asia. This momentum more than
offset a weak performance in high value long life
plastics, due to a 6% decline in European automotive
production because of well documented semi-
conductor shortages.

Talc sales to the graphic paper market declined as
expected by over 30% on an underlying basis* driven
by the ongoing shift to non-print media. This market
now represents just under 8% of total Talc revenue.

Adjusted operating profit declined 16% on a
reported basis (19% on an underlying basis*) from
$17m to $14m, with top line growth more than offset
by higher costs in the second half of the year due

to accelerating logistics and energy cost inflation,
ahead of pricing actions taken in response.

Strategy

Historically the focus of our Talc business has been
serving European paper markets, reflective of the
location of our talc deposits in Finland. Over the last
decade, we have successfully repositioned the
business to serve higher value, growing end markets
around the world. Despite this success there are
further opportunities to increase our presence in the
$1bn global talc market and expand outside Europe,
which accounts for approximately 80% of our
business. Following recent investments in local
sales and technical support, we grew 24% in Asia
and 62% in Americas, driven by $13m of new
business success in long life plastics, technical
ceramics and coatings. With both regions
representing approximately 20% of total sales,
compared with 50% for the overall market, there

is much more room for growth.

Leveraging the Group's global asset base, marketing
and distribution capabilities and technical expertise,
we also aim to deliver $20-25m of revenue synergies
by 2023. At the end of 2021, we had delivered $16m
of our target, and with a significant new business
pipeline we have encouraging momentum.

Notable progress has been made consolidating
distributors, cross selling talc additives to existing
Elementis coatings customers, expanding into

new geographies and developing new products
such as pre-dispersed Talc.

Expanding our market share in existing markets and
developing new applications is crucial to our future
success. While the slowdown in global automotive
production has impacted demand for long life
plastics, the structural market drivers of vehicle
light-weighting and emissions reductions remain

positive. Our aim is to expand our share in this $500m

market from 7% towards our global average of 11%.

The business has a strong track record of identifying
and developing new product applications. Talc for
barrier coatings that enable recyclable food
packaging is an exciting new area where we are
making encouraging progress, with 27 production
and pilot scale trials and a $5m new business pipeline.

* Adjusted for currency impact. See page 56.
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Chromium
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Demand improvement points
to potential pricing recovery

Eric Waldmann
SVP Global Chromium

Chromium performance improved on

the prior year, driven by improved demand
from industrial end markets following

the impact of COVID-19 in 2020. Signs

of pricing recovery are encouraging and
our focus remains on the delivery of safe
and reliable operations.

Financial performance

Chromium revenue in 2021 was $171m, up 16%
from $147m in the prior year driven by double digit
volume growth. Due to the rebound in industrial
activity, demand for chromium chemicals increased
across a range of end markets including metal
plating, leather tanning and construction
applications. While average unit pricing modestly
decreased in the year, the second half of the year
showed clear signs of recovery. As a result of
demand improvements and constrained supply,
we estimate global chromium industry capacity
utilisation rose from approximately 75% in 2020

to 85% in 2021. In turn, this tightness is positively
impacting market prices.

Adjusted operating profit rose by 152%, with
improved volumes and product mix more than
offsetting accelerating raw material costs.
Adjusted operating profit margin rose from
3.8% to 8.3%.

Strategy

In Chromium, we have a strong competitive
advantage as the sole producer in North America,
with a differentiated product delivery system that
materially reduces customer product handling risk.
While our business supplies industrial end markets
that are exposed to the economic cycle, in
particular outside North America, it has a track
record of attractive cash returns with scope for
future operational and performance improvement.

Our primary focus is the delivery of safe and
reliable operations for our employees and
customers. This year we were pleased to be
recognised with the Responsible Chromium

label awarded by the International Chromium
Development Association. The award reflects our
high standards in areas including safe processes,
safeguarding the environment, fighting corruption,
and demonstrates our commitment to being

a responsible provider.

Global supply chain challenges including raw
material inflation and logistical bottlenecks tested
our resilience in 2021. We responded well but there
is more we can do to improve our efficiency and
market position. We have identified and will be
working on several projects which target both cost
and efficiency gains over the next several years.

Opportunities for growth also exist. In leather
tanning we gained key new leather tanning accounts
in North America and increased the take up of our
Waynetan Chrome Sulphate product range with new
products that deliver high quality leather hides and
enhanced production yields.

We continue to focus on moving our product

mix towards high value chrome acid and oxide
applications. Such products are essential to
enhancing the durability and lifecycle of critical
industrial equipment in areas like aerospace, military
equipment, automobiles and trucks, heavy duty
equipment, manufacturing machinery, medical
devices and exciting new applications including
hydrogen fuel cells.
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SALES BY REGION

W Asia 20%
B Europe 12%
I Americas 68%

$171m

2021 Revenue
(2020: $147m)

$14m

2021 Adjusted
Operating Profit
(2020: $6m)
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Strategic report
Risk management

Risk management

Elementis faces a number of risks, uncertainties and
opportunities in the ordinary course of its operations.
The effective identification, mitigation and ongoing
management of these risks underpins the delivery

of strategic objectives. Elementis has an established
risk management framework and system of internal
controls to support decision making throughout the
financial year.

Risk management systems are intended to mitigate and reduce risk
to the lowest extent possible; however, complete elimination of all
risks faced by Elementis is not possible. The risk management
processes can only provide reasonable and not absolute assurance
against material misstatement or loss.

Our framework for risk management

The Board has overall responsibility for risk management and sets
the Group's policies, culture and tone on risk as well as providing
oversight to management. A risk management framework is in
place to identify, assess, mitigate and monitor the risks faced.
The Company places the highest priority on preventing loss of life,
other harm to people and the environment, legal and regulatory
breaches and damage to reputation or brand and has in place
Group policies, procedures and guidance in various aspects of
business operations and functions in order to help the ELT and
employees manage risk in these areas.

Top down Board

Oversight, The Board has overall responsibility for risk management and sets the Group's policies, culture and tone on risk

identification, as well as providing oversight to management

assessment and

mitigation of risks

at a Group level Audit Committee CEO ELT individuals and risk
(supported by the ELT) champions

Supports the Board and has
specific responsibility for
monitoring financial reporting as
well as the internal and external
audit programmes, one of the
primary purposes of which is to
provide assurance on financial,
operational and compliance

Bottom up controls.

Identification,
assessment and
mitigation of risks
across operational
and functional
areas

The CEO is responsible for
implementing Group policies,
risk management performance,
identifying principal risks and
ensuring resources are allocated
for effective risk management
and mitigation.

Operational and supporting functions

ELT members have responsibility
for managing and monitoring
risks relevant to their business
or function on an ongoing basis
and work with the support of

risk champions to further

embed risk management

within the organisation.

Data Protection Steering Committee, HSE Council, Manufacturing Council, Ethics and Compliance Council,
Environmental Sustainability Council, Diversity, Equity and Inclusion Council, and Investment Commitment
forum (Capital expenditure & allocation) and Internal Audit.

The Group employs a three lines model to provide a simple and effective way to enhance risk management and control processes and
ensure roles and responsibilities are clear. The Board maintains oversight to ensure risk management and control activities carried out
by the three lines are proportionate to the perceived degree of risk and its own risk appetite across the Group.

First and second line functions provide comfort to management that controls are designed appropriately and are working effectively
to mitigate the principal risks. Examples include the review of the general IT controls framework during the year and business

continuity plans at site level in response to the COVID-19 pandemic.



Firstline roles:
Business operations

Ouir first line of defence, our employees, have
a responsibility to manage day-to-day risk
in their own areas, guided by Group policies,
procedures and control frameworks.

Local management, and ultimately

the ELT, ensure that risks are managed,
maintained, reviewed and actioned
according to these frameworks.

Risk heat map (gross impact)

Second line roles:
Oversight functions
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The second line of defence is provided
by the management team reviewing and
monitoring current and emerging risks
using a bottom-up and top-down approach.
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Third line roles:
Internal Audit

The third line of defence is assurance over
the effectiveness of mitigating controls.
This is provided through internal audits,

in addition to reports from external
assurance providers, which are reviewed
by management and monitored and
challenged by the Audit Committee

and the Board.

Our principal risks

1.

2

S ©Oo®mN®

0.

Global economic conditions and competitive
market pressures

Business interruption as a result of a major
event or a natural catastrophe

Business interruption as a result of supply
chain failure of key raw materials and/or third
party service provision

Regulatory compliance and product
stewardship challenges

Major regulatory enforcement action, litigation
and/or other claims arising from products and/
or historical and ongoing operations
Intellectual property and know-how

Portfolio innovation and technology/protection
People, talent management and succession

IT networks, data security and privacy

Health and Safety (new)
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Strategic report
Risk management continued

Risk culture

Every individual at Elementis has a responsibility to manage risk,
irrespective of function, business or role. Risk awareness exists
through decision making processes and is embedded in systems,
policies, procedures, leadership and, behaviours and specific
standards such as the Code of Conduct. All Company employees
are responsible for complying with related Company policies and
guidance, and share responsibility for ensuring that the Company
conducts its business in a safe, lawful and ethical manner.

Risk appetite and tolerance

Risk appetite at Elementis is understood as being the amount

of risk that the Board is prepared to accept in return for reward

or investment return. There is a degree of variability in determining
risk appetite which may be based on strategic objectives as well
as guidance from management or advisers based on appropriate
understanding and analysis of the nature of the risk. The strategic
appetite for risk is decided on a case-by-case basis at Board

level, for example with respect to any corporate transaction or
significant capital expenditure project, and delegated to the ELT
to implement as appropriate. The maximum risk that can be

taken before the Company experiences financial distress is also
decided at Board level and mitigated, as far as possible, by internal
controls, business continuity plans, insurance, financial
instruments and contracts.

Our risk review processes

Our risk management policy defines our approach to risk
management. The Board maintains an annual forward planner
to ensure that appropriate focus is given at scheduled meetings
to discuss, review and monitor business and operational
performance, strategic priorities, governance, compliance

and risk matters. This approach enables the Board to engage
directly with each of the business units and functional
departmental leaders.

Each ELT member is responsible for identifying, assessing and
monitoring their respective business and functional risks as well
as measuring the impact and likelihood of the risk to the business.
Each identified risk is categorised as strategic, commercial,
operational, financial or compliance.

On an annual basis, the ELT collectively reviews the enterprise risk
universe and the Board carries out a review of the principal risks
and uncertainties.

During the year, the following risk management activities have
been carried out:

- Renewal of insurance programme

— BUand function risk registers reviewed, updated and
development of effectiveness of controls with clear
accountabilities

- New climate change risk landscape and assessment and
climate scenario analysis undertaken

— Launch of risk champion role to support each business
segment and function

— Property risk survey programme

- Board briefings on climate change reporting frameworks, risks
and implementation

Key areas of focus during the year

During 2021, the Board carried out a robust assessment of the
key risks which we believe could threaten the Group's business
model, future performance, solvency or liquidity, or the long term
viability of the Company. These risks, if they materialise, could
have a significant impact on the Group's ability to meet its
strategic objectives over the medium term.

Our risk heat map (page 65) identifies these key risks pre-
mitigation that we consider most impact our business model
(pages 18-19) and the delivery of our strategic objectives (pages
20-27). Movements on the risk heat map reflect changes to the
underlying long term risk environment.

IT networks, data security and privacy remain an increasingly
significant risk to the business. The COVID-19 pandemic has
expedited the use of new online platforms within the business
and at home. Elementis continues to enhance its security and
controls, and provides regular IT, cyber and GDPR updates to
the Board.

— Following a review of people, talent management and
succession risk, the impact of the risk was assessed to
have decreased in risk profile due to the progress made
during the year. For example, the addition of several
significant roles including General Counsel and Chief
Compliance Officer and creation of the Global Director
of Sustainability role demonstrates the strength of the
management team. As noted on page 71, the Company
has updated its succession planning processes to include
retention risk and impact analysis.

- The global pandemic was previously reported as a principal
risk and, following assessment, COVID-19 is considered
having a number of interdependencies with several principal
risks. The impact of COVID-19 will now be captured within
our other principal risks and is believed to be a shorter term
impact, whilst our principal risks profile reflects medium
to longer term risks. The global COVID-19 taskforce led by
the CHRO will continue to monitor post COVID-19 risks and
opportunities as global economies recover and vaccination
programmes gain traction.

— Health and safety is an important part of our risk management
process. Previously risks associated with health and safety
have been incorporated within other principal risks; however,
following assessment it has been agreed that ‘Health and
safety’ will be introduced as a new principal risk.

— Therisk rating of Business interruption as a result of supply chain
failure of key materials and/or third party service provision has
increased mainly due to the impact of COVID-19 on global
supply chains. The Group continued with improving its planning
process to ensure inventory and safety stock levels.

There have been no significant changes to the risk profiles for
the remaining principal risks although we continue to monitor and
review as appropriate.

Priorities for 2022 include

— Further enhancement of our mitigation programme including
tracking and monitoring
Fully integrate TCFD/ESG into our risk management system
- Improve risk programme capabilities to include net
risk reporting



Emerging risks

Emerging risks and opportunities are identified and documented
through the existing risk management framework through a
variety of horizon-scanning methods and through activities,
for example:

— Monthly performance calls with each business unit
and functions including deeper dives on new business
opportunities, supply chain resiliency and
procurement matters

- Annual and 3 year financial plans and budgets and processes
— Board, ELT and other internal governance forums

- Customer/market insight and industry specific data

- Materiality assessment with regard to ESG

As well as assessing ongoing risks, we continue to consider how
the business could be affected by emerging risks over the longer
term and how strategic, market and customer initiatives might
manage risks and seize any new opportunities. It is often possible
to identify and respond to the potential impacts of emerging risks,
but it is more challenging to predict their financial impact,
likelihood and timeframe. For example, the climate scenario
analysis which was carried out as part of our TCFD statement

on pages 42-47.

Climate change

Our response to the impacts of climate change is core to our long
term success. Our products can contribute to lower energy and
resource use, and we are working to minimise impacts of our own
operations and supply chain.

In 2020, we set challenging targets to minimise our environmental
and climate related impacts. For further information on our
performance and activities in each of these areas, please refer
to pages 34-37.

Our risk assessment has concluded that climate change is a
contributing factor to many of our principal risks and longer term
uncertainties. Specific climate risk factors are identified in our
TCFD response. The TCFD framework has enabled us to analyse
the physical and transition risks we face over a longer time
horizon, and to better understand the implications of different
future climate scenarios on our business. Further information
on our approach to TCFD can be found on page 42.

Elementis plc
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Internal control

The key elements of the Group's internal control framework
are monitored throughout the year. The Audit Committee has
conducted a review of the effectiveness of the Group's risk
management and internal control systems on behalf of the Board.

To support the Board's annual assessment, a report is prepared
by the Head of Internal Controls on the Group's principal risks and
internal controls. This describes the risk management systems
and key internal controls, as well as the work conducted in the
year to improve the risk and control environment, including the
level of assurance undertaken.

The internal control framework is intended to effectively manage
rather than eliminate the risk of failure to achieve business
objectives. It can only provide reasonable, but not absolute,
assurance against the risk of material misstatement or
financial loss.

For further information on internal controls, please refer
to page 99.
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Strategic report
Principal risks and uncertainties

Global economic conditions and competitive market pressures

Link to strategic objective

Movement in year

Description of risks

The performance of the specific end-user markets we serve is affected by -
general economic conditions. Adverse developments that may resultin a
downturn in general economic conditions or in the industries in which our
customers operate may include political uncertainty, retaliatory tariffs or
other disputes between trading partners. Sub-optimal global economic
conditions can affect sales, raw material costs, fluctuations in foreign
exchange rates, capacity, utilisation and cash generation, which can impact -
our position against banking covenants. -

Increased competitive pressure in the marketplace can result in significant
pricing pressure and loss of market share. The impact of non-delivery of
operating plans can lead to market expectations of Group earnings not
being met and slower delivery of reported strategic priorities.

Impact of COVID-19 -

- Risk impact assessment carried out in respect of financial stress testing/ —
response and strategy

Link to KPIs Read more on pages 28-29

Controls and mitigating activities

Financial performance (monthly sales, profit and cash flows and position
against key banking covenants) is closely monitored with full year scenario
planning of our key risks reforecasts updated twice a year and variances
investigated and explained

- Contingency and cost reduction plans can be implemented in the event of

an economic downturn to reduce operating costs, including non-essential
capital expenditure items and discretionary spend

Currency and commodity hedging action taken as appropriate

Global key account management programme in place to deepen how we
work and grow with our largest customers as well as monitoring customer
performance and trends to pre-empt end market changes

- Balanced geographic footprint and supply chain and broad differentiated

product offering across different sectors

Developments in year

Continued focus on cost reductions, capex effectiveness, working capital
and discretionary spend (see page 27 for further information)

New business opportunities delivered $50m and focus on future
opportunity pipeline

Balance sheet protections maintained including, bank covenant relaxations
and continued suspension of dividends

Prices rises implemented to mitigate impact of raw material, logistics

and energy cost increases

Refer to business summaries on pages 60-63

Business interruption as a result of a major event or a natural catastrophe

Link to strategic objective

Movement in year

Description of risks

The ability of the Group to manage its operations successfully and achieve —
performance in line with its strategy, business plans and budgets depends
on the efficient and uninterrupted operation of planning processes,
operational delivery capabilities and internal control environment.
Production facilities may be subject to planned and unplanned shutdowns,
turnarounds and outages including natural catastrophe, weather, climate
change, disruption associated with transportation, utilities and distributors,
which could result in increased costs in securing alternate facilities, -
significant time to increase production or customer qualification. -
A major event is categorised as an operational or HSE incident, transport ~ ~
related, or workplace incident caused by system failure and/or human error
or by fire, storm, flood or pandemic.

Impact of COVID-19 -

- Management continued to monitor pandemic status on a site by site
basis

Link to KPIs Read more on pages 28-29

Controls and mitigating activities

Preventative maintenance, critical spares, process and other safety
procedures to mitigate the effects of a major incident

Property damage and business interruption insurance coverage

Each site is required to develop a business continuity plan that includes
emergency response and business recovery protocols; annual reviews,
periodic updates, and training; and exercising the plan via periodic drills or
table top exercises. We verify business continuity compliance through the
HSE auditing process.

