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H1 2017 Results 



Cautionary statement
AUGUST 2017

This presentation, the presentation materials and discussion may contain certain forecasts, projections and forward 
looking statements ïthat is, statements related to future, not past events - in relation to, or in respect of the financial 
condition, operations or businesses of Elementis plc.  

Any such statements involve risk and uncertainty because they relate to future events and circumstances. There are 
many factors that could cause actual results or developments to differ materially from those expressed or implied by any 
such forward looking statements, including, but not limited to, matters of a political, economic, business, competitive or 
reputational nature.  Nothing in this presentation, presentation materials and discussion should be construed as a profit 
estimate or profit forecast. Elementis does not undertake any obligation to update or revise any forward looking 
statement to reflect any change in circumstances or expectations.
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NOTE: 2016 NUMBERS HAVE BEEN RESTATED TO RECLASSIFY AMORTISATION OF INTANGIBLES ARISING ON ACQUISITION WITHIN ADJUSTING 

ITEMS.  FURTHERMORE H1 2016 NUMBERS HAVE BEEN RESTATED TO REFLECT PRIOR YEAR RESTATEMENT UNDER IAS 18. 



Interim results agenda

H1 2017 HIGHLIGHTS
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Paul Waterman 

H1 2017 FINANCIALS

Ralph Hewins 

STRATEGIC PROGRESS

Paul Waterman

SUMMITREHEIS INTEGRATION

Paul Waterman

QUESTIONS

Paul Waterman & Ralph Hewins 



H 1  2 0 1 7  H i g h l i g h t s  4

H1 2017 Highlights
P a u l  Wa t e r m a n   |   C E O



H1 2017 safety performance 
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RECORDABLE INCIDENT RATE HIGHLIGHTS

ÅFocus on causes of recordable incidents

- No incidents over 3 days

- Chromium: zero lost time accidents 

ÅSummitReheis acquisition

- Initial assessment ïno major concerns

- Integrating Elementis HSE policies

ÅAward for HSE management of Songjiang Plant

Å Introduction of Life Saving Rules
0

1

2

3

2011 2012 2013 2014 2015 2016 H1 2017

Incident Rate

ACC Responsible Care

US Chemicals Sector

Source: American Chemistry Council 
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H1 2017 results
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$m H1 2016 H1 2017 % H1 ïon ïH1 Change

Sales 334 415 24%

Operating profit* 54 68 26%

Operating margin* 16% 16% -

Profit before tax* 51 61 20%

Net cash / (debt) 38 (313) -

Diluted EPS* 8.8c 10.4c 18%

Dividends per share 2.70c 2.70c -

*After adjusting items



H1 2017 accomplishments
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Existing Personal Care 
sales growth 25%

P E R S O N A L  C A R E

Captured demand 
improvement

C H R O M I U M

Successful 2017 
price optimisation

S U R F A C TA N T S

Transaction completed early 
- integration and cost 

synergy delivery on track

S U M M I T R E H E I S  
A C Q U I S I T I O N

Sale of US colourants
business and 

Jersey City closure

D I S A D VA N TA G E D  
A S S E T S

Growth in Asia 
and Americas

C O AT I N G S

Rebound in US drilling 
and customer wins 

E N E R G Y

Silver rating in 2017 
EcoVadis Sustainable 
Supplier assessment

S U S TA I N A B I L I T Y
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Specialty Products



SpecialtyProducts 

Strong performance in Energy 

and Personal Care 

SummitReheis operating profit 

contribution of $6m

Raw material cost inflation 

ïpricing responses activated 

Continued investment in 

Personal Care resources

*After adjusting items
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H1 % H1-on-H1 Change

$m 2016 2017 Reported
Constant 

Currency

Sales 239 295 23% 26%

Operating profit* 44 52 18% 18%

Operating 

margin*
18% 18% - -



Specialty Products 
SALES GROWTH IN ALL THREE SECTORS
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H1 % H1-on-H1 Change

$m 2016 2017 Reported Constant Currency 

Coatings 190 188 (1)% 1%

Personal Care 32 77 144% 147%

Existing Personal Care 32 39 24% 25%

SummitReheis - 38 - -

Energy 17 29 74% 78%

Total 239 295 23% 26%

*After adjusting items



Coatings



Coatingssteady growth

COATINGS SALES $m NEW PRODUCTS AS % OF SALES

5%

2012 2013 2014 2015 2016 LTM 2017
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5%

H 1  2 0 1 7  H i g h l i g h t s  12H 1  2 0 1 7  R e s u l t s  

348.03 372.07 388.14 354.00

188190

2012 2013 2014 2015 2016 H1 2017

0

100

200

300

400

350

250

150

50

Reported currency Constant currency

+2% at constant currency, 

adjusting for US colourants 

disposal

12%



ASIA +3%

EMEA -3%

AMERICAS +4%

Global Coatings
STRONG INDUSTRIAL COATINGS GROWTH
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KEY ACCOUNT MANAGEMENTREGIONAL GROWTH

Sales Growth, Constant Currency*

Industrial

Deco

PROCESS

IMPACT

+4%

-2%

SECTOR SPLIT BY MARKET

Sales Growth, Constant Currency*

ÅIncrease in resources allocated 

to KAM

ÅPilot trials with key global 

accounts launched

ÅGlobally aligned process 

and tools established

ÅIncreased depth of 

customer contact

ÅFirst new business 

opportunities

* Excluding impact of US colourants disposal