Business continuity scenario planning overseen by ELT

HSE management programme which includes corporate compliance audits
and insurance property surveys

HSE matters reviewed by ELT on a monthly basis

Developments in year

Internal audits completed for Anji, Songjiang and Castle Hayne
Continued focus on operational reliability

Adverse weather conditions impacted the entire state of Texas, including
our Castle Hayne site, resulting in the unplanned shutdown of the site and
energy utilities




Key

o Innovation o Growth o Efficiency

Business interruption as a result of supply chain failure of key raw materials and/or third party

service provision
Link to strategic objective

Movement in year

Movement in year

° No change
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Description of risks

The Group is dependent on numerous raw materials from various sources. -
In the event of a long term supply disruption or market volatility, it may not
be possible to secure sufficient supplies of raw materials from alternative
sources on a timely basis or in sufficient quantities or qualities or on
commercially reasonable terms. The lead time and effort needed to
establish a relationship with a new supplier could be lengthy and could
result in additional costs, diversion of resources and reduced

production yields.

Impact of COVID-19
- Port congestion

- Delays associated with shipping, availability of containers and shortages
of truck drivers

Link to KPIs Read more on pages 28-29

Controls and mitigating activities

Review of single source supply chain and find and qualify alternatives

— Market research to understand and monitor the impact of short term events
- Recalibration of inventory stock levels and lead times on a regular basis

at all sites
Business continuity scenario planning overseen by ELT

Developments in year

External reviewing of supplier business continuity planning

Supply chain contingency planning to mitigate other trade related
risks continually assessed and updated to address dynamic

planning environment

Continually leverage strategic supplier relationships to secure required
raw material volume

- Improved planning process ensured appropriate inventory and safety

stock levels

Accelerated production qualification programme to ensure ability to
redistribute production volume across our global manufacturing network
Continued focus on qualification of new sources of supply

Regulatory compliance and product stewardship challenges

Link to strategic objective

Movement in year

Description of risks

Emerging regulations in global markets can lead to hurdles and additional —
costs to deliver on strategic objectives. Non-compliance and suspected
non-compliance could lead to regulatory action. The Group is subject to
extensive and evolving risk in multiple jurisdictions.

Impact of COVID-19 -

- Noimpact

Controls and mitigating activities

Global Product Stewardship team oversees, manages and monitors
regulatory developments in various jurisdictions

- Coordination with R&D team to enable a faster speed-to-market of new

technologies and applications

Safety Data Sheets, labels, and regulatory information is provided for global
customers specific to the requirements in their jurisdiction

Multiple languages are used to communicate these requirements

Active compliance and risk management programmes in place (including
policies, procedures and training)

Horizon scanning for evolving regulatory landscape in new markets

Developments in year

Link to KPIs Read more on pages 28-29

UK REACH planning and assessment are underway throughout the
supply chain

Successful implementation of EURASIA REACH

Supported the manufacturing optimisation change through
regulatory activities

Adding regulatory expertise to growth regions to support expanding
market segments
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Strategic report
Principal risks and uncertainties continued

Major regulatory enforcement action, litigation and/or other claims arising from products and/or
historical and ongoing operations

Link to strategic objective 2

Movement in year e
Description of risks Controls and mitigating activities

The scale and complexity of the Group's operations means that the Group = Cross functional expertise including Legal, Compliance, Finance, HSE

is subject to a wide range of international regulation spanning all aspects and Product Stewardship, supported appropriately by external consultants and

advisors, actively monitoring emerging risks and ensuring controls in relation
to known risks are effective
- The Group's products are routinely and rigorously tested to the highest standards
- The Group continuously evolves its global compliance programme to ensure high

of its business. This regulatory sphere includes multiple corporate taxation
regimes, national and supra-national anti-corruption, fair competition and
data privacy laws, as well as applicable environmental regulations and

standards relating to the Group's past and present operations. risk employees receive targeted training and to establish adequate surveillance
Failure to comply can lead to complex cross border claims, litigation, for, and responses to, newly identified risks and issues — as monitored by
damages, fines, penalties and remediation orders. The Group may be the internal audit programme

involved in legal proceedings and claims within the ordinary course of - Insurance programme and risk transfer strategy in place to mitigate potential
business including legacy claims from businesses that have been acquired financial losses

- The Audit Committee and Board of Directors exercise oversight through
regular reports on all threatened and actual litigation within the Group from
the General Counsel

- Employees are subject to a range of policies and procedures setting out

or disposed of by the Group or ongoing operations.

Adverse results in legal proceedings could result in reputational and

financial damages, loss of business, business opportunity and profit, required behaviours and standards, and consequences for non-compliance
and diversion of management time and resources. - The Ethics and Compliance Council, chaired by the General Counsel and
Chief Compliance Officer, meets regularly to monitor the Group's compliance
Impact of COVID-19 culture and ensure ethics and compliance considerations are appropriately
weighted in business decisions
- Although normal travel between the Group's sites by the Group's - The Data Protection Steering Committee meets regularly to oversee
functional teams continued to be limited due to pandemic travel compliance with applicable data privacy laws
restrictions, e-learning functionality was used to deliver a broad
range of compliance training modules to employees Developments in year
- The Group's governance forums were able to continue to meet
by virtual connection - See page 40 for KPIs on ethics and compliance

- Internal audit programme and activities continued in 2021, see page 99 for
further information

Link to KPIs Read more on pages 28-29

Intellectual property and know-how

Link to strategic objective L

Movement in year e
Description of risks Controls and mitigating activities

Failure to adequately protect and preserve intellectual property and - The Grpup actively manages its trademgrk portfolio via an internal Trademark
proprietary know-how in both existing and new markets could harm our Committee (TMC) comprised of the business segment Marketing Directors

and Legal. The TMC meets regularly to take decisions in relation to the
registration of new trademarks and defensive activity in relation to existing
marks. The TMC is supported by a global network of trademark agents who
ImpaCt of COVID-19 represent the Group's interests in all relevant jurisdictions.
— General Counsel supported by in-house and external legal teams
- The Group's Science Director works closely with the Legal team and external
patent attorneys to ensure emerging inventions are appropriately protected.
- Employees are trained on the importance of appropriate handling and
disclosures of proprietary and confidential information.
- The Legal team reviews every Confidentiality Agreement entered into by the
Group to assess the suitability of the proposed purpose and the duration
of the confidentiality obligations. A central record of all Confidentiality
Agreements entered into globally is maintained by the Legal team.
— Contentious IP matters are reported through to the Audit Committee
and Board of Directors.

competitive position.

— Noimpact

Developments in year

- New stage gate system incorporates intellectual property and freedom
to operate as requirement to launch new product

— Patent and intellectual property disclosures to keep distinction in our
new launches

- Inhouse legal expertise for partnership

— Evaluation of new tool (chemtracker) to monitor competitive intellectual
property landscape for each business segment

- Enforcement of proprietary advantage

Link to KPIs Read more on pages 28-29
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Portfolio innovation and technology

Link to strategic objective 1 (2
Movement in year e
Description of risks Controls and mitigating activities
The ability of the Group to compete is highly dependent on its ability to - Global R&D team aims to develop new products and technologies

used in an evolving market to meet the changing needs of our
sophisticated customers

- Collaborative relationships with customers and industry formulators
ensures our efforts are aligned with latest market trends

meet the changing needs of customers and keep pace with technological
innovations and sustainability trends.

New or substitute products and technologies developed by competitors  _ |3\ ation stage gate process with systematic prioritisation enables
could erode the Group's ability to compete and lead to declines in sales the Group to deliver high value solutions for the market
and market share. - Hectorite and high quality talc minerals are natural resources enabling

the Group to consistently deliver high performance innovation

Impact of COVID-19

- Qualification of alternate raw materials for existing portfolio have
impacted number launches - 21 new products launched in 2021 (targeted 20 planned for 2022)

- Innovation from new products was in line with 2020 at 14% in 2021

- New innovation management (smart sheet based) tool has been
implemented to increase speed to market

— Sustainability remains a key driver for Innovation: all new launches will have
sustainability drivers as part of the launch package

- Open innovation with strategic partners remains a priority

Developments in year

Link to KPIs Read more on pages 28-29

People, talent management and succession

Link to strategic objective 1 2y 3
Movement in year ‘
Description of risks Controls and mitigating activities
The Group operates in highly competitive labour markets and relies upon ~ — Formal talent, succession management and retention risk programmes in

place with individual development goals reviewed

- Succession to senior management positions formally reviewed by the ELT
twice a year

— Succession to the ELT reviewed with the Board

- Regional HR Directors, Global Talent Manager and Country HR Managers

) support the CHRO and ELT to provide focus on talent

Developments in year - HR systems functionality in place for performance management, goal

- Orderly transition to new General Counsel and Chief Compliance Officer; ﬁgggéﬁéﬁf;gLoglgﬁtzg?aig?ﬂe;g;gon planning with succession

Global Marketing Directors for Personal Care and Coatings; Formal s . . . L
X . N e » - ystem for job grading and compensation benchmarking in place
Manufacturing Directors for Chromium and Specialties plus the addition supported by external expertise

of a Global Sustainability Director completed through external hiring — Employee engagement survey reviewed on 6 monthly basis with the quality

the expertise and services of talented individuals and teams to succeed.

Loss of key people or disruption to teams without timely action could result
in a disruption to business operations.

- Ir)ternal development_ moves for Senior Leaders_ in Coatings, HR and of managers measured through their impact on Engagement. Action plans
Finance to further build experience and capability developed by each people manager

- LinkedIn Learning adopted globally with a local solution sourced for ’
China to enhance learning opportunities Impact of COVID-19

- Talent and succession process further embedded into the organisation
with cross functional reviews for commercial roles - Accelerated the roll-out and adoption of e-learning

- Flexible working principles adopted globally to support talent acquisition — Prompted a global approach to flexible working through new principles with
and retention local application

Link to KPIs Read more on pages 28-29
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Principal risks and uncertainties continued

Key

° Innovation e Growth e Efficiency

IT networks, data security and privacy

Movement in year

° No change ° Increasing ’ Decreasing

Link to strategic objective 3

Movement in year

Description of risks

The Group is expected to increasingly rely on IT systems for its internal
communications, controls, reporting and relationships with customers
and suppliers.

A significant disruption could cause delays to key operations and
inability to meet customers' requirements and result in increased
operating costs, legal liability and reputational damage. In addition,
continuing developments in data protection legislation globally have
created a range of compliance obligations with increased financial
penalties for non-compliance.

Impact of COVID-19

- Targeted guidance issued on records management when working
remotely

Link to KPIs Read more on pages 28-29

Controls and mitigating activities

- Security controls including policies and procedures, staff awareness
and training, risk management and compliance, systems and information
management and protection process

- Regular IT, cyber and data protection updates to the Board

- Business continuity and emergency response plans are in place for
manufacturing sites

- Internal audits are scheduled on a regular basis

Developments in year

- Schedule of phishing simulations introduced to increase awareness
and continually assess training needs

- Information governance group established

- Implementation of a privacy and data protection management platform

- Digital data review pilot programme launched

Health and Safety

Link to strategic objective

Movement in year

NEW

Description of risks

The nature of business manufacturing activities, which includes the
production, storage and transport of hazardous materials, has a wide-
ranging exposure to health and safety risks, including both occupational
safety and process safety risks. Failure to recognise, evaluate and mitigate
health and safety risks would leave the Group vulnerable to negative
impacts such as employee and contractor injuries, lost production time,
equipment damage, impact to the community, potential regulatory
compliance challenges, and reputational damage.

Impact of COVID-19

- Operational impacts with short term interruptions due to staff shortage;
covered staff gaps with overtime and reprioritising production
schedules

- Keeping informed with local requirements and implementing safety
protocols as necessary

- No work related COVID-19 cases documented

Link to KPIs Read more on pages 28-29

Controls and mitigating activities

- Safety leadership - setting clear expectations for site leaders and
supervisors on their role and responsibility for ensuring employee safety
and providing them with leadership training/tools (Alive & Well at the End of
the Day); HSE site leader certification process required for all site leaders;
establishing safety lagging and leading key performance indicators;
communication and demonstration of top management's strong
commitment to our Safety value

- Management systems — programmes such as compliance and insurance
audits, root cause analyses, management of change, routine inspections,
risk assessments, training, contractor management and work permits

- Safety culture development — stop work authority focus and training; increasing
employee participation in safety through near miss reporting, hazard recognition
and safety committees; TogetherSAFE awareness sessions with all employees
and development of safety improvement plans focused on employee concerns

- Process safety management — performing process hazard analyses;
ensuring equipment is well maintained and functioning properly (mechanical
integrity) through capital investment; developing corporate guidelines and
performing equipment criticality assessments to determine preventative
maintenance approach

Developments in year

- Development of new management of change web based tool

- Participation in World Day for Safety & Health at Work and establishing
a Safety week

- Dedicated HSE Sharepoint page

- Development of process safety management guidelines for process hazard
analyses and equipment criticality assessments

- Embedding TogetherSAFE, our value for safety, into our work planning
and business processes; launching the first CEO TogetherSAFE award
promoting team safety initiatives




Strategic report
Viability and going concern statement

Going concern

The Directors are satisfied that it is appropriate for the Group and
the Company to adopt the going concern basis of accounting in
preparing these Group and parent company financial statements,
and that there are no material uncertainties impacting the ability
of the Group and Company to continue to operate over a period
of at least 12 months from the date of approval of the financial
statements. To support this assessment the Directors produced
three models covering a future period of three years from the
date of these accounts demonstrating the position of the Group
regarding its two financial covenants, Net Debt/EBITDA and
Interest Cover, at each measurement period for the 12 months
following the date of signing of these accounts and annually
thereafter. These models comprised:

- Abase case scenario, aligned to the latest Group annual
operating plan for 2022 as well as the Group's three-year plan
for 2023 and 2024;

— Asevere but plausible downside scenario that assumes that
the global economic environment is severely depressed over
the assessment period; and

— Areverse stress test flexing sales to determine what
circumstance would be required to breach borrowing covenants.

Having agreed covenant relaxations with our lenders in March

and September 2020, the revised provision in our banking
arrangements is for the Net Debt/EBITDA covenant to step down
from 3.75x at present to 3.25x in June 2022. No breaches in the
required covenant tests were reported during the year and under
both the base case, and severe but plausible downside, scenarios
the Group is expected to remain within its financial covenants
throughout the going concern period and the conditions necessary
for the reverse stress scenario to be applicable were deemed
remote. The Directors also considered factors likely to affect its
future performance and development, the Group's financial
position, current excess liquidity position, high level of cash
conversion and the principal risks and uncertainties facing the
Group, including the Group's exposure to credit, liquidity and market
risk and the mechanisms for dealing with these risks. The Group's
net debt position at the 2021 year end was $401.0m. It has access
to a syndicated revolving credit facility of $375m, of which $71.6m
has an expiry date of September 2024 and $303.4m has an expiry
date of September 2025, and long term loan facilities of $200m and
€172m which have an expiry date of September 2023. The Group
had further borrowings available to it of over $350m at the year end.
In conclusion, after reviewing the base case scenario, the severe
but plausible downside scenario and considering the remote
likelihood of the scenario in the reverse stress test occurring as well
as having considered the uncertainty relating to global supply chain
and the mitigating actions available, the Directors have formed the
judgement that, at the time of approving the consolidated financial
statements, there are no material uncertainties that cast doubt on
the Group's going concern status and that it is appropriate to
prepare the consolidated accounts on the going concern basis.

Business viability assessment

The basis of the assessment includes a detailed review of strategic
and operating plans, underpinned by one- and three-year financial
forecasts including profit and loss and cash flows. Consideration is
therefore given to capital expenditures, investment plans, returns
to shareholders and other financial commitments, as well as

the Company's debt bearing capacity, its financial resources,
borrowings and the availability of finance. No review of business
plans and financial forecasts is complete without a robust
assessment of the risks and opportunities in such planning models
and the assumptions used. These reviews include consideration
and discussion of the materials prepared and presented to the
Board by management and its advisers (where appropriate), as

well as additional information requested by the Board. The Board's
programme of monitoring major risks is therefore an important
component of the business viability assessment and the financial
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impact of the principal risks is modelled over the three-year

period. Business and segment growth scenarios, rate of return

on investments, assumptions on global GDP growth rates, relevant
currency rates, commodity prices in business plans and financial
forecasts are all considered, with stress testing on financial models
where appropriate. Finally, a review of litigation and tax reports, legal
and compliance risks throughout the year and at a formal year end
risk review ensures that the viability statement is made with a
reasonable degree of confidence.

Principal risks

For each principal risk that is deemed to be both permanent

and have a high impact, a severe but plausible scenario has been
considered. In making the business viability statement, the Board
has reviewed and discussed the overall process undertaken by
management and has assessed the outcome of the stress-
testing, carried out using the Group's three-year financial forecast
as the base case. The three-year financial forecast considers the
Group's cash flows, interest cover, Net Debt/EBITDA covenant
ratio and other key financial ratios over the period. These metrics
are assessed against the Group Risk Register to determine the
most impactful ones to stress test against, and this is carried

out to evaluate the potential impact of the Group's principal risks
actually occurring. Based on the results of its review, and as set
out above, the directors have a reasonable expectation that the
Group will be able to continue its operation and meet its liabilities
as they fall due over the three-year period of their assessment.

Business viability statement

In accordance with the UK Corporate Governance Code provision 31,
the Directors have reviewed the Group's current position and carried
out a robust assessment of the principal risks and uncertainties that
might threaten the business model, future performance, solvency
and liquidity of the Group, including resilience to such threats, and
consider that they have a reasonable expectation that the Group will
be able to continue in operation and meet its liabilities as they fall due
over a period of at least three years. A period of three years was
chosen as being consistent with the Group’s business and financial
planning models, R&D plans, a number of key supply contracts and
external borrowing facilities. In addition, three years is the period
used for mid-term business planning purposes. Regarding
accessibility to financing, whilst the majority of the RCF currently

has an expiry of Sept 2025, the Term Loan expires in Sept 2023,
within the three year period, and so will require renegotiation or
replacement before this. Elementis has to date had a very supportive
banking syndicate (as indicated by the willingness of the majority
of members to extend the RCF facility during 2021 and to relax
the banking covenants in March and September 2020) as such the
Directors do not believe there will be any issues in renegotiating a
further Term Loan when necessary. Whilst the Directors have no
reason to believe that the Group will not be viable over a longer
period, a three year period allows the Directors to make the viability
statement with a reasonable degree of confidence whilst providing
shareholders with an appropriate longer term outlook. The Directors'
viability assessment of the Group's prospects is based on reviews
of annual operating and three year business plans, bank covenant
compliance forecasts, including sensitivities, the Group's strategy
and strategic priorities, principal risks and how these are managed
and mitigated. How these reviews were carried out, the principal
risks and how they are being managed are more fully described and
explained in the Principal Risks and Uncertainties section on pages
68-72, together with relevant assumptions and qualifications.

Strategic report

The Strategic report was approved by the Board of Directors on
3 March 2022 and is signed on its behalf by:

Paul Waterman
CEO

Ralph Hewins
Chief Financial Officer
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Corporate governance

Chairman'’s introduction to governance

Leading with purpose

Ways of working

Notwithstanding the continued public health and travel
challenges, the Board has continued with its regular scheduled
meetings and programme of business, adapting where necessary
to accommodate for timezone differences and additional meetings
as appropriate. Meetings were held face to face when safe to do
so and in line with public health advice. Looking ahead to 2022,
the Board calendar is a blend of physical and virtual meetings
designed to maximise the time spent together as a Board as well
as continuing to deepen the understanding of the business and
interact with employees.

Promoting the success of the Company

As noted on page 52, the Board have a clear role in promoting the
success of the Company for the benefit of shareholders. As your
Board, we continue to consider all relevant stakeholders in our
decision making processes and you can find further information
on pages 53 and 75.

Engaging our employees

The Board has not been able to physically meet with our
employees during 2021, as our plans to visit sites were not
feasible as a result of ongoing COVID-19 related travel and public
health advice. We look forward to resuming those activities as
soon as it is safe to do so and are planning on carrying out visits
in 2022 to our office and technology laboratory in New Jersey,
our St Louis site and our mining operations in Finland.

Virtual meetings have enabled the Board to connect with the
business segment and functional leaders during the year and the
CEO, CHRO and other members of the ELT have provided frequent
reports on workforce matters including employee engagement
insight, leadership activities, townhalls, diversity and inclusion
initiatives, health and safety, and ongoing information on the
impact of the pandemic on employees in each of the countries

in which we operate. Further information on our approach to
employee engagement can be found on page 38 and the work

of our Designated Non-Executive Director on pages 85 to 86.

Dear Shareholders,

| am pleased to present our Governance
report for the year ended 31 December 2021.
The Board is responsible for ensuring the long
term success of the Company, generating
value for shareholders and contributing to the
communities in which it operates and wider
society. This report sets out our approach to
governance, our key areas of focus during

the year, our ways of working and how we,

as your Board, remain effective as stewards
of your company.

How sustainability drives long term success

The Board has continued to deepen its focus on sustainability
and climate change during the year and, on page 42, the Board

is pleased to present the Company's first TCFD disclosure and

is supportive of the progress and journey that the Company is
making with sustainability at the heart of the Company's purpose
and strategy.

Outcomes of the Board evaluation

The external evaluation activity that was conducted in the second
half of the year confirmed that we continue to operate as an
effective Board and are recognised as being open, transparent,
collaborative and respectful, combined with an appropriate
balance between support and constructive challenge. The levels
of commitment, enthusiasm and responsiveness that each Board
member has demonstrated through this challenging year have
been outstanding. Details of the evaluation activity are included
in the report on pages 90 to 91.

Remuneration Policy

Our Remuneration Policy is due to be renewed at our Annual
General Meeting (AGM) in 2022. The Remuneration Committee
has carried out a review of current Remuneration Policy and
consulted with its top shareholders on changes to current
Remuneration Policy. The outcome of the consultation exercise
demonstrated that there is strong support for the changes which
will be formally put to shareholders for approval at the AGM.
Further information can be found in the Directors’ Remuneration
report on pages 101 to 127.

AGM

As ever | am grateful to you, our shareholders, for your
continued support. Our AGM will take place on 26 April 2022.
Further information can be found in the Notice of Meeting
which is available on the Company's website.

John O' Higgins
Chairman



How governance supports our strategy

Corporate governance plays a vital role in formulating and
delivering strategy. The Board and Executive Directors, collectively
work towards the strategic priorities to build the long term success
of the Company. In doing so, the Board must balance a diverse
range of stakeholders and ensure that the vision, purpose and
culture are aligned.

Strategic pillar:

Innovation

Strategic pillar:

Growth

Strategic pillar:

Efficiency

Innovation, Growth and Efficiency are the strategic priorities

on which the long term success of the Company is built.

The Board has an established programme of business which
enables regular discussion on strategic priorities as well as the
risks and opportunities which can affect the delivery of strategy.
In addition, there are feedback mechanisms and external
information which help the Board to ensure the strategy
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is delivered in line with stakeholder expectations.

The Board's governance role

The Board reviews information on the innovation
pipeline, business opportunities, product
launches, innovation partnerships and customer
innovation projects which supports the growth
of the business.

The Board's governance role

The Board reviews information on the market
drivers and assumptions for each business,
including investments to underpin growth and
emerging market opportunities and revenue
generation profile.

The Board's governance role

The Board reviews information on the
organisational capability and resource plans,
capital allocation strategy, investments and
medium term performance objectives.

What we considered in 2021

Regular innovation reporting from the CEO and
a deeper strategy focused innovation session
with Joe Lupia, SVP Global Technology
showcasing the latest innovation
Understanding global key accounts, customer
development projects, open innovation
approach, and market drivers and opportunities
Review of information relating to the impact of
COVID-19 on the innovation pipeline and
ongoing opportunities to maintain innovation
momentum with customers

<©> For more information see pages 12-13 and 23

What we considered in 2021

Monitoring delivery of new business
opportunities pipeline and growth of product
portfolio platforms following in-depth business
segment presentations

Regular information on industry data for the
business segments

Approved the three year plan and annual
operating plan

Monitoring Talc acquisition revenue synergies

@ For more information see pages 24-25

What we considered in 2021

Tracking progress of strategic investments for
St Louis (US) and Taloja (India) sites, including
focus on safety, deadlines and budget
Oversight and approval of capital expenditure
and investment plans throughout the annual
planning and forecasting cycle

Regular review of information on operational
reliability, capacity, resilience and oversight

of cost, logistics and raw material challenges in
a year characterised by the effects and impact
of COVID-19

<©> For more information see pages 26-27
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Board of Directors

Elementis plc

The right skills to deliver our strategy

John O'Higgins
Chair

I

Paul Waterman
Chief Executive Officer

V%
AN

Ralph Hewins
Chief Financial Officer

Steve Good
Senior Independent Director

Tenure on Board:

Johnwas appointed a Non-Executive Chair
and Chair of the Nomination Committee

on 1 September 2021. John joined the
Board as a Non-Executive Director on

4 February 2020 and was appointed Senior
Independent Director on 29 April 2020 prior
to his appointment as Chair.
Independent:

Yes**

Committee memberships:

Tenure on Board:
Paul was appointed CEO on
8 February 2016.

Independent:
No

Committee memberships:

Tenure on Board:

Ralph was appointed CFO-Designate
and Executive Director on 12 September
2016 and became the Elementis Group
CFO on 1 November 2016.

Independent:
No

Committee memberships:

Tenure on Board:

Steve was appointed Senior
Independent Director on 1 September
2021. Steve joined the Board as a Non-
Executive Director on 20 October 2014
and became Chair of the Remuneration
Committee on 25 April 2017.

Independent:
Yes**

Committee memberships:

Experience and role:

John served as chief executive of
Spectris plc from January 2006 to
September 2018, leading the business
through a period of significant strategic
transformation and development. Prior
to Spectris plc, John spent 14 years at
Honeywell International ina number

of senior managementroles including
chairman of Honeywell Automation India
and president of automation & control for
Asia- Pacific. His early career was spent
at Daimler Benz A.G. as aresearch and
development engineer.

Previous non-executive director
rolesinclude Exide Technologies,
aUS based supplier of battery
technology to automotive and
industrial users (from 2010 to 2015).

John holds a master's degree in
Mechanical Engineering from Purdue
University (US) and an MBA from INSEAD.

External appointments:

- Trustee of the Wincott Foundation

— Non-executive director of Oxford
Nanopore Technologies plc and a
member of the audit, risk, remuneration
and nomination committees

— Senior independent director of
Johnson Matthey plc and a member
of the audit, nomination and
remuneration committees

- Advisor to Envea Global, a market
leader in environmental air and
emissions measurement and majority
owned by The Carlyle Group

** On appointment

Experience and role:

Paul has a proven track record

in developing markets, products

and opportunities for creating

value, business optimisation and
transformation. Paul's global experience
provides the skill set required to deliver
the Company's strategy and provide
inspiring leadership.

Prior to joining Elementis, Paul was global
CEO of the BP Lubricants business

in 2013 after having overseen the BP
Australia/New Zealand downstream
business. In 2010, Paul was country
president of BP Australia. Prior to this
he was CEO of BP's global aviation,
industrial, marine and energy lubricants
businesses (2009 to 2010) and CEO of
BP Lubricants Americas (2007-2009).
He joined BP after it acquired Burmah-
Castrolin 2000, having joined the latter
in 1994 after roles at Reckitt Benckiser
and Kraft Foods.

Paul holds a BSc degree in Packaging
Engineering from Michigan State

University and an MBA in Finance and
International Business from New York
University, Stern School of Business.

External appointments:
None

Experience and role:

Ralphis anaccomplished CFO who has
astrong trackrecord in finance, strategy
development and implementation, and
M&A, which enables him to provide
effective financial leadership to underpin
the delivery of the Company's strategy.

Ralph had a 30 year career with BP,
where he held a number of significant
leadership positions, including roles
in financial management, sales and
marketing, corporate development,
M&A, strategy and planning. In 2010,
Ralph was CFO of BP Lubricants and
served on the board of Castrol India
Limited from 2010 until 2016.

Ralph holds an MA degree in Modern
History and Economics from the
University of Oxford and an MBA
from INSEAD.

External appointments:
None

Experience and role:

Steve has strong and relevant
international experience in specialty
chemicals businesses, manufacturing
and diverse industrial markets, which
enables him to provide guidance and
challenge to management. Steve's
involvement with remuneration
committees in other organisations
enables him to provide judgement and
demonstrate sound knowledge of topical
remuneration matters in his capacity as
Remuneration Committee chair.

Steve was chief executive of Low &
Bonar plc between September 2009
and September 2014. Prior to thatrole,
he was managing director of its technical
textiles division (2006-2009), director of
new business (2005-2006), and managing
director of its plastics division (2004-
2005). Prior to Low & Bonar, he spent ten
years with BTP plc (now part of Clariant)
in a variety of leadership positions
managing international specialty
chemicals businesses. Steve served

as non-executive director and chairman
of the remuneration committee of Cape
plc (2015-2017), non-executive director
of Anglian Water Services and member
of the audit committee, nomination
committee and remuneration committee
(2015-2018), non-executive director

of Dialight plc (2018-2020) and director
of Low & Bonar Pension Trustee Ltd
(2018-2021).

Steve holds a degree in Economics and
Financial Management from Sheffield
University. He is a chartered accountant.

External appointments:

— Non-executive chairman of Zotefoams
plc (non-executive director from
October 2014 and chairman from
April 2016), chairman of the nomination
committee and member of the
remuneration committee

— Non-executive chairman of Devro plc
(from June 2019) and chairman of the
nomination committee




Key to committee membership
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Anne Hyland
Independent Non-Executive Director

Dorothee Deuring
Independent Non-Executive Director

V%
AN

Christine Soden
Independent Non-Executive Director

Tenure on Board:

Anne was appointed a Non-Executive
Director on 1 June 2013 and became
Chair of the Audit Committee in
August 2013.

Independent:
Yes**

Committee memberships:
A*

Tenure on Board:
Dorothee was appointed a Non-
Executive Director on 1 March 2017.

Independent:
Yes**

Committee memberships:

~ Q0

Tenure on Board:

Christine was appointed a Non-
Executive Director on 1 November 2020
and is the Designated Non-Executive
Director for workforce engagement.

Independent:
Yes**

Committee memberships:

~ Q00

Experience and role:

Anne brings significant and current
financial, internal controls, audit and

tax expertise to the Board, which enables
her to be effective in her role as Audit
Committee Chair. Anne's background
with global companies enables her to
effectively contribute in the context

of Elementis’ existing markets and

new business opportunities.

Anneis currently CFO of Kymab Group
Ltd, a biopharmaceutical company
acquired by Sanofiin April 2021.

Prior to her current executive role, she
was CFO and company secretary of
both BBI Diagnostics Group Ltd and
Vectura Group plc. Previous senior
finance positions held include director
of corporate finance at the then FTSE
100 Celltech Group plc, Medeva plc
and KPMG.

Anne holds a degree in Business Studies
from Trinity College, Dublinand is a
chartered accountant (FCA) and a
corporate tax adviser (CTA-AITI).

External appointments:

- Non-executive director of Clinigen
Group plc (from January 2018) and
chair of the audit committee

- Non-executive director of Mereo
BioPharma Group plc (March 2022)

— CFO of Kymab Group Ltd (a Sanofi
company) (from March 2015)

Experience and role:

Dorothee provides the Board with
valuable insightinto the wider European
chemicals and industrial sectors as well
as sector specific acquisition expertise.

Dorothee manages her own corporate
advisory consultancy, serving a number
of European clients in the pharma/
biotech sector. She is active in various
industry bodies. Her previous executive
roles included managing director and
head of Corporate Advisory Group
(Europe) at UBS in Zurich, head of M&A
chemicals and healthcare at a private
investment bankin Germany and as
asenior executive in the corporate
finance department at the Roche Group.
Dorothee served as non-executive
director of the supervisory board of
Bilfinger SE and member of the audit
committee (May 2016 - May 2021).

Dorothee holds a master's degree in
Chemistry from the Université Louis
Pasteur, Strasbourg and an MBA
from INSEAD.

External appointments:
Non-executive director of AXPO
Holding AG (from March 2017)
Non-executive director of Lonza Group
(from April 2020)

Supervisory board member of
Immofinanz AG (from October 2021)

Experience and role:

Christine brings significant experience
of innovation and the commercialisation
of technology to the Board. Christine is
an experienced CFO with a strong track
record from leading arange of private
and public companies rooted in
innovation with a particular focus

on biotechnology, life sciences and
pharmaceutical products.

Christine was CFO and company
secretary of Acacia Pharma Group

plc, a public quoted provider of
pharmaceutical products designed

to improve the outcomes and recovery
for surgical patients (2015-2020).

Prior to Acacia Pharma Group plc,
Christine served as CFO and then
non-executive director of AIM-listed
Electrical Geodesics, Inc., which

was acquired by Philips NVin 2017.
Other CFO and finance leadership
rolesinclude Optos plc, BTG plc (former
FTSE 250 constituent), Oxagen Limited
and Celltech Chiroscience Group plc,
having started her life-sciences career
as financial controller of Medeva plc.

Christine has previously served as chair
of the audit committee at e-therapeutics
plc, an AIM-listed technology based
drug discovery platform (2017-2020)
and at Provalis plc, a quoted healthcare
business (2000-2005). She was also
non-executive director of Futurenova
Limited, a provider of antimicrobial
cases foriPads and iPhones from

2017 to 2021.

Christine is a chartered accountant and
holds a degree in Mathematics from the
University of Durham.

External appointments:

- Non-executive director of Fertility
Focus Limited (from 2013)

— Non-executive director of Cell and Gene
Therapy Catapult (from October 2020)

— Non-executive director of Arecor
Therapeutics plc (since May 2021)
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Elementis plc

Executive Leadership Team

Paul Waterman
Chief Executive Officer

P N

Stjin Dejonckheere
SVP Global Personal Care

e V.

Eric Waldmann
SVP Global Chromium

Full biography can be found on page 76

Ralph Hewins
Chief Financial Officer

Full biography can be found on page 76

Tenure:
Joined Elementis in 2007 and was appointed SVP
Global Personal Care in May 2020

Experience and role:

Stijnis responsible for the leadership of the
Personal Care business, which includes Cosmetics
and AP Actives businesses. He is an accomplished
leader who has demonstrated an ability to build and
lead high performing commercial teams. Stijn spent
many years developing his career at Elementis in
various positions in our Personal Care and Coatings
business, mostrecently as Director Global Sales
Personal Care.

Prior to Elementis, he also held leading commercial
roles at Capsugel, now Lonza, and Barentz.

Stijn holds Master’s degrees in Bio-Engineering
from Ghent University and Agro-Management
from Montpellier SupAgro, and is a graduate of
the Executive Development Program from the
Wharton School.

Tenure:
Joined Elementis in 2007 and was appointed SVP
Global Chromium in February 2018

Experience and role:
Ericis responsible for the leadership of our global
Chromium business.

Eric has held a number of roles in the Chromium
business and, prior to his currentrole, was VP
Finance and Sourcing. Prior to joining Elementis,
Eric's experience was focused in the areas of finance,
accounting, mergers and acquisitions, and sourcing.

Eric holds a bachelor's degree in business
administration from Bucknell University, and an MBA
from Villanova University. Eric is a member of the
International Chromium Development Association
(ICDA) Council, which oversees and sets the
strategy for promoting the value and sustainability
of chromium and represents the chromium

industry worldwide.

Luc van Ravenstein
SVP Global Coatings and Energy

Dr Christian Kather
SVP Global Talc

Steve Ridge
SVP Global Supply Chain & Manufacturing

Tenure:
Joined Elementisin 2012

Experience and role:

Lucisresponsible for leading the Global Coatings
business. He has led the business’ Transformation
programme and putin place its new growth strategy.

Luc started his career with Elementis as Global
Business Director, Personal Care and became SVP,
Personal Care in July 2016 and leading the growth
of the Personal Care business and integration of

the SummitReheis acquisition. In February 2018, he
was appointed SVP, Global Coatings. Luc began his
career at Croda where he held various roles in their
coatings business before heading up their European
personal care business.

Luc has an MSc degree in Chemistry and Chemical
Engineering, a Professional Doctorate in Engineering
from Eindhoven University of Technology and

is a graduate of the Program for Leadership
Development from the IESE business school.

Tenure:
Joined Elementis in 2018

Experience and role:

Christian has led the Talc business since 2011, having
joined Mondo in 2010, which was acquired by the
Company in 2018.

Previously, Christian worked as senior vice president
& general manager at Evonik Degussa Corp., in
Parsippany, NJ. There he was heading the Business
Unit Coatings and Additives and was responsible for
the global pigment dispersion business. Before that,
he held a number of senior executive positions with
the Degussa Group, both in Europe and the US.

Christian has a business education from Harvard
Business Schooland INSEAD, and a PhD in International
Law from the University of Munster, Germany.

Tenure:
Joined Elementisin 2019

Experience and role:

Steve brings to Elementis his solid experience in
overseeing a global manufacturing and supply chain
foot print. With a proven track record of leading
international teams and a passion for safety and
continuous improvement.

Steveis responsible for supply chain, manufacturing,
capital projects, procurement, quality, and health
and safety.

Steve joined Elementis from FMC where he was the
global manufacturing director. Prior to FMC, Steve
was the global EHS and operational excellence
director at Celanese.

Steve has amaster's degree in Chemical Engineering
from Texas A&M University and a bachelor's
degree in Chemistry and Mathematics from Florida
Southern College.




Greg Bellotti
Chief Information Officer

Elementis plc

V%

Anna Lawrence
Group General Counsel and Chief
Compliance Officer
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Chris Shepherd
Chief Human Resources Officer

Tenure:
Joined Elementis in 2014 and was appointed CIO in
January 2021

Experience and role:

As Chief Information Officer, Greg is responsible
for global IT strategy, operations, service delivery,
innovation and digital transformation.

Prior to joining Elementis, Greg held IT leadership
roles at Summit Medical Group (now Allscripts)

and Siemens. At Summit, he rebuilt ateamand an
infrastructure to support exponential growth across
facility locations. During his tenure at Siemens, Greg
was instrumental in the acquisition of HEAR USA,

the first B2C in Siemens' portfolio, and led project
management, global service provision and the global
PMO at various times.

Greg graduated from The College of New Jersey
in 1992 with a Bachelor of Science degree in
Law & Justice.

Tenure:
Joined Elementis in March 2021

Experience and role:

Anna leads the Group's Legal function with global
responsibility for all legal matters within the Group
including Litigation, M&A and Intellectual Property
matters. As Chief Compliance Officer, Anna's remit
includes oversight of the Group's compliance
programme including the development of our Group
compliance policies and procedures.

Prior to joining Elementis, Anna was director of legal and
compliance at Kingfisher plc (FTSE100) covering supply
chain, procurement and intellectual property. Prior to
Kingfisher she worked for Johnson Matthey. She started
herlegal career at Allen & Overy LLP and is an English
qualified corporate and commercial lawyer.

Anna has adegree in Modern Languages from the
University of Oxford, a postgraduate diplomain Law
and Legal Practice from BPP Law School, London and
is an Associate of the Chartered Governance Institute.

Tenure:
Joined Elementis in 2017.

Experience and role:

Chris leads the Group Human Resources and
Communications function and is responsible

for talent, succession, HR operations, reward
programmes and internal communications.

His focus is on embedding the Company's culture
and values throughout the organisation, developing
internal talent and standardising our global people
processes. Chris is co-Chair of the Elementis
Diversity, Equity and Inclusion Council.

Chris has over 20 years' experience of global human
resources gained in a mix of privately held US and
UK listed plcs, with the first 12 years of his careerin
manufacturing and supply chain.

Chris holds an MEng in Mechanical Engineering from
the University of Liverpool.

/N

Laura Higgins
Group Company Secretary

Joe Lupia
SVP Global Technology

Tenure:
Joined Elementisin 2018

Experience and role:

Laurais the Group’'s Company Secretary and is
responsible for providing Board support and advice
on corporate governance, UK listing obligations
and corporate transactions. Laurais also a pension
trustee and a member of the Elementis Diversity,
Equity and Inclusion Council.

Laura has held various senior company secretarial
positions at public quoted companies including Sky,
Britvic, Betfair and Rio Tinto.

Laura holds a postgraduate diplomain Legal
Practice and a BA (Honours) in Law and Legal Studies
with History. She is also a Fellow of the Chartered
Governance Institute.

Tenure:
Joined Elementisin 2019

Experience and role:

Joejoined in 2019 and is responsible for the
leadership of the Global R&D and Product
Stewardship functions. His former commercial
experiences enable him to ensure our innovation
pipeline is capable of delivering both technical
and financial success. Joe is responsible for
collaborating with the business leaders to develop
new technologies that enhance our customers’
product performance.

Joe has 30 years' experience in the chemicals
industry and joined us from BASF, where he had many
different technical and commercial roles over his 24
year tenure.

Joe has a Ph.D.in Organic Chemistry from Seton
Hall University.
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Corporate governance

UK Corporate Governance Code

The UK Corporate Governance Code

The UK Corporate Governance Code 2018 (the ‘Code’) sets
standards of good practice in relation to all areas of corporate
governance the UK. The Code has applied to the Company since
1 January 2019. In this Annual Report we report on how we
applied the main principles of the Code and complied with its
relevant provisions.

The Company was not in compliance with Provision 38 during the
year; however the Executive Directors are currently on a phased
glidepath reduction in pension towards the workforce rate (as

Board leadership and Company purpose Pages

A. Effective and entrepreneurial Board to promote 91
the long term sustainable success of the
Company, generating value for shareholders and
contributing to wider society

B. Purpose, values and strategy with alignment 84
to culture
C. Resources for the Company to meet its objectives 67

and measure performance. Controls framework
for management and assessment of risks

D. Effective engagement with shareholders 48-51
and stakeholders

E. Consistent workforce policies and practices 104-105
to support long term sustainable success & 38-39
Chairman's introduction to governance 74
Strategic report 1-73
Section 172 statement 52-53
Activities of the Board 83
Board of Directors 76-77
Culture 84
Shareholder engagement 87
Stakeholder engagement 48-51
Workforce engagement 85-86

Division of responsibilities Pages
F.  Chair leadership of the Board 88
G. Board composition and responsibilities 88
H. Role of NEDs 88
. Policies, processes, information, time, resources 89

and the Company secretary

Governance framework 81
Roles and responsibilities 88
Time commitments 89

Conflicts of interest 89 &93

noted in page 103 in the Directors’ Remuneration report and as
noted in the 2020 and 2019 Directors’ Remuneration reports.
Investors were consulted on this matter and remain supportive
of the Company's approach.

Elementis has complied with all other relevant provisions
throughout the year ended 31 December 2021 and from that
date up to the date of approval of this Annual Report. The Code
is currently available www.frc.org.uk

Composition, succession and evaluation Pages

J. Board appointments, succession plans for Board 94
and senior management, and promotion of diversity

K. Skills, experience and knowledge of the Board 95
and length of service of the Board as a whole

L. Annual evaluation of the Board as a whole and 91
individual evaluation to demonstrate each Director
continues to contribute effectively

Board evaluation process 90
Board skills and attributes 95
Diversity policy 94

Nomination Committee report

Audit, risk and internal controls

el
Q
«Q
[0}
[}

M. Independence and effectiveness of internal and 97,99
external audit functions and integrity of financial
and narrative statements

N. Fair, balanced and understandable assessment 100
of the Company's position and prospects

0. Risk management and internal control framework 99
and principal risks the Company is willing to take
to achieve long term strategic objectives
Audit Committee report 96-100
Risk management 64-67
Viability and going concern statement 73
Internal controls and risk management 99
Fair, balanced and understandable 100

Remuneration Pages

P. Remuneration policies and practices to support 104-105
strategy and promote long term sustainable
success, with executive remuneration aligned
to Company purpose and values

Q. Policy procedure on executive remuneration, 106-112
director and senior management remuneration

R. Authorising remuneration outcomes 119
Directors’ Remuneration report 101-127
Directors’ Remuneration Policy 102
Directors' Annual Report on Remuneration 118
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Corporate governance
Division of responsibilities

110dai 0i1B918.1S

Governance framework

Shareholders

o
3

(V)

Board of Directors 3

The Board is collectively responsible for ensuring long term sustainability and the ;—’
delivery of long term value and success for our shareholders. It also provides g
effective challenge and support to the Executive Leadership team in relation to z
strategy, whilst ensuring the Group maintains an effective risk management and 2
internal controls systems. ”

w0

=0

Q

@

=y

o

Board Committees )

The Board is supported in its activities by Board Committees that have specific 5
delegated responsibilities, as set out in separate terms of reference which are %
available on the website: www.elementis.com 3

o

=}

\J

Audit Committee

Overseeing financial reporting
and the Group's financial systems
Monitoring internal controls and
risk management

Maintaining an appropriate
relationship with our internal

and external auditors

<O For further information,

please see page 96

The CEO is responsible for the day-to-day running of the business
and overseeing its performance, development and strategy.

i

Nomination Committee

— Responsibility for the structure,
size and composition of the
Board, ensuring the Board and
Committees have the correct
balance of skills, knowledge
and experience

— Ensuring and overseeing
succession planning and
responsibility for the annual
review of Board effectiveness

- ldentifying and nominating
suitable candidates for
appointment to the Board

— Promoting diversity

<& For further information,
please see page 92

Chief Executive Officer (CEQ)

Executive Leadership team

2

Remuneration Committee

Setting the Remuneration Policy
and determining the review
structure for the Chairman,
Executive Directors and
Executive Leadership team,

to align their remuneration

with the long term interests

of the Company

Approving the bonus plan,
long term incentive plan targets
and share awards

<& For further information,

please see page 101

The Executive Leadership team is led by the CEO and meets quarterly to review
and consider a number of reports. It also meets monthly to review and discuss
each business segment. Relevant matters are reported to the Board by the CEO

or the Chief Financial Officer.
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Ethics and Compliance HSE Council Sustainability Council

Council

Diversity, Equality and
Inclusion Council
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Corporate governance

Board leadership and Company purpose

How the Board operates The Board regularly invites ELT members to attend Board
meetings and receives presentations and updates from their

The Board held nine scheduled meetings during the year and relevant business and functional areas.

additional Board meetings were also held to discuss emerging

matters such as COVID-19 updates, Board succession matters Other key information such as analyst/investor reports, Company

and defence activities. policies and governance guidelines is available through the

secure portal.
For each Board and Committee meeting, meeting papers are

provided in advance through a secure portal. Board papers Board allocation of agenda time

include standing items such as financial performance and

investor relations updates and special business such as Agendas for each Board meeting are prepared by the Company
strategic, operational or governance matters, which are Secretary as a rolling programme over a 12 month period but
prepared by Executive Directors, senior management, are reviewed regularly and updated where appropriate.

the Company Secretary and/or external advisers. The agenda for each Board meeting is agreed with the

Chairman, CEO and CFO.

Scheduled meetings during the year Matters reserved for the Board

To ensure there is a clear division of responsibilities between the
Board and the running of the Company business, the Board has a
formal schedule of matters reserved for its decision. This is
reviewed on a periodic basis and is available on our website
www.elementis.com.

Changes to the Board during the year

o Andrew Duff stepped down from the Board on 1 September 2021
e John O'Higgins was appointed as Chairman on 1 September 2021*

*  Further information regarding John's appointment can be found within the
Nomination Committee report on page 94.

Matters reserved

@ strategy Group financial report

© Performance Risk management and internal controls

. Governance
Corporate governance

Board meeting attendance Group strategy

The attendance of the Directors at the Board
meetings in the year ended 31 December 2021: Acquisitions and disposals

Andrew Duff* (X X X X X J Talent and succession

John O'Higgins 000000000

Culture and values
Paul Waterman 000000000

Ralph Hewins 000000000 Sustainability
Dorothee Deuring 000000000

Health and safety
Steve Good 000000000

Anne Hyland 000000000 Engagement with key stakeholders

Christine Soden 000000000
Financial and trading statements

*  Andrew Duff stepped down from the Board on
1 September 2021.

\
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Key activities of the Board in 2021
The Board's key activities and their link to Section 172 factors are shown below.
The Company's Section 172 statement can be found on pages 52 and 53.

Section 172 matters
. Employees . Customers ‘ Investors . Suppliers . Government and regulators . Environmentand communities

Defence - On 31 March 2021, an unsolicited approach was made by Link to Section 172
P Innospec Inc (Innospec), a global specialty chemicals group listed
activity on NASDAQ 00006000

— The Defence Committee, supported by the Board, together with
management and advisers, conducted a thorough review to
assess the fundamental value as well as the likely value to be
created by the continued delivery of existing strategy and the
future prospects of the Company

— On9 April 2021, the Board unanimously rejected the conditional
proposal and on 15 April 2021, Innospec publicly announced the
cessation of active interest in the Company

Strategic - Annual Operating Plan and Innovation Link to Section 172
updates - Litigation and Compliance, and IT and Cyber
- ‘Y YXXY)

—  Global Supply Chain Management, Procurement, HSE and ESG
- Engagement and Chromium

— Coatings and Energy

— Personal Care and 2022-2024 financial shape

— People related topics including strategy, diversity, equity and
inclusion, people engagement and succession

Chair — On 23 March 2021, Andrew Duff announced he intended to step Link to Section 172
: down from the Board as Chair. The Nomination Committee
succession retained Korn Ferry to consult on the Chair succession approach ‘ ‘

where an internal candidate had expressed interest in the role
of Chair

— Aspecification for the role of Chair was agreed and a longlist of
potential external candidates were evaluated, resulting in three
external candidates being shortlisted for further discussion.
Having ascertained the candidates’ interest in the role and
following a detailed evaluation of the attributes, experience and
references of the candidates, the Nomination Committee agreed
to recommend the internal candidate for appointment as Chair

Board - Manchester Square Partners (MSP) were engaged to conduct the Link to Section 172
evaluation triennial external evaluation . . . .
- Following a review of Board papers, a series of interviews were

held with each Board member, the Company Secretary, the Chief
HR Officer and, the General Counsel and Chief Compliance Officer

- Following a Board observation session, MSP presented their
report. The themes arising from the evaluation were discussed
and a set of actions were agreed

— Further information regarding the evaluation can be found
on pages 90-91

83

o
=]
=
°
=]
=
o
-
o
«Q
=]
<
(]
=
3
[
3
o
(]




84 Annual Reportand Accounts 2021 Elementis plc

Corporate governance

Board leadership and Company purpose continued

Our purpose, culture and values

Our purpose is to achieve sustainable progress across the world
through innovative specialty chemical products that deliver
cleaner and better performance.

We are collaborative industrial innovators; developing long term
partnerships with our customers, innovating at pace to keep them
at the forefront of their markets. Combining our access to unique
natural resources with our unmatched rheology and technological
expertise, we responsibly transform raw materials into advantaged
ingredients that provide crucial end product benefits. This enables
our customers to solve their product performance and
sustainability challenges.

How the Board monitors culture

The Board is satisfied that the Company's culture continues to be
aligned with its purpose, values and strategy:

- Company values were established during 2018 following
a refresh and engagement with employee focus groups

— Strategy is discussed regularly and includes the three year
plan and annual operating plan, and is formally agreed as part
of the Board's annual programme

- The Company's values of Safety, Solutions, Ambition, Respect
and Team underpin the behaviours expected to cultivate an
open and inclusive culture

Maintaining a healthy culture

To ensure that the Company is creating the right environment
for longer term success, a variety of mechanisms are available
to measure Company culture, as shown below.

There are also other mechanisms for measuring culture
which can be directly linked to the Company's values.
Further information can be found on pages 38-40.

Cultural indicators

Promoting
integrity and
Cultural identifier accountability Valuing diversity
Employee
survey insight v v
Employee
engagement v v
Employee retention, v
promotion and
attrition data
Reports on progress v v
on diversity, equity
and inclusion
Whistleblowing v
reports
Health, safety and v
environmental
performance
Internal Audit reports v
and findings
Ethics and
compliance v v

programme

Culture aligned to Culture aligned to Culture aligned to

purpose values strategy
v v v
v v v
v v
v
v v v
v v v
v v v
v



Corporate governance
Workforce engagement

In line with the requirements of the Code,
the Board considered the mechanisms for
ensuring that the views and concerns of
the workforce are taken into account and
agreed that a specific Board accountability
for workforce engagement would be
formalised by appointing a Board member
to serve as the Designated Non-Executive
Director for workforce engagement
(DNED). Christine Soden currently serves
as the DNED and assumed the role on
appointment as a Board member on

1T November 2020.

A role description was established
and the DNED is expected to:

— Understand the concerns of the workforce

— Articulate those views and concerns in
Board meetings

— Ensure the Board takes appropriate steps
to evaluate the impact of proposals and
developments on the workforce and consider
what steps should be taken to mitigate any
adverse impact

- Feedback to the workforce on steps taken to
address concerns or explain why particular
steps have not been taken

Responsibilities:

— To review and monitor insight driven by the
engagement survey or other qualitative data
(quarterly updates) with the Chief HR Officer

- To actively participate in a programme of
workforce engagement which may include a
variety of engagement mechanisms/channels
such as focus groups and townhalls

- Toreport on the programme of engagement
activity and workforce concerns

— Tofeedback any concerns regarding
remuneration directly to the
Remuneration Committee

— To prepare appropriate responses to address
workforce concerns

- To explain how the Code provisions relating
to workforce engagement have been met

Elementis plc Annual Reportand Accounts 2021

Christine Soden
Designated Non-Executive Director for workforce engagement

| am impressed by the level

of engagement, honesty and
professionalism of our workforce
and | look forward to further
discussion in 2022

<©> Read more on page 49

85

Examples of workforce engagement themes

Values and culture Communications Processes
% L —— <
Workforce themes

5 —— @) — %

Remuneration Local/global ways COVID-19
and benefits of working response
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Workforce engagement continued

Workforce engagement highlights in 2021

Activities

Outcomes

— Christine Soden was the keynote speaker for the
Company's inaugural Women in Leadership forum on
International Women's Day in March 2021 with global
employees in a virtual Q&A format facilitated by the
Company Secretary

Raising Christine's profile as the Designated Non-
Executive Director for workforce engagement within
a non-selective work environment

Launch of Women in Leadership forum, as part of the
Company's diversity, equity and inclusion strategy

— Quarterly data insight gained from the Company's
engagement survey

Enabling deeper contextual understanding relating to
engagement capital, management, diversity and inclusion
and values indices which are used to measure

employee engagement trends

— Focus group insights from the US, Finland,
Netherlands, UK, China, India and Germany
with a particular focus on understanding local
workforce challenges together with actions
to address the challenges

Detailed perspective of local challenges and
opportunities faced by employees enabling an
understanding of how global strategy and policies
are cascading through the business

— Panel discussion with local HR managers
without senior management in attendance

Local HR issues were shared in a transparent and
honest environment

— Regular workforce engagement reports at Board
meetings and aligned to principal Board decisions
(for example, the annual operating plan)

Representing employee views and concerns brings depth
to Board discussion and strengthens Directors'
awareness around their duties to consider employee
stakeholders in decision making processes

— Site visits and physical meetings with employees have
not been able to take place during 2021, but itis
expected that Christine Soden will resume this
activity when COVID-19 advisory and travel
restrictions sufficiently ease

Meeting employees at their place of work helps to build
relationships and gain awareness of the local environment
and culture

— Communication feedback loop to employees on what
has been heard in the focus groups, employee
engagement insight and how the Board has taken
these views into account during the year

Employees feel that their views have been heard and that
actions have been taken to address their concerns

Workforce engagement activities — 2022

Regional focus groups led by the DNED

Quarterly engagement data insight

Emerging engagement survey themes

Regular DNED reports to the Board

Global, local or functional townhalls and site visits

DNED feedback loop communication to all employees




Corporate governance

Shareholder engagement

Shareholder communications

The Chairman is responsible for effective communication
with shareholders. The CEO and CFO are the Company's
principal contacts for investors, analysts, press and other
interested stakeholders.

There is a dedicated investor relations programme for current and
potential investors, which is managed by the Director of Investor
Relations, who reports to the CFO. Further information regarding
shareholder services can be found on page 196.

Shareholder engagement

Investor meetings

The Board receives an investor relations report at each of its
meetings outlining recent dialogue with investors and feedback
received and updates from our corporate brokers, JP Morgan

and Numis. Analysts' reports are also made available to the Board.
The Chair attends the financial results presentations, where he
has the opportunity to meet with those analysts who attend.

All Board members are invited to attend results presentations.

The Chair and Senior Independent Director (SID) are available
to shareholders to discuss governance and strategy concerns
as appropriate. The SID regularly meets with the Company's
major investors. At these meetings, investors are also given the
opportunity to meet with other members of the Board, for
example, the Chair of the Audit, Nomination or Remuneration
Committee. During the year, our Remuneration Chair consulted
with investors and leading advisory bodies relating to proposed

Key shareholder activities during the year

— Trading statement

- FY20results
presentation

— Results roadshow

— Chairman Governance
roadshow

iy,

— AGM trading statement

— Retail Investor
presentation

— UBS Small and Mid-cap
conference

Shareholders by number of shares
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changes to the Directors' Remuneration Policy ahead of
submitting for shareholder approval at the 2022 Annual
General Meeting. In 2021, a total of over 150 meetings
were held with investors.

Private investors

The Board is keen to hear the views of our private shareholders
and they are encouraged to use our shareholder mailbox,
company.secretariat@elementis.com. The Company's website
is kept updated with Company reports and related information.
Enquiries may also be addressed to the Company Secretary
and sent to the registered office.
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Annual General Meetings

The Company held a hybrid AGM for the first time on 13 May
2021. As a consequence of public health advice, the meeting
was constituted with a minimum quorum in physical attendance.
This format enabled shareholders to attend the meeting in

a safe and secure remote environment and a telephone line

was available for shareholders to ensure that they could be
heard. The proceedings of the AGM is available on demand.

All resolutions were approved by shareholders on a poll.
Shareholders were able to submit questions ahead of the AGM;
however, no questions were submitted prior to or at the AGM.

The 2022 AGM will be held on 26 April 2022 at 10.00am and
further information can be found in the Notice of Meeting.

Shareholders by type

Balance ranges Party type
— H1 21 results
presentation 1-499 0.13% Private individuals 2.35%
—  Results roadshow 500-999 0.13%  ® Nominee companies 69.34%
— Berenberg chemicals
conference ® 1,000-4,999 0.77%  ® Limited and public limited
companies 22.38%
- 9 monthtradingupdate ~ ®5,000-9,999 0.49%
_ @ Other corporate bodies 5.70%
INESRIFCHENE @ 10,000-49,999 0.95% P
—Innovation webinar . .
Jefferies industrial 0 ® Pensions funds, insurance
efferies industrials ©50,000-99,999 0.78% companies and banks 0.23%
conference
—  JPM - Best of British © 100,000-499,999 4.88%
EOT RS ©500,000-999,999 4.55%
— Berenberg European
conference 1,000,000-999,999,999 87.32%
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Composition, succession and evaluation

Roles and responsibilities of the Directors

Role Name(s)
Chair* John O'Higgins
CEO Paul Waterman
CFO Ralph Hewins
Senior Steve Good
Independent
Director

Independent  Dorothee Deuring
Non-Executive Steve Good

Directors Anne Hyland
John O'Higgins

Christine Soden

Designated Christine Soden
Non-Executive

Director for

workforce

engagement

Company Laura Higgins
Secretary

* Independent on appointment

Responsibility

Leadership of the Board and responsible for its effectiveness

Setting the agendas in consultation with the CEO, CFO and Group
Company Secretary

Promoting open, honest and constructive debate and challenge during
meetings and guiding the CEO and CFO in delivery of the strategy
Ensuring the Board conforms with the highest standards of corporate
governance

Chairs the Nomination Committee and ensures the Board has an appropriate
balance of skill, diversity and experience and effective succession planning
in place, and leads the annual Board effectiveness review

Effective engagement and communication shareholders and other
stakeholders, and ensuring that their views are understood by the Board

Day-to-day management of the business

Execution of strategy and operational performance

Providing regular updates to the Board on all significant matters relating
to the Group

Ensuring the Company has a strong team of high calibre executives, and
putting in place management succession and development plans

Supporting the CEO in the delivery of the Company's strategy and financial
performance

Leading the Group Finance function and responsible for financial reporting,
investor relations, IT, risk, insurance and tax matters

Key role in external stakeholder relationship, including investment
community, lenders and pension trustees

Acting as a sounding board to the Chair, providing support and advice where
necessary

Point of contact for shareholders and other stakeholders to discuss matters
of concern

Leading the Board's appraisal of the Chair's performance with the Non-
Executive Directors

Providing independent oversight objectivity to the Board's deliberations
Using their broad range of experience and expertise to challenge
management and aid decision making

Serve on various Committees and play a leading role in the effectiveness
of those Committees

Representing the Board when engaging and communicating with employees
and providing communication on any outcomes

Supporting the Chair in ensuring the Board operates efficiently and
effectively

Providing the Board with advice on governance developments

Facilitating the Directors' induction programmes and assisting with ongoing
training and development

Assisting the Chair with the Board effectiveness review process



Time commitment

Following the Board evaluation process, as detailed on page 90,
the Board has considered the individual Directors' attendance,
contribution and external appointments, and are satisfied that
each of the Directors is able to allocate sufficient time to the
Group to discharge his or her responsibilities effectively.
Information on Directors’ external appointments can be

found on pages 76 to 77.

The Directors’ commitments register is maintained by the
Company Secretary and is regularly reviewed by the Nomination
Committee. All Directors are expected to commit sufficient time
to the Board, and the Company, as is necessary to carry out their
duties as a Director.

Additional appointments

If a Non-Executive Director wishes to take on an additional
external appointment, they are required to seek permission
from the Board. The Board will take into consideration the time
commitment required by the Non-Executive Director in their role
as a Board Director, Committee Chair or Committee member
before any permission is given.

Prior to the appointment of Christine Soden, her other
commitments were carefully considered by the Nomination
Committee as part of the appointment process. During the
year, the Board considered and approved additional external
appointments for Christine Soden and Dorothee Deuring.

The Executive Directors do not hold any external appointments.

Board training and independent advice

All Directors have access to the advice and services of the
Company Secretary and may take independent professional
advice, as appropriate, at the expense of the Company.

Directors are given the opportunity throughout the year to
undertake training and attend seminars, as necessary, to keep
their skills and knowledge up to date. In addition, technical
briefings are regularly included in Board and Committee papers.

The Company Secretary supports the Chairman in ensuring
that the Board and its Committees operate within the governance
framework and that communication and information flows within
the Board and its Committees and between management and
Non-Executive Directors remain effective.
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Independence of the Non-Executive Directors

Each of the Non-Executive Directors is considered independent
in character and judgement. The Chairman was considered
independent on appointment and the Board confirms that he
remains effective. The independence of Non-Executive Directors
is reviewed annually by the Nomination Committee.
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Further information can be found in the Nomination Committee
report on page 92.

The biographies of the Directors can be found on pages 76 to 77
and details of the membership of each Board Committee can be
found on pages 92, 96 and 101 respectively.

Directors' insurance and indemnities

The Company maintains Directors' and Officers' liability insurance,
in the event of legal action brought against its Directors.

The Company has also granted indemnities to each of the
Directors. These indemnities are uncapped in amount, in relation
to certain losses and liabilities which they may incur to third
parties in the course of acting as a Director of the Company.
Neither the indemnity or insurance provides coverage in the event
that a Director is proved to have acted fraudulently or dishonestly.

Conflicts of interest

The Board operates a policy to identify and, when appropriate,
manage actual or potential conflicts of interest that may arise.

Directors are required to seek Board approval for any actual or
potential conflicts of interest. Conflicts of interest are considered
formally by the Board, at each meeting, and are kept under review
throughout the year.

Ralph Hewins is in receipt of a conflict authorisation from the
Company in respect of him acting as a trustee of the Elementis
Group Pension Scheme. Further details can be found in the
Directors' report on page 128.

Information flows

The Chairman and the Company Secretary ensure that the Directors
receive clear and timely information on all relevant matters.

Board papers are circulated in a timely manner in advance of the
meetings to ensure that there is adequate time for them to be read
and to facilitate robust and informed discussion. A fully encrypted
electronic Board portal is used to distribute Board and Committee
papers and to provide efficient distribution of business updates
and other resources to the Board.
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Composition, succession and evaluation continued

External Board evaluation process and framework

Appointment of consultants Board evaluation structure

The Code requires that an external evaluation is undertaken every
three years. Manchester Square Partners were engaged to carry

Working with the Chair and the Company Secretary;,
MSP used their experience and insight of the Company

out this activity, which took place in the second half of 2021.
MSP conducted the previous external evaluation in 2018 and

it was agreed that it was appropriate to re-appoint them, taking
into account their knowledge of the Company and change in
composition of the Board over the last three years, including
significant roles of the Chair and SID. Further, it was agreed
that MSP would bring insight into the evolution and overall
effectiveness of the Board over time. MSP have no other
connection with the Company or any of the Directors.

Evaluation timeline and process

The process is divided into four stages:

June - September 2021

The Nomination Committee, with the support of the Board,
discussed the approach and format for the triennial evaluation
activity, which resulted in MSP being appointed to conduct the
external evaluation. The Chair and MSP discussed and agreed
the brief and timeline.

September - October 2021

MSP carried out a review of Board and Committee papers for
the preceding 12 months and scheduled individual meetings
with Board members, the Company Secretary, the CHRO and,
the General Counsel and Chief Compliance Officer.

Board and Committee observation was conducted by MSP.

November 2021

The findings of the evaluation were discussed with the Chair
and Company Secretary and finalised into a report for wider
Board review.

to consider how the Board would need to continue evolving to
meet the needs of the Group now and over the coming years.
The individual interviews with the Board, Company Secretary,
CHRO and, General Counsel and Chief Compliance Officer
focused on a set of questions relating to the themes below:

Structure,
composition,
succession,

diversity

Governance,
execution,
leadership

Key

December 2021

The report was presented to the Board by MSP. The Board
discussed the findings and agreed on the focus areas for the
forthcoming year.

Board leadership and Company
purpose

Division of responsibilities

Composition, succession,
and evaluation



2020 internal Board evaluation
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Building on the evaluation activity in 2019, the Board agreed to carry out an internal Board evaluation process, which was led by
the Company Secretary. The outcomes of the Board evaluation activity for 2020 were:

Actions

s

63

Reviewing the balance/cadence
of Board activities and meetings
to reflect adapted ways of
working between physical

and virtual meetings

Continued focus on Board
succession, senior management
development, and talent and
succession mapping beneath
Executive Directors

Discuss and agree the external
evaluation approach scheduled
for 2022 and timing

Complete induction programmes
for John O'Higgins and
Christine Soden

Continued focus on risk
management and compliance

Initiation of site visits and
re-connecting with management
(when safe to do so) and informal
Board events

Status in 2021

The 2022 Board calendar has been adapted to optimise Board time
spent together. Of the eight scheduled meetings for 2022, five are
planned to be physical meetings and three are planned to be virtual
meetings. Additional meetings are likely to be held in a virtual format.

The Nomination Committee and the Board have received talent and
succession and wider organisational people strategy updates. John
O'Higgins succeeded Andrew Duff as Chair and Steve Good was
appointed SID on 1 September 2021. The Board continues to be
active in succession planning matters with Anne Hyland and Steve
Good approaching tenure.

MSP were engaged to carry out the external evaluation activity,
which took place in Q3-Q4. Information on the process can be
found on page 90.

Induction programmes were tailored for both Board members and
largely carried out in a virtual format. Page 93 includes an example
of a typical Board induction programme.

Risk management systems and processes have developed during
the year with risk featuring regularly in Board discussion. Compliance
practices, processes and culture have progressed following the
introduction of the new General Counsel and Chief Compliance Officer.

2021 was another year characterised by public health and travel
restrictions. ELT members have presented their business deep dives
to the Board with key members of their team alongside, which has
enabled the Board to gain more exposure to talent within the
Company. Site visits to the US and Finland are planned for 2022.

2021 externally Board evaluation summary

In line with the Code, MSP, together with a brief from the

Chair, developed a set of questions to ensure that the specific
objectives of the evaluation activity were met and would enable
the Board to agree areas of development and provide further
value to stakeholders.

It was agreed that the Board has evolved considerably since
the last review and has continued to function well, providing
valuable governance, oversight and challenge since the previous
evaluation, notwithstanding a series of challenges including
navigating the COVID-19 crisis, renegotiating debt covenants,
takeover activity, supply chain challenges and handling NED
and Chair succession. The Board is recognised as an open,
transparent, friendly, respectful, collaborative and cohesive
Board with strong capability and diversity of experience, expertise
and thinking around the table. There is an appropriate balance
between support and constructive challenge from the NEDs
and genuine appreciation from the executives for the enthusiasm
and value add of the NEDs.

All Committees are considered to operate effectively with praise
for the chairmanship of all Board Committees, with the support
and guidance of the Company Secretary and other external
advisers as appropriate. All Board members receive full access
to papers and minutes, so all have the ability to be fully informed
about all work done at Committee level.

Areas of focus for 2022

- Board succession - continue to ensure the Board is
composed of the most appropriate balance of skills,
knowledge, experience and diversity and to ensure the
orderly succession of Anne Hyland and Steve Good over
the next one to two years

- Strategy - continue to develop discussion of strategy
(incorporating ESG topics) with focus on portfolio and long
term ambition

- Risk management - agree on risk topics for focused Board
discussion during the year
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Nomination Committee report

Composition, success and evaluation

John O'Higgins
Chair, Nomination Committee

Highlights
Areas of focus

— Appointment of new Chair and SID

- Ongoing Board succession planning

Oversight of Group's diversity policy
External Board evaluation
Review of terms of reference

Board meeting attendance

The attendance of the Directors at the Board meetings in the year
ended 31 December 2021:

Andrew Duff (Chair)*® 11
Dorothee Deuring 6/6
Steve Good 6/6
Anne Hyland 6/6
John O’'Higgins (Chair)* 2/2
Christine Soden 6/6

*  Four meetings were held regarding the succession of the Chair role.
It was not appropriate for Andrew Duff, as current Chair, and John
O'Higgins, as the internal candidate, to be in attendance at those
meetings.

¢ Andrew Duff stepped down from the Board on 1 September 2021.

The Committee’'s terms of reference are available on the
Company's website at www.elementis.com.

Dear Shareholders,

As Chair of the Nomination Committee
(the ‘Committee’), | am pleased to present
the Nomination Committee report covering
the work of the Committee during 2021.
This report should be read in conjunction
with the separate section on compliance
under the UK Corporate Governance Code
on page 80.

Role of the Committee

The Committee is responsible for the structure, size

and composition of the Board, ensuring that the Board
and Committees have the most appropriate balance of
skills, knowledge and experience. This Committee ensures
and oversees succession planning and has responsibility
for the annual evaluation of the Board.

Key responsibilities

- Regularly reviewing the structure, size, diversity and
composition of the Board

— Ensuring that the Company has the right leadership, balance
of skills and experience to deliver the Company's strategy
and enable the Board to effectively fulfil its obligations

— Succession planning for the Board and ELT

- Leading on the annual performance evaluation of the Board
and its Committees

- Identifying and nominating, for approval by the Board,
candidates to fill Board vacancies as and when they arise

- Managing potential Directors' conflicts of interests

Programme of business

— Annual review of Directors’ independence and conflicts
in accordance with the Committee's terms of reference

- Engagement with external search consultants to assist
with the Chair succession approach

— External Board evaluation

— Reviewing structure, size, diversity and composition
of the Board

— Succession planning for the Board and oversight of senior
management succession plans

- Non-Executive Directors meeting without the Executive
Directors present

— Approval of Nomination Committee report



Board effectiveness processes

Annually the Chair is responsible for conducting an appraisal with
each Non-Executive Director in respect of their skills, experience,
contribution and time commitment to the Company.

The Committee also oversees the effectiveness process and
agreed that an externally facilitated review was appropriate during
the year. Further information regarding this year's effectiveness
review can be found on page 90.

Directors’ conflicts

The Committee has oversight of Directors’ potential conflicts of
interest and during the year, in accordance with policy, considered
and approved additional external directorships for Dorothee
Deuring and Anne Hyland.

Board composition and skills

A matrix is maintained which serves as a record of directors’
experience, attributes and expertise. The Committee reviews
this matrix annually to ensure that the Board has an appropriate
composition and range of skills, experience and diversity to
prevent any dominance, either individually or collectively over
the Board's decision making processes. Highlights from this
matrix are noted on page 95.

Re-appointment of Directors

All Directors are subject to re-election at the next Annual General
Meeting, as required by the Code. Following the evaluation activity
and taking into account a review of director independence,
conflicts and ongoing time commitments, the Committee
concluded that each of the Directors continues to make an
effective contribution to the Board and, with the exception of

Anne Hyland, all Directors will stand for re-election at the AGM.

During the year there was no requirement for the re-appointment
of a Director for second or third term. The Committee regularly
reviews the schedule of non-executive tenure and the next formal
review will take place in 2022. Recommendations for annual
re-appointment are supported by considerations regarding the
Directors' independence, experience and contribution which they
bring to the Board and its Committees. These matters will be
subsequently confirmed following the Board evaluation process
during 2022 and a review of conflicts and independence. In line
with best practice, the continuing Board roles remain subject

to annual re-election by shareholders.

Board induction programme

Elementis plc

Induction - General topics

The role of a Director
Board and Committees
Board Meetings

Rules and regulations and
guidance

Board procedures
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Current issues

Nature of the Company,
its business and its
markets

The Company's main
relationships
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Induction - Board Committees (as appropriate)

Role and remit of the
Committee

Link between the
Committee's policy and
the Company's strategic
objectives

The annual meeting
schedule for the
Committee

The main business
conducted by the
Committee

The legal requirements
relevant to the
Committee's operations
Market practice and
current trends relevant to
the Committee

Current issues

Views of investors on
matters considered by the
Committee and potential
areas of focus

Any technical training on
key matters

Induction - External advisers

Meetings with:

External auditors
Internal audit function

Remuneration consultants

Brokers
Lawyers

Induction - Senior management meetings

Meetings with:

CEO

CFO

SVP Global Coatings and
Energy

SVP Global Personal Care
SVP Global Chromium
SVP Global Talc

Chief HR Officer

Chief Information Officer

SVP Global Supply Chain
& Manufacturing

Group General Counsel
and Chief Compliance
Officer

Group Company
Secretary

Group Head of Tax
Group Financial Controller
Director of Investor
Relations

Induction - Site visits

Induction - Site visits
SciPark — New Jersey, US
(US head office)
Amsterdam, Netherlands
(Talc)

Castle Hayne — North
Carolina, US (Chromium)
Others as agreed during
the course of the year



94 Annual Reportand Accounts 2021 Elementis plc

Corporate governance

Nomination Committee report

Board induction

The Chair, with the support of the Company Secretary,

is responsible for preparing and co-ordinating an appropriate
induction programme, which is to be tailored to the needs

of each newly appointed Non-Executive Director.

Newly appointed Directors are provided with a thorough briefing
on their fiduciary duties and continuing obligations from the
Company Secretary, and legal advisers if required.

A typical induction programme can be found on page 93.

Succession planning

Following the announcement of the Chair's intention to retire
from the Board, the Committee discussed the approach for
this particular role and appointed Korn Ferry, external search
consultants, to assist with the process, which included the
sensitivity of managing an internal candidate, John O'Higgins.

As Andrew Duff and John O'Higgins were not able to participate
in any of the Committee discussion regarding the Chair
succession process, Steve Good, with the support of the
Committee, led the Chair succession process.

With input from the Executive Directors, the Committee prepared
arole specification and a recruitment brief, which was shared and
discussed with Korn Ferry. A longlist comprising candidates with
regard for the benefits of diversity, including gender and ethnicity,
was prepared by Korn Ferry and considered by the Committee.
Having discussed the merits of each of the candidates, the
Committee agreed a shortlist, including John O'Higgins, for
further discussion.

Having carried out further due diligence including time
commitments and potential conflicts, and with the support
of the Board, the Committee concluded that John O'Higgins
be appointed as Chair.

As a consequence of this appointment, the role of Senior
Independent Director had become vacant and, following
Committee discussion, there was unanimous support for

Steve Good to fill the role in addition to his role as Chair of the
Remuneration Committee. These role changes were announced
on 29 July 2021 and became effective on 1 September 2021.

In the period from announcement to 1 September 2021,
Andrew Duff and John O'Higgins agreed a transition and handover
process. For the induction as Chair, the Company facilitated

a tailored approach building on the induction programme that
John O’'Higgins received on joining the Company.

Diversity policy

The Board has adopted a diversity policy, which is available on the
Company's website. The Board acknowledges the importance of
diversity in its broadest sense in the boardroom as a key element
of Board effectiveness. The Board is fully supportive of the
recommendations of the Parker Review and the Hampton-
Alexander Review which are discussed in the context of succession
planning. Diversity includes perspective, experience (including
working internationally), background (including nationality),
cognitive and personal strengths and other personal attributes,

as well as diversity of gender, social background and ethnicity.

Progress on our diversity objectives

— Our external advisers are selected on their commitment and
ability to deliver diverse longlists in the recruitment processes

- The composition of the Board is reviewed on an annual basis

— The gender balance of the Board exceeds our target of 33%
(currently 43%)

- Oversight of gender and ethnic diversity profile across
the Group including promotion of talent into management roles

— Oversight of senior management succession plans

— Assessment of skills, expertise, backgrounds and experiences
are considered prior to Directors joining the Board and on an
ongoing basis using a diversity matrix

— Continue to monitor regulatory developments and best
practice in respect of diversity

— The policy is reviewed on an annual basis

Priorities for the year ahead

— Succession planning for new Non-Executive Directors
ahead of expiry of tenure for Anne Hyland and Steve Good
in 2023

Review Board and senior management succession plans
Review Board diversity policy and objectives

Review of 2021 external evaluation outcomes and planning
for 2022 internal evaluation
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Diversity overview
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Composition of the Board Gender of ELT s
o
Independent Non-Executive Directors Female m o

Executive Directors

Gender of the Board Gender balance of ELT and direct reports

Female Female

Male Male

Gender, Company-wide Nationality of the Board

Female British

[\ /]
LN/ N

Male Irish
American

Austrian

iR

Overall gender diversity summary Length of tenure

Board 410 6 years

ELT 3to6years

Senior management (XLT) Less than 3 years
Senior managers (s.414 CA 2006
definition)

All employees

_‘!
~

@ Male Female

Average age of Board as at 31 December 2021

Board expertise and experience matrix

John Paul Ralph Dorothee Steve Anne Christine
O’'Higgins Waterman Hewins Deuring Good Hyland Soden

Manufacturing/industrial processing
Specialty chemicals
Strategy/business development
International business & markets
Innovation/product development
Sales/marketing/customer

Accounting/tax/treasury/risk management



96 Annual Reportand Accounts 2021 Elementis plc

Corporate governance

Audit Committee report

Audit, risk and internal controls

Anne Hyland
Chair, Audit Committee

Highlights
Areas of focus

— Recommended approval of the 2020 Annual
Report and Accounts and 2021 Half Year Statements
to the Board

Approval of audit plans (external and internal) for 2021
Review of going concern and viability statement

Assessment of impact of COVID-19 on the key
balances and estimates

Presentation of adjusting items

Goodwill and indefinite life intangible assets
impairment review

Group tax exposures and tax positions

Attendance at Audit Committee meetings

Anne Hyland (Chair) 4/4
Dorothee Deuring 4/4
John O’'Higgins* 3/4
Christine Soden 4/4

* John O'Higgins stepped down from the Audit Committee on
appointment as Chair of the Board, 1 September 2021.

Dear Shareholders,

As Chair of the Audit Committee (the
‘Committee’), | am pleased to present the

Audit Committee report covering the work

of the Committee during 2021. This report
should be read in conjunction with the separate
section on compliance under the UK Corporate
Governance Code on page 80.

All members of the Committee are independent Non-Executive
Directors. Members' biographies can be found on pages 76 to 77.

The Chair of the Board, CEO, CFO and Group Financial Controller,
alongside representatives from the external auditors, Deloitte,
and internal auditors, PwC, have a standing invitation to attend
Committee meetings. All Board members have access to
Committee papers.

As required by the Code, the Board is satisfied that Anne Hyland has
the relevant financial experience to chair this Committee and the
Committee as a whole has the financial and commercial competence
to meet its responsibility in an independent and robust matter.

Role of the Committee

To assist the Board by establishing, reviewing and monitoring the
Group's financial reporting, internal controls framework and risk
management, internal audit programmes and changes in
regulatory requirements.

Composition of the Committee

In accordance with the Code, the Board has confirmed that

all members of the Committee are independent Non-Executive
Directors and have been appointed to the Committee based
on their individual financial and commercial experience.

The Board is satisfied that Anne Hyland, as Chair of the Committee,
has recent and relevant financial experience to chair this Committee
through her current executive role as CFO at Kymab Group and as
chair of the audit committee at Clinigen plc (AIM listed) as well as
previous experience as CFO at FTSE-listed Vectura plc. Anneis a
chartered accountant (FCA) and a corporate tax adviser (CTA-AITI).

The Committee, as a whole, has financial and commercial
competence relevant to the sector in which the Group operates.
Further information on the skills, expertise and experience of
Committee members can be found on page 95.



Key responsibilities

— Monitoring the integrity of the Group's financial statements,
financial reporting and related statements

— Ensuring the appropriateness of accounting policies, any
changes to these, and any significant estimates and
judgements made

- Reviewing the effectiveness of internal controls,
compliance and risk management systems
(including whistleblowing arrangements)

— Overseeing all aspects of the relationship with the internal and
external auditors; approving the policy on non-audit services;
making recommendations to the Board for their dismissal or
changes; and supervising any tender process

The Committee's terms of reference, which are reviewed and
approved annually, are available on the Company's website.

Activities during the year
The Committee’s focus in 2021 has been on:

- Meetings with both the internal and external auditors to review
their key findings

- Reviewing the internal control systems and considering the
output of internal audit reviews and management's action plans

- Reviewing the integrity, consistency and key accounting
judgements made by management in both the Company's
full and half year results

— Advising the Board on whether the Annual Report and
Accounts preparation process is fair, balanced and
understandable, and provides the information necessary to
shareholders to assess the Group's position and performance,
business model and strategy

- Reviewing the going concern and viability statements, and the
supporting assumptions and assessments in the Company's
half year report and Annual Report and Accounts

- Ensuring compliance with applicable accounting standards,
monitoring developments in accounting regulations which
affect the Group and reviewing the appropriateness of
accounting policies and practices currently in place

- Reviewing the effectiveness of the internal and external auditors,
their independence and objectivity and terms and scope of
engagement, and recommending their re-appointment

- Overseeing matters relating to tax, including the impact of tax
rates on the financial statements, the position on EU state aid
and approval of the Company's tax strategy

- Litigation and compliance reports for both the full and half year

- Considering the material legal risks impacting the Company
and the associated provisioning for both the full and half year

— Receiving updates on the Code of Business Conduct and
Ethics, and the associated training and whistleblowing policies

- Technical updates on the Annual Report and Accounts key
developments, 2021 year end report environment, corporate
governance matters and future developments

- Reviewing the Group's risk management activities undertaken
by each business area, and at Group level to identify and
assess the Group's principal risks

- Monitoring and assessing the Group's insurance arrangements

— Selection and appointment of new lead auditor

— FRC correspondence and oversight of the Company's

response to the BEIS ‘Restoring trust in audit and corporate
governance' consultation
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— Preparation, and reviewing progress, for TCFD disclosure
requirements

- Identifying, assessing and mitigating climate related risks

Committee effectiveness

The Committee's performance and effectiveness were reviewed
in the year as part of the Board's effectiveness review conducted
by Manchester Square Partners. Further details can be found

on pages 90-91.
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External auditors

Deloitte have served as external auditors for six years. The Committee
engages with Deloitte on a regular basis to ensure this area of
oversight is appropriately maintained. The Committee periodically
meets privately with the lead audit partner and senior members

of the audit team to discuss their work and findings.

Audit of the 2021 Annual Report

At the end of 2021, Deloitte presented their audit plan for the
year ahead, which the Committee considered and then approved.
Deloitte highlighted the key areas of risk, which were primarily
identified as areas of judgement and complexity and were
consistent with those areas identified by the Committee.

As part of the audit process, Deloitte prepared a detailed report
of their audit findings, which was reviewed and discussed by
the Committee. A similar process is undertaken for the half
year results.

Audit effectiveness

To support the Committee in evaluating the effectiveness of the
external auditors, a questionnaire based evaluation is circulated
to internal stakeholders who have had the most interaction with
the external auditors during the audit process. The data is collated
into a score card which is used to assess the strengths and
weaknesses of the external auditors.

Management and the external auditors then address any areas
of weakness in their regular review meetings, and the lead audit
partner from Deloitte updates the Committee on how areas of
weakness are being addressed.

The Committee also monitors audit effectiveness by reviewing
the Audit Quality Inspection reports published by the FRC.

The Committee will formally assess Deloitte's performance in
relation to the 2021 audit following its completion. It is intended
that a resolution to re-appoint Deloitte as the external auditor will
be proposed at the 2022 AGM.

Audit independence

The Committee considers the external auditors’ objectivity

and independence at least twice a year. It receives reports from
Deloitte on its internal quality controls and independence rules
and considers carefully the extent of the non-audit services
provided by Deloitte.

The Committee is of the view that Deloitte was objective and
independent throughout the 2021 audit process, notwithstanding
the level of non-audit services provided.
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Audit Committee report continued

Auditor rotation, tendering and competition
and Markets Authority order — statement
of compliance

The Committee carried out an audit tender process in 2015,
resulting in the appointment of Deloitte as external auditors in
April 2016. Deloitte's re-appointment in 2021 was approved by
shareholders at the Company's AGM in May 2021. Under the
Companies Act 2006, the lead audit partner must be mandatorily
replaced after five years to ensure auditor independence.

The external auditors, as a whole, can only be appointed for

a maximum term of ten years before a competitive tender is

The year ended 31 December 2021 was the fifth year for the lead
audit partner Christopher Powell. In preparation for the orderly
transition of lead audit partner, two experienced candidates were
interviewed by management, a process which was overseen by the
Chair of the Committee. The transition of lead audit partner was
accelerated as a result of Christopher Powell not being available to
complete his fifth year and Lee Welham succeeded Christopher
Powell as the new lead audit partner, effective from January 2022.
The Committee confirms that the Company is compliant with the
provisions of The Statutory Audit Services for Large Companies
market investigation (mandatory use of Competitive Tender
processes and Audit Committee Responsibilities) Order 2014,

required to be undertaken.

Key judgements

for the year ended 31 December 2021.

How the Committee has addressed these matters

Going concern

Given the continuing significant uncertainties resulting from the impact of COVID-19 on the economic
environment in which the Group operates, and the material uncertainty around going concern reported
at the half year, the Committee has placed a particular focus on the appropriateness of adopting the
going concern basis in preparing the consolidated financial statements for the 12 months ended

31 December 2021. To support the Committee's assessment, management produced three models
over a future period of three years from the date of these accounts — a base case, a downside case
and a reverse stress case with cashflows for each demonstrating the position of the Company
regarding its two financial covenants — net debt/EBITDA and interest cover at each measurement
period for the 12 months following the date of signing of these accounts. Having agreed covenant
relaxations with our lenders in March and September 2021, the revised provision in our banking
arrangements is for the net debt/EBITDA covenant to step down from 3.75x at present to 3.25x

in June 2022. Under both the base and downside cases, the Group is expected to remain within its
financial covenants throughout the going concern period and the conditions necessary for the reverse
stress case to be applicable were deemed sufficiently remote. As such, the Committee concluded

it was appropriate for the Group to adopt the going concern basis for these accounts.

Impairment testing
of goodwill in
relation to the

Talc CGU

Critical accounting estimates arise in determining the value in use for the goodwill balances

tested, which require assessments of the duration over which reliable business plans can be made,
achievability of these plans (and therefore future cash flows), growth rates beyond the period covered
by the business plans and appropriateness of the discount rates applied to future cash flows. A report
from management was discussed setting out the basis for the assumptions and confirmation that the
cash flows used were derived from the 2022 three year plan (which in their role as members of the
Board, Committee members had previously reviewed and approved). The Committee has reviewed the
robustness of the impairment model, challenged the appropriateness of the key assumptions used to
calculate value in use including forecast sales volumes, selling prices, growth rates used to extrapolate
beyond the forecast period and the discount rates applied to the resulting cash flows. The Committee
also considered the continuing market challenges being faced by the business, especially in the
automotive sector and increasing distribution and supply chain costs, and the continuing risk these
present to achievement of the business plans. After considering these items, and also the impairment
of $33.4m made to goodwill relating to the Talc cash generating unit (CGU) in 2020, the Committee
concluded a further impairment of $53.1m was necessary at 31 December 2021.

Revenue
recognition

The main area of judgement continues to be in relation to recognition of revenue from shipments

by sea. The Committee satisfied itself that the Group had appropriately recognised revenues in
accordance with their contractual obligations during the period, paying particular attention to period
end cut-off.



External audit tendering timeline

2016: Deloitte were appointed as external auditors

2021: Mandatory appointment of new audit partner

2025: Full competitive tender to be undertaken

2026: Re-appointment, or appointment of new, external auditor

Non-audit services

The Group has an agreed policy with regard to the provision
of audit and non-audit services by the external auditor, which
has operated throughout 2021 and is available on the
Company's website.

Under the policy, the CFO may approve individual engagements
where the fee is up to 15% of the Group's audit fee for the year,

provided that the non-audit fees in the year do not exceed 50%
of that Group audit fee. Decisions above these thresholds must
be referred to the Committee for determination.

2020 2021
Audit fees ($m) 2.2*% 2.2
Assurance related services ($m) 0.1 0.2
Non-audit fees ($m) 0.1 -
Ratio of non-audit fees to audit fees (%) 4.5% 0%
Total fees ($m) 2.4 2.4

* Includes $0.3m of extra fees relating to the 2019 Group audit

Internal controls and risk, and risk management

The Committee's role is to review the effectiveness of the internal
control, compliance and risk management systems which it carries
out in support of the Board's formal review of significant risks and
material controls, as summarised in the Risk management report
on pages 64-67.

PwC provide an outsourced internal audit function. The Committee
considers that the value of internal audit is enhanced by having

a third party perform this function, to support the independent
challenge of management and give greater access to expertise
and resources than an internal function could provide.

The internal audit plan is based on a review of the Group's key
risks which are considered high risk or have not been subject
to arecent audit.

The 2021 internal audit plan was discussed and agreed between
management and PwC ahead of it being considered and
subsequently approved by the Committee. Management review
the schedule with PwC on a quarterly basis and adapt the
schedule during the year to incorporate any new or increased
risks which materialise.

The outcomes of these reports are provided to the Committee,
alongside any management actions.

Following an evaluation of the services provided by PwC in
respect of the internal audit, the Committee confirms that both
the process for determining the internal audit programme, and
the programme itself, are appropriate and effective.
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Management have committed to fully addressing control findings
raised by our auditors at the prior period end through their audit
response plan. The Committee was consulted on the initial plan and
has received regular updates from management on implementation
progress throughout the year. The Group has invested in capability
across both Finance and IT, putting in place new controller roles

in regions as well as improving modelling capability and enhancing
information technology general controls. It is recognised that
further improvements are required to address the remaining control
findings in relation to the goodwill impairment models and issues
relating to user access and segregation of duties within specific
IT systems and the Committee will continue to oversee actions
taken to remediate the remaining control observations. Set out
below is a summary of the key features of the Group's internal
controls and risk management system.
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Control environment

The Group has policies and procedures that set out the
responsibilities of business and site management, including
authority levels, reporting disciplines and responsibility for
risk management and internal controls. In addition, annual
compliance statements on internal controls are certified

by each operating segment.

Risk identification and review

A formal risk review process exists at Board and ELT levels for
the identification, evaluation, mitigation and ongoing monitoring
of risks, including emerging risks. Further details can be found
on pages 68-72.

Internal audit programme

An internal audit programme is proposed by PwC in consultation
with the CFO and approved by the Committee each year, setting
out a programme of audits over the course of the next 12 months.
The programme covers the monitoring of the effectiveness

of internal controls and the design of processes to test the
effectiveness of controls. As well as conducting audits of operating
facilities, sales offices and tolling sites on a two to three year
rotational basis, the internal audit programme includes reviews

of Group functions and processes.

During 2021, the following audits were undertaken (with two other
audits being deferred until 2022 due to the impact of COVID-19):

— IT general controls review

- Tax governance review

— Financial close and reporting review
— Cyber security IdAM review

— Castle Hayne site

- Asia - Shanghai/Anji sites

Internal auditor effectiveness

To support the Committee in evaluating the effectiveness of the
internal auditor programme, a questionnaire based evaluation is
completed by employees who had had the most interaction with
PwC during the year. A scorecard is reviewed by the Committee

to assess the strengths and weaknesses of the internal auditors.
The effectiveness of the internal audit function was confirmed and
agreed by the Committee.
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Controls assurance
The controls assurance framework at Elementis is as follows:

- Board leadership supported by an open and transparent
culture of 'no surprises’, good governance and compliance.
This means knowing and understanding the businesses, and
quality interactions between the Board and the Executive
Leadership team (including a regular programme of
presentations and reports to the Board, as well as operational
site visits)

- Internal and external audit programmes, regular litigation and
compliance reviews with the Group General Counsel and Chief
Compliance Officer

- A programme of compliance audits, and regulatory
inspections, environmental reviews and property surveys by
external specialists

— Code of Business Conduct and Ethics, on which all employees
are given training and are required to self-certify compliance
with, supplemented by an online compliance training
programme, an anti-bribery and corruption policy, which
contractors are also required to sign up to, whistleblowing
arrangements and an anti-retaliation policy

Whistleblowing

The Group's whistleblowing facility is accessible on a 24/7

basis, 365 days of the year and provides arrangements for an
independent service provider to receive, in confidence, reports of
breaches of any legal or Company policy or standards, including
those related to accounting, auditing, risk, internal control and
related matters.

Details of how to access this service are referenced in the Code of
Conduct; posters are available at each site and via the compliance
training portal. The Committee has oversight of reports of this
nature. During 2021, there were 4 reports, all of which were duly
investigated and closed during the year.

BEIS consultation - Restoring trust in audit
and corporate governance

During 2021, with the support and oversight of the Committee

and the Board, the Company submitted a comprehensive
response to the BEIS consultation. The consultation set out a
number of proposals relating to how companies should report
on their governance and finances, how reports should be audited,
how the audit and the audit market should change and oversight
by a new regulator. It is acknowledged that the outcome of the
consultation is yet to be published at the date of the approval

of the 2021 Annual Report and Accounts. As part of the internal
audit plan for 2022, the Committee will have oversight of
associated readiness activity, implementation timelines and

will allocate appropriate resources to continue the development

of our framework of controls in line with guidance.

FRC Thematic Review of IAS 37 Provisions,
Contingent Liabilities and Contingent Assets

The FRC engaged with the Company during the year to advise that
the Company's Annual Report and Accounts to 31 December 2020
would be included in the FRC's sample for the thematic review of
companies' disclosures relating to provisions, contingent liabilities
and contingent assets under IAS 37. The FRC sought further
information about the Company's self-insurance provision.

It was concluded that the Company had provided satisfactory
explanations. The FRC will publish the associated report on

25 March 2022. For further information, please refer to pages

147 and 182 notes in the financial statements.

Fair, balanced and understandable

The Committee adopted a similar approach as in previous
years to ensure that the Annual Report is fair, balanced and
understandable. The process was as follows:

- Aninternal Annual Report team (ART) was set up to manage
the process. The ART consisted of members drawn from
Group Finance, Company Secretariat, and Investor Relations
teams. The ART was responsible for regularly reviewing work
and ensuring balanced reporting with appropriate links
between key messages and sections of the Annual Report

— The Committee Chair held meetings with the audit partner,
and the Committee held meetings with the external auditor
without management being present

— Anaudit clearance meeting was held with the Committee
Chair, CFO and members of the Finance team alongside the
audit partner and audit team members

— The Committee received updates from management on the
Annual Report progress and audit throughout the process as
well as from the Company's brokers and other advisers

- The Committee, Chair and Executive Directors reviewed the
Annual Report in its final stages

Following this process, the Committee and then the Board were
able to confirm that the Annual Report, taken as a whole, is fair,
balanced and understandable, and provides the necessary
information for shareholders to assess the Group's position,
performance, business model and strategy.

Anne Hyland
Chair, Audit Committee
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The Directors’ Remuneration Report is set out
in the following parts:

1.

This Annual Statement from the Chair of

the Remuneration Committee summarising

how our Remuneration Policy has been implemented
and the key decisions taken by the Committee

At a Glance section providing an overview of how we
implemented the Remuneration Policy during the year
under review

The Directors' Remuneration Policy for which shareholder
approval is being sought in a binding vote at the AGM to be
held on 26 April 2022

The Annual Report on Remuneration which provides full
detail on how we paid Directors during 2021 and how we
propose to implement the Policy in 2022

The Directors' Remuneration Policy and the Directors’ Remuneration
Report (excluding the Directors’ Remuneration Policy) will be
presented to shareholders for approval at the AGM on 26 April

2022 and | hope you will vote in support of the resolutions.

Attendance at Remuneration
Committee meetings

Steve Good (Chair) 4/4
Dorothee Deuring* 3/4
John O'Higgins 4/4
Christine Soden 4/4

*

Dorothee Deuring was unable to attend the July 2021 meeting as a result of a
rescheduling conflict

Dear Shareholders,

As Chair of the Remuneration Committee

(the 'Committee’), | am pleased to present

the Directors’' Remuneration Report for the
year ended 31 December 2021. This report
should be read in conjunction with the separate
section on compliance under the UK Corporate
Governance Code on page 80.
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Remuneration Policy

As a global specialty chemicals company, Elementis offers
performance-driven additives that help create innovative
formulations for consumer and industrial applications. We have
market leading positions in high performance ingredients in the
Personal Care, Coatings and Talc markets and are the leading
manufacturer of Chromium in North America. We have a global
footprint, with the majority of our manufacturing sites based

in the US and a talented leadership team located across the
US, the UK, and the EU. Our strategy is to deliver long term
sustainable shareholder value through innovation-led growth and
the execution of efficiency savings. We continue to deliver solid
progress against this strategy, improving both our margin and
cash conversion, enabling the Company to reduce its leverage.

With regard to our Remuneration Policy, it has been purposefully
designed to support our strategy detailed above. Our overall
policy is set with reference to UK benchmarks, with flexibility
retained to pay above UK norms where executives are recruited
from overseas. Our pay model is UK-centric and includes base
salary, pension and benefits, annual bonus, and a performance
share plan (the same policy cascades below Executive Director
level but includes restricted stock as well as performance shares
in recognition of local market practice in the geographic locations
in which we operate).

Remuneration is weighted towards long term variable pay which
supports the long term nature of the investment decisions we
make. Our performance metrics are fully aligned with strategy
as set out above.

At the 2021 AGM we received shareholder approval to extend the
life of our 2018 Directors' Remuneration Policy for a further year.
This followed the Remuneration Committee’s decision in 2019 to
defer our triennial policy review process as a result of the short
term uncertainty created by COVID-19. We have now undertaken
a full policy review and will be proposing our refined policy to
shareholders at our 2022 AGM.

In summary, the review concluded that our current policy is
working effectively and is generally aligned with institutional
investors' ‘best practice’ expectations. As a result, we are not
proposing material changes to the current arrangements. The
changes we are proposing are minor amendments updating the
policy to mirror current market and best practice developments.
The main changes are as follows:

- Longtermincentives: The proposed policy for the threshold
level of vesting has been set such that no more than 25%
of a future award may vest for achieving the threshold
performance target. Whilst this level of vesting is not
anticipated being applied to financial targets set for future
awards (e.g. EPS and cash conversion targets where 0%
vests at the threshold performance target), it is anticipated
that 25% of any portion of an award set against relative
total shareholder return targets would vest at the threshold
performance target, mirroring standard market practice.
This would apply to long-term incentives awards granted
from 2022 onwards.

— Share ownership guidelines: From 2022, executives will
be expected to hold shares equal to the value of the lower
of the actual shareholding at cessation of employment and
the current guideline (200% of salary).

Investors were consulted on this approach and were supportive.
Itis also noted that the 2021 Remuneration Policy was updated
to reflect the phased reduction to incumbent Executive Director
pension levels to align with the typical rate of pension provision
provided to the wider UK workforce (with alignment achieved from
1 December 2022) and the alignment of the pension policy for
new Executive Directors with that in force for new joiners to the
UK workforce. This update is also incorporated into the 2022
Remuneration Policy.

Remuneration in 2021

As detailed in the Strategic report, 2021 was a year of strong
performance and progress against our Innovation, Growth and
Efficiency strategy. We delivered double digit revenue growth

and an adjusted operating profit of $107m, which was above

our internal planning and ahead of external market expectations
for the full financial year. Our performance reflected a combination
of agile supply chain management, self-help actions and recovery
in demand in a number of our key businesses. We also launched
over 20 new products, won more than $35m of new business

and delivered $10m of in year cost savings. Further information

on in year performance can be found on page 120.

Annual bonus

As aresult of the above, following the Committee undertaking a formal
assessment of performance against the targets, bonuses were
payable at 93% of maximum for the Executive Directors.

Further details of the targets set for 2021 and the actual
performance achieved are disclosed on page 120.

Long term incentive plan (LTIP)

The 2021 LTIP awards were granted on 6 April 2021 based on
normal award levels of 200% of salary for the Chief Executive
and 175% of salary for the Chief Financial Officer.

The metrics were equally weighted on EPS, TSR and cash
conversion. The vesting of the award is also subject to a return

on capital employed underpin which requires the Committee to
consider whether the return generated is in line with the Board's
expectations and, if not, to reduce the vesting to a more appropriate
level. The Committee also retains discretion to reduce the number
of shares on vesting should it be considered appropriate,
including in the event of a perceived windfall gain.

Full details of the targets and the awards are set out on page 121.
To the extent these awards vest at the end of the three year
performance period, shares will be required to be held for

a further two years.

The 2019 LTIP Awards that were subject to EPS growth

and TSR performance targets measured over the three years

to 31 December 2021 will not vest due to the required levels
of threshold performance not being achieved. Further details
are included on page 105.

The Committee believes that the overall incentive outturns

and approach to target setting for 2021 (as detailed above)

were appropriate based on the Company's performance

over the whole performance period and demonstrates that the
Committee has, and will continue to, set performance targets
which it considers to be meaningful and appropriately stretching.
As aresult, the Committee is comfortable that its general
approach to remuneration and the overall policy framework

are working as intended.



With regard to use of Committee discretion during the year, in
March 2021, the Committee considered the performance targets
relating to 2020 performance and agreed with the Executive
Directors' recommendation that no bonuses be payable in 2021
for 2020 performance, despite robust performance in year.

Remuneration in 2022
The application of the proposed policy for 2022 is largely in line
with 2021 as summarised below:

Salary review: In line with the workforce in the UK and US, the
Executive Directors’ base salary increases will be 3% for 2022.

Pension reductions: In line with the previously communicated
glidepath detailed in the 2019 Directors’ Remuneration report,
pension contributions for incumbent Executive Directors will
continue to be reduced from 22.5% of salary to 21% of salary
on 1 December 2022, which will bring incumbent Directors in
line with the typical funding cost of pension benefits for UK
employees as determined in 2019. Since there has been no
material change to the funding cost, the Executive Directors’
glidepath will result in their pension benefit (as a percentage
of salary) being aligned with the typical pension provided to
the majority of the UK workforce.

2022 annual bonus: There will be no change to the quantum of
the Executive Director bonus opportunity and as such the CEO
will have the opportunity to earn up to 150% of salary and the
CFO up to 125% of salary.

As for 2021, the bonus will be based 70% against a challenging
range of financial targets (50% on adjusted Group profit before tax
and 20% on average trade working capital to sales ratio (AWC) on
total operations), with the remaining 30% based on non-financial
strategic objectives which are specific and measurable objectives
that are related to the Company's strategic priorities. Within the
non-financial targets we are making a change for 2022 in that we
are raising the profile on sustainability to reflect our Group-wide
focus. Accordingly, half of the non-financial targets will relate

to sustainability including targets relating to Health & safety,
Diversity, equity and inclusion and environmental. The balance

of the non-financial targets will continue to relate to our strategic
priorities of Innovation, Growth, and Efficiency.

Summary details of our approach to target setting are detailed

on page 107 and full details of the financial target ranges and
our performance against them will be disclosed on a retrospective
basis in next year's report. The Committee has discretion to
modify the overall amount of bonus payable to ensure it is
appropriate. 50% of any bonus earned is deferred in shares

for two years.

2022 LTIP Awards: Awards are expected to be granted at 200%
of salary for the Chief Executive and 175% of salary for the Chief
Financial Officer.

The primary performance targets will be as per the 2021 awards
with 33% based on EPS, 33% based on cash conversion and 33%
based on TSR performance conditions.

- The EPS targets will be set based on the level of EPS achieved
in 2024 with vesting to take place from 13.5 cents to 17.5 cents
for threshold to maximum vesting, which runs from 0% to 100%
on a straight line basis. The Committee considers the EPS
target to be appropriately stretching in light of the progress
made with our Company's strategy after having had regard to
current internal planning and external broker forecasts for our
future performance in light of current market conditions.
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- The cash conversion targets will again be set based on
a range of 85% to 95% which aligns with the Company's
publicly stated medium term target. Threshold to maximum
vesting runs from 0% to 100% on a straight line basis.

- TSR will continue to be assessed against the constituents
of the FTSE All Share index (excluding investment trusts).
Threshold vesting starting at 25% for median performance
(increased from 3.85% under the 2022 Policy in line with
standard market practice), increasing on a graduated basis
with 100% vesting for achieving stretch targets, which for
TSR will require at least upper quartile performance.
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The 2022 LTIP awards will also be subject to a return on capital
employed underpin. This will require the Committee to consider
the vesting result determined based on the application of the EPS,
TSR and operating cash conversion performance conditions in
light of the return on capital employed achieved during the three
year period ending 31 December 2024 relative to the Board's
internal targets and planning over the period. If the Committee
does not consider the vesting result appropriate in light of the
return on capital employed achieved, the underpin enables
vesting to be reduced to a more appropriate level. The general
discretion the Committee retains will also require the Committee
to consider on vesting if it believes there to have been a windfall
gain and, if so, reduce the vesting level to a level considered
reflective of underlying financial performance.

Context of Directors’ pay within the Company
Christine Soden is the Designated Non-Executive Director (DNED)
for workforce engagement. During the year we held employee
focus groups in the US, China, Finland and Germany to gather
employee feedback on a range of topics including pay and benefits.
This followed an analysis of our employee engagement survey
results and resulted in a communication and education programme
started in 2021 and running throughout 2022. We continue to
monitor employee engagement relative to compensation through
our employee survey. This feedback was considered by the Board,
which resulted in actions to ensure elements of compensation
and benefits are well understood at a local level.

The Group is not required to provide disclosure of the CEO

to all-employee pay ratio given the Group has less than 250
employees in the UK. However, given the external focus on pay
ratios, the Committee has included full pay ratio disclosure on page
124 and is comfortable that the ratio is in line with the Company's
pay policies and in line with current FTSE market practice.

The Group is also not required to report under the gender pay
gap regulations. Despite this, the Group reviews gender pay on a
biennial basis. The last gender pay review was completed towards
the end of 2020 and a further review will take place towards the
end of 2022. CEO pay ratio and gender pay are taken into account
when there is a full review of the Executive Director and wider
Remuneration Policy.

Concluding remarks

The Committee believes that the Policy and our approach to
implementation in both 2021 and 2022 are in the best interests
of the Company and we hope that you will support the actions the
Committee has taken by voting in favour at the 2022 AGM. If you
have any concerns, please feel free to contact me via the Group
Company Secretary at company.secretariat@elementis.com.

Steve Good
Chair, Remuneration Committee
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At a glance
Our measures

Annual bonus
Adjusted Group profit before tax:
50% weighting

Adjusted average trade working capital
to sales ratio (AWC):
20% weighting

Non-financial objectives (aligned
with strategic implementation,

N

A\ 4

2021 LTIP
Earnings per share (EPS):
33% weighting

Relative Total Shareholder Return (TSR):
33% weighting

Cash conversion:
33% weighting

safety and environment and people:) ROCE underpin
15% weighting — Sustainability targets
15% weighting — Strategic targets
How our measures link to strategy
Strategic priorities
Performance metrics Innovation Growth Efficiency
Bonus Financial: (70%)
Adjusted Group profit before tax v v v
Average trade working capital to sales ratio v v
Non-financial: (30%)
Sustainability targets v v v
Innovation, Growth and Efficiency v v 4
LTIP EPS (33%) v v/ v
Relative TSR versus FTSE All Share (33%) v v v
Cash conversion (33%) v
Return on operating capital employed (underpin) v v v

The section below summarises how the Policy was implemented in the financial year ended 31 December 2021. Further details are
provided on pages 114 to 123.

Key Policy features

Performance assessment

How we implemented in 2021

Salary

Increases normally guided by the general increase
for the local workforce and/or broader workforce
as awhole

Not applicable

Paul Waterman Ralph Hewins

2021 salary £679,463* £369,482

*  Equivalent to $936,096

In line with the average increases awarded to

the US and UK salaried workforce, the salaries

of the CEO and CFO were increased by 2%. These
changes were effective from 1 January 2021.
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Key Policy features

Performance assessment

Pension/benefits/all-employee share schemes

- Pension: In line with the phased pension contribution
detailed in the 2021 Remuneration Policy, the CEO
and CFO pension contribution reduced in year
from 24% to 22.5% of salary, effective from

1 December 2021.

— Benefits: Directors receive market competitive
benefits and may participate in all-employee

share schemes

Not applicable
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How we implemented in 2021 °
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Paul Waterman ~ Ralph Hewins 3
(1]
Pension £164,686* £88,214

*  Equivalent to $226,888

Implementation in line with the Policy.

Executive Directors’ pensions have been and will
be reduced in phases to be in aligned with the
pension provision of the median employee:

— From 1 January 2020: 25%

— From 1 December 2020: 24%

- From 1 December 2021: 22.5%

— From 1 December 2022: 21%

Annual bonus

— Performance related scheme which
delivers value for achievement against
annual targets

- Committee may adjust outturn where
formulaic assessment is inconsistent
with Company's overall performance

- 50% of bonus earned deferred into
shares for two years

- Recovery and withholding
provisions apply

Paul Waterman Ralph Hewins

Opportunity 150% of salary  125% of salary
PBT $77m vs target of $63.5m
Payout
(50% of bonus) 100% of PBT maximum
AWC 20% vs target of 23.8%
Payout
(20% of bonus) 100% of AWC maximum
Non-financial See page 120

77% of 77% of
Payout Non-financial Non-financial
(30% of bonus) maximum maximum

93% of 93% of
Total maximum maximum

Further information can be found on pages 119-120.

As detailed in the Annual
Statement on page 101, 2021

was a year of strong performance
and progress against our
Innovation, Growth and Efficiency
strategy. We delivered double digit
revenue growth and an adjusted
operating profit of $107m which
was above our internal planning
and ahead of external market
expectations for the full financial
year. Our performance reflected

a combination of agile supply chain
management, self-help actions and
recovery in demand in a number of
our key businesses.

Long term incentive plan

— Performance measures based on
financial and/or relative TSR metrics
and measured over three years

— Committee may adjust outturn where
formulaic assessment is inconsistent
with Company's overall performance

- Holding period applies for two years
following vesting

— Recovery and withholding
provisions apply

Average EPS TSRvs FTSE All
2019 Award growth Share
Weighting 50% 50%
Threshold target 3% p.a. Median
Maximum target 10% p.a.  Upper quartile
Actual -13% p.a. 17th percentile
Vesting 0%/50% 0%/50%

Further information can be found on pages 121-122.

Since the performance targets
were not met in relation to the
2019 LTIP award, no vesting will
take place.

Share ownership guidelines
— Build up and maintain a shareholding
equal to 200% of salary

Paul Waterman Ralph Hewins

Guideline 200% of salary  200% of salary
On track On track
Level 154% of salary'  66% of salary’

1 For the purposes of the guideline, an estimate has been
made in relation to the after tax number of shares in
relation to vested/unexercised share awards.

Both the CEO and CFO increased
their holdings during the year.

Further information can be found
on page 123.
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Implementation of Remuneration Policy for 2022

As a UK Listed business, our primary reference points for both quantum and remuneration structure for our Executive Directors are UK
benchmarks. However, as noted in our policy, we retain flexibility as to where we position individuals against UK benchmarks to take into
account the locations in which they work and also the relevant market for talent. With our CEO being a US Citizen, based in the US,
splitting his time between the UK and US, his remuneration quantum is set to be aligned with UK market practice both in terms of
structure and quantum. However, recognizing that remuneration quantum is above UK levels in US businesses of a similar size and
complexity, his total remuneration package is positioned towards upper quartile versus UK FTSE 250 benchmarks. For completeness,
this market positioning is considered appropriate on the basis that versus US companies of a comparable size and complexity his

remuneration quantum falls between lower quartile and median.

The section below summarises how the Committee intends to implement the Policy for the forthcoming financial year ending

31 December 2022.

Key Policy features

2022 implementation

Salary
- Level based on the scope and responsibilities of the role

— Increases normally guided by the general increase for the
local workforce and/or broader workforce as a whole

- The Committee reviewed salaries and decided to award Paul
Waterman and Ralph Hewins each a salary increase as shown
in the table below, which is consistent with the average
increase in year for the respective US and UK salaried

workforce.
Paul Waterman  Ralph Hewins
Salary as at 1 January 21 $936,096 £369,482
Salary as at 1 January 22 $964,179 £380,566
2022 Increase (+3%) (+3%)

Pension/benefits/all-employee share schemes

— Pension: CEO participates in US specific arrangements
and receives a salary supplement and the CFO receives
a salary supplement

— Any new Director appointment will have pension set at 8%
of salary in line with that offered to new joiners across the
wider workforce

— Benefits: Directors receive market competitive benefits and
may participate in all-employee share schemes

- Implementation in line with the Policy

- Pension rates for incumbent Directors are on a glidepath to be
aligned with the typical individual pension funding rates
prevalent at the time of the Directors' appointment (see pages
123-124 for further detail)

Annual bonus
- Policy maximum of 150% of salary for CEO and 125% of
salary for CFO

— Performance related scheme which delivers value for
achievement against annual targets

— Committee may adjust outturn where formulaic assessment
is inconsistent with Company's overall performance

— 50% of bonus earned deferred into shares for two years
— Recovery and withholding provisions apply

Link to KPIs
— Adjusted Group PBT

- AWC

— Individual objectives linked to sustainability and
strategic priorities

Paul Waterman Ralph Hewins

150% of salary 125% of salary

Opportunity

Performance metrics:
— Adjusted Group PBT: 50%

— Average trade working capital to sales ratio: 20%

- Non-financial strategic priorities: 30% of which 15% based
on appropriately structured sustainability priorities with the
remaining 15% set on innovation, growth and efficiency
targets. The targets are fully aligned with the Company'’s
current strategy and have been set to be challenging in the
context of the Company's performance expectations for the
year ahead

— The Committee considers that the bonus targets are
commercially sensitive and therefore plans to disclose
them only on a retrospective basis in next year's Directors’
Remuneration report

— Therange of targets around budgeted performance levels
to apply in 2022 has been calibrated to take into account
the current external environment and internal planning
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Key Policy features

2022 implementation

Long term incentive plan

Lin

Policy maximum is 250% of salary

Awards vest to the extent performance conditions
are achieved

Performance measures based on financial and/or relative TSR
metrics and measured over three years with a ROCE underpin

Committee may adjust outturn where formulaic assessment is
inconsistent with Company's overall performance and/or there
is a perceived windfall gain

Holding period applies for two years following vesting
Recovery and withholding provisions apply

ROCE underpin introduced for the 2019 awards continues
to apply

k to KPIs

EPS
Relative TSR
Cash conversion

The choice of targets relates to measuring the Company's
success in delivering profitable growth and sustainable
shareholder returns

Paul Waterman Ralph Hewins

LTIP Award

200% of salary 175% of salary

Performance metrics:

Threshold  Threshold Maximum

Weighting target vesting target

13.5 cents 17.5 cents

FY 2024 EPS 33.3% pershare 0% pershare

Cash conversion 33.3% 85% 0% 95%
Relative TSR vs

FTSE all-share Upper

index 33.3% Median 25% quartile

- Therange of EPS targets is considered to be appropriately
demanding noting (i) that vesting takes place from 0% (as
opposed to the market norm of 25%), and (ii) in line with
institutional investor expectations such that the range
straddles consensus growth expectations

— Cash conversion is the three year average operating

cash conversion

Chair and NED fees

To attract individuals with the relevant skills, knowledge and
experience that the Board considers necessary in order to
maintain an optimal mix that ensures the effectiveness of the
Board as a whole in carrying out its duties and responsibilities

- With the exception of the Chair's fee given his appointment in
2021, in line with treatment for the UK workforce, fees will
increase by 3% for the upcoming year

2022
2022 2021 Increase
Basic fees
Chairman £198,957 £198,957 (+0%)
Non-Executive Director £53,863 £52,294 (+3%)
Additional fees
Senior Independent Director £9,360 £9,087 (+3%)
Chair of Audit or
Remuneration Committee £9,360 £9,087 (+3%)
Workforce engagement NED £4,680 £4,544 (+3%)
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Remuneration Policy report

The Company's existing Remuneration Policy was approved by
shareholders at the Company's 2021 AGM and took effect from the
date of that meeting. This policy was a rollover of the 2018 Policy with
the Committee considering that a full Policy review should be delayed
until 2021 to allow the business to focus on the challenges arising due
to the COVID-19 pandemic. The Committee has undertaken a full
review of the Policy during 2021 and an updated Policy is therefore
presented to shareholders for approval at the 2022 AGM on 26 April
2022, and if approved this will be the effective date of the Policy.

The Committee determines the Remuneration Policy taking into
account all relevant factors. The Committee receive input from
management and external advisers with respect to the design of the
Policy and consider the context of the relevant stakeholders when
considering their input. The Committee determines the Policy
applicable to the Executive Directors and the Chairman, with the
Policy for Non-Executive Directors agreed by the Board, excluding
the Non-Executive Directors. This also applies when with respect to
the implementation of the Policy so that no individuals are involved in
decisions as to their own remuneration. The Committee concluded
that the Policy continues to support the long term strategy of the
company and as such only minor changes were required.

- Longtermincentives: The policy for the threshold level of vesting
has been set such that no more than 25% of a future award may
vest for achieving the threshold performance target. Whilst this
level of vesting is not anticipated being applied to financial targets
set for future awards (e.g. EPS and cash conversion targets where
0% vests at the threshold performance target), it is anticipated
that 25% of any portion of an award set against relative total
shareholder return targets would vest at the threshold
performance target, mirroring standard market practice.

— Share ownership guidelines: From 2022, executives will be
expected to hold shares equal to the value of the lower of the
actual shareholding at cessation of employment and the

Policy table

current guideline (200% of salary). The post cessation guideline
only applies to shares vesting under incentive plans from 2022.

Further summary details of this change are included in the
Remuneration Committee Chair's Introductory Statement in
this report.

The Policy is aligned with the six factors listed in Provision 40 of
the UK Corporate Governance Code:

— Clarity —the Policy is set out as transparently as possible and the
workforce engagement Director retains oversight of employee
communication and education. We proactively consult our
shareholders on any proposed changes to remuneration policy.

- Simplicity — the Remuneration Policy is structured as simply
as possible; however, a degree of complexity is required to
align pay and performance. Performance metrics are chosen
to focus on the key operational, financial and strategic
performance objectives of the business.

— Risk - the Remuneration Policy has been shaped to
discourage inappropriate risk taking, including long term
performance measurement, deferral and shareholding
guidelines which extend into post-employment. The
Committee retains discretion to override formulaic outcomes.

— Predictability — elements of the Policy are subject to caps and
dilution limits. Examples of how remuneration varies
depending on performance is set out in the scenario charts.

- Proportionality - there is a sensible balance between fixed
pay and variable pay, and incentive pay is weighted to
sustainable long term performance.

- Alignment to culture - the Policy is weighted towards
performance related pay which supports a performance-
based culture and the non-financial targets encourage
innovation and optimisation which are also central to the
Elementis culture and is aligned to Company values.

The information in the table below sets out the Remuneration Policy for Directors.

Basic salary

Purpose and link to
Company's strategy

Targeted at a level to attract and retain world class executives who are essential to drive the business
forward and deliver the Company'’s strategic goals.

How it operates

in practice subject to Committee approval.

Annual salary increases that are broadly in line with the local workforce (in percentage of salary terms),

Increases beyond the average of those granted to the local workforce (in percentage of salary terms) may
be awarded in certain circumstances, such as where there is a material change in responsibility or
experience of the individual, to recognise exceptional performance over a sustained period or a significant
increase in the complexity, size or value of the Company.

Where new joiners or recent promotions have been placed on a below market rate of pay initially, a series
of increases above those granted to the local workforce (in percentage of salary terms) may be given over
the following few years subject to individual performance and development in the role.

Salaries are normally reviewed in December and any changes are effective from 1 January in the following year.

Maximum potential
value

There is no prescribed maximum for salary increases. The Committee will be guided by the general increase
for the local workforce and/or broader workforce as a whole, as well as the circumstances listed above.
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Benefits

Purpose and link to
Company'’s strategy

To aid retention and to remain competitive in the marketplace. Healthcare benefits in order to minimise
business disruption.
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Executive Directors may also participate along with other employees in the Group's HMRC approved SAYE
or other equivalent savings based share schemes to share in the success of the Group.

How it operates
in practice

Life assurance and private medical health insurance are provided.
Provision of either a company car (for business and personal purposes) or a car allowance.

Payments in connection with an international assignment and payments in connection with a relocation,
which would typically be paid for a transitionary period only, tailored to the location of each executive. The
benefits may include provision of tax advice where, at the Company's request, the international location (or
balance of time spent in different locations) is changed.

Participation in all-employee/savings based share option schemes as above.

In addition, benefits in the US, where it is standard, include cover for dental costs, accidental death and
disablement, long term disability and club membership.

Maximum potential
value

SAYE/savings based schemes are subject to individual limits. These are $2,000 per month in the US and up
to the HMRC prescribed limit (E500 per month) in the UK.

Other benefits: the Committee will determine the level of benefit as it considers appropriate, taking into
consideration local market practice.

Pension

Purpose and link to
Company's strategy

To aid retention and remain competitive in the marketplace.

To provide appropriate retirement benefits commensurate with local market practice, seniority of the role
and tenure with the Company.

How it operates
in practice

Executive Directors are eligible to participate in a Company sponsored pension scheme, a statutory
pension arrangement, receive cash in lieu of a Company pension or a combination of these.

Maximum potential
value

For incumbent Executive Directors, pensions will continue to be reduced in phases to be aligned with the
pension provision of the median employee:

- From 1 January 2020: 25%

— From 1 December 2020: 24%
— From 1 December 2021: 22.5%
— From 1 December 2022: 21%

Any new Director appointment will have pension set to be aligned with the average of the appropriate
wider workforce rate (currently 8% of salary).
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Annual bonus scheme

Purpose and link to
Company'’s strategy

To incentivise the senior management team to exceed the annual operating plan approved by the
Board at the start of each financial year.

To ensure that a significant proportion of an executive's total remuneration is based on corporate/
business financial performance that is linked to the Company’s annual operating plan.

Through the part deferral of bonuses into deferred shares this enables incentive pay to help
executives build and maintain meaningful shareholdings and thereby provides a long term focus.

How it operates
in practice

An annual bonus is based on over performance against selected performance measures which
are linked to the Company's key performance indicators, or the achievement of strategic and/or
operational objectives.

Bonus payments are paid following the approval of full year results. Payments are based on salaries
at the time of payment.

Bonus deferral element: 50% of any cash bonus payable is normally awarded in shares and deferred
for two years. Dividends accrue on deferred shares (which are normally structured as nil cost options
or conditional share awards) that vest during the vesting period. Deferred shares are forfeitable for
gross misconduct (dismissal for cause).

The Committee may seek recovery and/or withholding of bonuses paid that are later found to
have been based on performance that was mis-stated or incorrectly calculated, or where the
amount of any bonus may have been reduced or withheld due to reasons of gross misconduct.
Recovery and withholding provisions will apply for a period of three years following payment of any
bonus. Detailed provisions are incorporated into the rules of the various schemes which govern
the terms of a bonus payment and/or the making of any deferred share or conditional award.

Maximum potential value

CEO: 150% of basic salary.
CFO: 125% of basic salary.

A higher annual bonus limit of 200% of basic salary may apply for new recruits.

Framework used to
assess performance

Performance measures will be mainly financial measures. The Committee reserves the right to select
other non-financial targets (including the basis of their measurement) as appropriate considering
the Company's strategic objectives for the year ahead.

The financial element of the bonus may include (but is not limited to) the Company's key performance
indicators which include:

Profit before tax or other measures of profitability.

Group average trade working capital to sales ratio expressed as a percentage (AWC') or other cash
flow indicators.

For any profit related metric, targets will be set at threshold, plan and stretch levels and the amount
payable for threshold performance is 0% for financial targets rising on a graduated basis through
to 100%, becoming payable at the stretch performance level. With regard to non-financial targets,
itis not always practicable to set targets on a sliding scale and so targets may be set based on the
achievement of specific milestones and/or on a graduated scale.

The Committee will consider the bonus outcome each year based on the Company's performance
against the measures set at the start of the year. If it considers the quantum to be inconsistent with the
Company's overall performance during the year it can override the result of the performance test. For
the avoidance of doubt, this can be to zero and bonuses may not exceed the maximum levels detailed
above. Any use of such discretion would be detailed in the Annual Report on Remuneration.

The Committee keeps performance metrics under review on an annual basis to ensure they
continue to remain appropriate and has the discretion to introduce new metrics or remove existing
ones and amend their relative weightings. As a result, the performance metrics and weightings may
vary in line with the Company’s evolving